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COMES THIS SOLID SILVER 
HAND MADE JEWELRY 


The primitive jewelry artisans of 
old Mexico have gone modern at 


our request, and are now making 





a number of designs, including 
those shown here, especially for 
us. Every piece is made entirely 
by hand of solid silver, exception- 
ally heavy and well constructed. 
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these American soldiers. 







MARCH 


Easter Is a Little Christmas, 123 

War Weddings Have Passed Peak, 124 
Window Backgrounds Serve Dual Role, 126 
Legal Decisions of 1944, 128 
Individualized Selling Key to Success, 130 
Timekeeper Record Not Final Proof, 132 
Richness Keynotes This Remodeling, 138 
Mexican Onyx New Industry South of Border, 140 
Sectional Displays Permit Effective Groupings, 144 
Aquamarine—Birthstone for March, 146 
She’s One of a Million, 172 
Radio For the Retailer, 176 
What’s Ahead in Fashions?, 182 










DEPARTMENTS 


Speaking of the Jewelry Trade, 119 

Creative Jewels, 136 a 

My Display Problem, 179 

New Giftwares, 202 

Gift Chats, 206 

News, 215 

The Watchmaker: Pro and Con, 238 2 
Workshop Queries and Answers, 242 : 
Editorials, 256 ‘ 





OWNED, PUBLISHED, AND COPYRIGHTED (1945) BY THE CHILTON CO, ° 





Executive Office Editorial and Advertising © ‘| 
Chestnut and Séth Sts., ® 100 & 42nd: ‘ 
New York 17, U. a6 


Philadelphia 39, Pa., U. S. A. 








OFFICERS AND DIRECTORS 

C. A. MUSSELMAN, President Es! 

JOSEPH S. HILDRETH, GEORGE H. GRIFFITHS, EVERIT B. TERHUNE, J. H. VAN DEVENTER, CHARS 
S. BAUR, Vice President; WILLIAM BARBER, Treasurer; JOHN BLAIR MOFFETT, Secretary; #¥™ 
CHASE, THOMAS L. KANE, G. C. BUZBY, P. M. FAHRENDORF, HARRY V. DUFFY, CHARLES J. 7. 


op Company (Inc.). es eens Soe eee 8 Oe Ee ee 
Act of Congress . Subscription x 
















, 
t 
i 







fe opreefieadas:—~s 













Jewelers 


Wale 
hevstone 





SPEAKING OF 


E thought such things could 
only happen in New York 
where practically any day you could 
get yourself a workman’s outfit and 
proceed to dig a trench across Fifth 
Avenue without anyone being the 


wiser. 


Down in Baltimore Jacob M. 
Paul, who operates a jewelry store 
at 3310 Eastern Avenue, saw a 





crowd gathering in front of his store 
and went out to investigate. The 
crowd was watching a Negro cutting 
a hole through his plate glass win- 
dow without anyone making any 
comment. Mr. Paul was stunned, so 
much so, that the Negro finished the 
job, reached in and grabbed a hand- 
ful of diamond rings and was off be- 
fore Mr. Paul’s reflexes went to 
work. He and the onlookers gave 
chase but the window robber outdis- 


_ tanced them and disappeared. 


THE 


JEWELRY 


jewelry clerk put in writing the ver- 
bal description he gave the customer 
of a diamond ring in a San Francisco 
shop. Ignoring the customer’s re- 
quest, the clerk offered to include 
federal and state taxes in the price 
quoted, and finally, reduced the price 
to $700. The prospective customer 
was perfectly willing to pay the 


original asking price but he wanted. 


to make sure that he was getting 
what he paid for. 

The jeweler turned to the man- 
ager of the store and in a foreign 
language, said, “This is a tough cus- 
tomer,” to which the manager’ ré- 
plied, “Well, don’t bother with him.” 
The only drawback to the byplay 
was that the customer understood 
that tongue and so walked out. 
Rather than put his misrepresenta- 
tions in writing the store lost a $1300 
sale. 
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OOKING over a recent issue of 
the Tarrytown, N. Y., Daily 
News we noticed a two-column ad 
by W. J. Zimmer, jeweler and silver- 
smith of that city. i 
“Please note,” the ad. read, “this 


TRADE 





T would seem that Ripley has 
pretty well covered the “Believe 
It or Not’ field with his many 


stories of strange instances, but 
there are new ones cropping up all 
the time. Here’s one that came to our 
attention recently, relating to the 
jewelry trade and therefore of inter- 


“est to us. 


Seems Simon Ulman, of Ulman’s 
Jewelry Store, Fredericksburg, Va., 


“accepted a watch for repair recently 


and in picking up the timepiece no- 
ticed that drops of liquid were seep- 
ing out of the case. Somewhat puz- 
zled, Mr. Ulman opened the case 
and out flowed, as Mr. Ulman puts 
it, ‘about a shot of good liquor.” 





The item in the newspaper telling 
of the story ended with the comment, 
“The customer offered no explana- 
tion.” We wrote Mr. Ulman who re- 
plied that the strangest part of the 


NC ’ ; 
as establishment fe be closed all day story was that the watch belonged to 
" . wonpeipk ibaa teael ethene < Sonmmabans a good friend of his—the sheriff of 

: T pays to be able—or willing—to Wednesday, Jan. 17. We'll be on the a nearby county. Who should know 
j back up your sale these days, for job as usual from Thursday on. better that. anything you don’t say 

customers, through the efforts of the There are several reasons but the can’t be used against you 
4 Better Business Bureaus, are not as_ principal one is to shop New York : 
san gullible as they have been in the past in an effort to replenish our very e % 
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and certainly, when this war is over, 
they’re going to be pretty well sick 
of “ersatz” goods. 

Take the case of a wise shopper we 
heard about recently who saved him- 
self $1300 when he insisted that a 
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nearly exhausted stock.” 

It’s kind of a tough state of affairs 
when a jeweler has to go shopping 
himself for half the week in order to 
stay in business the remaining three 
days. 





STORY of redemption and re- 
pentance worthy of the cinema 
is told by a Miami Beach, Fia., 
jeweler. Seems his Christmas day 
was spoiled by a robbery. Someone 
broke into his shop, the Lakein 
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“OF COURSE | CAN WAIT FOR A PARKER ‘5I’ 
BUT MY HUSBAND CAN’T WAIT FOR THE ROCKET 
FUZES THE PARKER PEOPLE ARE MAKING” 


THE PARKER PEN COMPANY 


JANESVILLE, WISCONSIN 
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Jewelry Company, 424 Lincoln 
Road, and got away with almost 
$300 in rings and watches. Chalking 
it up to experience, the jeweler 
turned the case over to the police 
and proceeded to try to forget. A 
few days after the entrance of the 
new year, when Miami had settled 
down to post-holiday routine, the 
jeweler received a package contain- 
ing everything that had been stolen 
plus a touching note. The saga of a 
man, a bottle and his conscience is 
told in the words of the note: 

“Here is your rings and watch,” it 
read, “I will pay for the window 
goon. I would rather have died than 
done this sober.” 
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HE army has a human side, 
especially when it comes to see- 
ing that the boys overseas reccive 
their mail and packages from home. 
If they don’t, it’s not from want of 


ing. 
On this hangs this tale which re- 
sulted in some nice little publicity 
for the retail jewelry store, Castel- 
berg’s, of Baltimore, Md. 
Seems Castelberg’s in the person 
of R. L. Bloch, manager, received a 


JOE JEWELER IN UNIFORM 


letter from the San Francisco Army 
Post Office to the effect that they had 
a man’s wristwatch which was found 
loose in the mails. The only means 
of identification was a note to “Bill” 
from his mother, written on the re- 
verse of one of Castelberg’s business 
cards. The APO asked if the store 
had any knowledge of who “mother” 
was so that they could trace “Bill.” 
The store hadn’t but they contacted 
the newspaper which published the 
story. The next day the woman came 
in and identified herself and the 
newspaper ran another story stating 
that the purchaser had been located. 
The APO got “Bill’s” name and 
address, “Bill” got the watch, Cas- 
telberg’s got two nice publicity 
stories, and everyone was happy. 
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F you're looking for a game of 

blindfold chess, you’d do no bet- 
ter than to stroll over to diamond- 
cutter George Koltanowski’s work- 
shop on West 87th Street in New 
York. Mr. Koltanowski, who’s been 
playing chess, with and without 
looking, longer than he’s been dia- 
mond cutting, recently made news 
when he engaged in a tournament at 





"Gift department? To your right on the mezzanite floor!” 
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a local art gallery just to brush up 
on his-game. Blindfolded, he took 
on six-opponents simultaneously and, 
according to authoritative sources, 
won. This must have come as no 
surprise to the 41 year-old Belgian, 
since he is the blindfold chess cham- 
pion of the world and has played 
against as many as 34 people at 
once. 

Mr. Koltanowski, though trained 
for diamond cutting, gave it up in 
the early thirties to become a chess 
player on a professional basis. In 
his heyday he traveled throughout 
Europe and South America, playing 
—and winning—tournaments and ex- 
hibition games. Since the war, the 
international aspect of blindfold 
chess has disappeared, forcing Mr. 
Koltanowski to return to his first 
skill for his livelihood. ' 

Blindfold chess is simple—all you 
have to do is memorize the entire 
board and all previous moves. When 
playing six games at once, not to 
mention 34, the player’s mind be- 
comes more than merely occupied. 
Mr. Koltanowski hasn't had much 
time for his favorite sport since he 
again took up diamond cutting in 
earnest. 
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AKING jewelry for their 
sweethearts and wives is a 
favorite pastime of convalescent ser- 
vicemen who come to the craftshop 
run by American Red Cross hospital 
tance. Housed in a former stable, 
the craftshop boasts excellent tool 
equipment and ‘an abundance of 
working materials such as metal, 
plexiglass, and wood. 

“The men like to work with their 
hands,” says Miss Sharp. “While 
they are still bed patients we bring 
them soap or wood to carve, Later, 
when they can get around, they come 
to the craftshop to do heavier work. 
Many of the bed patients make 
bright colored cellophane belts to 
send home, and some do fine weay- 
ing.” 

A graduate of State Teachers Col- 
lege, Lockhaven, Pa., Miss Sharp 
received her master of arts degree 
from Columbia University. Teaching 
and recreation work in Harrisburg, 
Pa., and Suffern, N. Y., preceded © 
her present-- assignment; which 
brought her overseas with a large 
general hospital 14 months ago. 
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5 waned no hidden meaning in this young woman’s 
dream: 
She’s simply hoping for—and waiting for—the beautiful 
1847 Rogers Bros. pattern she can have when war de- 
mands permit us to make “America’s finest silverplate’’ 
Many, many women are doing just that. And no 
wonder! 
Note the rich detail in “Eternally Yours,” shown here. 
The only silverplate with openwork, even in knives. 


And the other 1847 Rogers Bros. designs, “Adoration” 
and “First Love” are just as lovely. All ornamented 
higher and deeper, with the look of exclusive sterling 
craftsmanship. 


We hope, some day soon, we can start making “silver 
dreams” come true. In the meantime, we’re consistently 
advertising 1847 Rogers Bros. patterns, with the great- 
est coverage in the plated ware field. [International Silver 
Co., Meriden, Conn. 


1847 ROGERS BROS. 


66 


THE JEWELERS’ CIRCULAR-E 






















EASTER 


A new season for giving, Easter offers 





retail jewelers additional oppertunity 
for the promotion of jewelry for gifts 


ASTER is rapidly becoming known as Little Christ- 
mas, and in addition to Easter cards and colored 
eggs, children now look forward to receiving more sub- 
stantial gifts—wrist bangles, crosses with chains, illumi- 
nated prayer books, while for the wee ones there are all 
sorts of dishes (both pottery and silver), rings, lockets, 
etc. Grownups, too, look forward to rings, bracelets, 
pendants, as well as the more moderate priced costume 
jewelry, bags, stationery and dainty pieces for the table. 
The most effective method of making people Easter con- 
scious is to feature all of these articles in window and 
store display, and catchy newspaper advertising, and 
the best way of increasing Easter business generally, is 
to have the Chamber of Commerce or the Retail Mer- 
| chants Association get behind a big community Easter 
- celebration. 
An outstanding example of this institutional publicity 
- is the annual Easter Egg Hunt staged by the Chamber 
_ of Commerce of Lyons, Kansas. Money for the purchase 
_ of the candy eggs is donated by the various merchants. 
_ Said the manager of the Sloop Jewelry Co.: 
» “Formerly candy eggs were purchased from local mer- 
' chants, but since the searcity of candy has developed, 
any kind that is available is used. The sacks, holding 
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Is a Little Christmas 


The Hall Jewelry Co., Pasadena, Calif., 
played up. costume jewelry and perfume in 
this window last year. Plush and pottery 
bunnies gave the Easter touch to their show- 
ing of miniature hat boxes which contained 
two bottles of perfume. A selection of cos- 
tume jewelry was shown on the white and 
lavender decorated platform in center. 


This attractive setting Was devised by the Parmelee- 
Dohrmann Co., Los Angeles, for their table and art 
wares. The cut-away Easter egg framed a rhymed jin- 
gle which called attention to the diversity of g 
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one egg each (or its equivalent in hard candy) are 
printed in units of 100. Each sack bears a merchant's 
name and number. Most of the merchants donate prizes, 
generally something from thei? stock, to delight the 
young recipient. This item is displayed in the store 
window, with a number, and the child who finds a sack 
with that number can take it to the merchant and claim 
the prize. About 12,000 sacks are distributed over a 
wide field, which is divided into lanes for various age 
groups. The Chamber of Commerce offers $5 in cash 
prizes to the children bringing in the most empty sacks 
after the hunt, this having been found the most effective 
and economical way of cleaning the streets and field of 
waste paper. The Easter Hunt is advertised in the news- 
papers and by handbills in neighboring towns, and brings 
a big crowd to the city, both children and adults. The 
event is held on Saturday and the stores display their 
choicest Easter merchandise, so while the children hunt 
for eggs the grownups do their Easter shopping. 

But even if co-operation cannot be had, a single mer- 
chant can add much to his sales volume by effective ad- 

(Please turn to page 148) 
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War Weddings Have Passed Peak 


Still high in relation to pre-war standards, marriage rates are 
gradually easing back te normal as shown by figures for 1944. 
Next big splarge will follow peace as service men are demobilized. 


by RENEE FORBES 


IFE, for the marriage license clerks of our land, is 
slowly casing back to normal. Gone, at least for 
the present, are the long lines of couples, GI and other- 
wise, waiting to tie the marital knot. The men who 
preside at the marriage bureaus can sit back now and 
watch the harricd cigarette dealer with calm and under- 
standing, confident that sooner or later all things must 
return to the norm. 1944 saw an estimated one and a 
half million marriages, a drop of 9.2 per cent from 1943, 
which was itself more than 5 per cent less than 1942. 
All thes: minuses do not, however, add up to any- 











thing gloomy for either the proponents of more and 
better marriages or for Joe Jeweler, since a million and 
a half marriages represents a good 5 per cent more 


. than the expected number of marriages in any typical 


year. In other words, there were more marriages dur 
ing 1944 than any year previous, with the exception of 
the peak period, 1940-1943. 

To arrive at the estimated 1,500,000 marriages for 
1944,-JeweLers’ Cincutar-Keystone questioned license 
clerks in the 50 largest cities in the land, cities which 
represent something over 27 per cent of the country’s 


Des Moines, lowa, where one of the large WAC training centers is 
located, is one of the few cities with an increased marriage: rate. 
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Issue of Marriage Licenses, Month by Month, During 1944 in the 50 Largest U..S. Cities 

















JAN. TER. MAR. APRIL MAY JUNE wees AUG. SEPT. OCT. NOV. DEC. 1944 1943 from 1943 
*NEW YORK......... 5.768 6.483 5.615 5.529 6.234 7.105 5.707 5.547 5,631 5.478 6.641 68.740 77697 —11.5 
MiTcAco. ete knees 3.135 2.928 2.819 8.246 3.504 4.237 Svs S.a72 F216 3,179 3.019 2.987 38.889 40.998 — 5.6 
*pHILACELIHIA..... 1.095 44 970 1.144 1,211 1.330 90 1.083 1,042 1,109 1,084 1.008 12.820 14,914 —14.0 
*PETROIT.......+... 1.650 1.380 1,356 1,838 1.745 1.945 1,558 1,689 1,568 1.578 1.876 1.407 18.733 20.353 — 7.9 
#108 ANGFIES...... 2.f81 2.666 2.676 2.808 2.703 3144 2.701 2.920 2,742 2,755 2,065 8.175 33.526 32.42 + 1.8 
PELAND........ 7760 714 G 2 1.066 925 895 839 8290 828 796 10.112 10.862 — 6.9 
BALTIMORE........ 1,47. 1.441 1,359 1,417 1,401 1,628 1,305 1,410 1,327 43,280 1,250 1,424 18.589 18.315 — 9.7 
eee ore 733 859 7 1,110 902t ‘S8it ‘S7it ‘s30t  se2t 10.532 21.042 —49.9t 
Bare sis phi 738 «86 622—is«s—iéi]S (BHD 22. 698 815 7838 769 717 668 8.934 9529 — 6.2 
*PITTSPURGH...:..: 876 769 G76 898 964 1.077 775 888 #800 7838 883 # 742 9.981 11.058 — 9.7 
WASHINGICN...... 904 «817 920 1.01¢ 960 1.089 882 857 988 . 892 885 937 11.204 13.204 —15.0 
N FRANCISCO... 1.012 975 —s«877,—«s«1,019 == 902-1048 1 1,010 982 1,020 968 929 11.468 10.672 + 9.3 
MILWAUKEE....... 276 «6 4824385 8H Ci iD (i ARO CADCOG4BCSL19G CD 
FFAIO.......... 34 3 8602 4064282 aa KBHC M4 HG 4.816 ~ 5.0 
NEW ORLEANS..... 504. 555. 587 551 587 642 469 456 441 456 466 «©6517 6.231 7.605 —17.8 
MINNEAFCLIS....:: 398 «= 366—(i88L 485 CSL (G—(itisSC QsC(‘i‘wKSS Cie C (tiBT.CiC4BT:S—sC=OSEDHCSBOBC — G1 
*CINCINNATI........ 295 300 292 3829 325 414 348 3295 390 342 333 $24 3.925 4.278 — 8.3 
oS paige 363 486349 «= BAF B9BCC443B AC (ss 8QMCiOTsC(itiB7]sCi(C(CtiCCHMA(C (G4 CS. 192 — 13.1 
KANSAS CITY... ..:: 1301 181 263 219 196 227 0=— 251 220s 288258 2.6366. HO —59.7 
#HOUSTON........... 736 791. 852 828 910 815 775 794 739 757 893 9.686 10, 25.3 
Gabiaissivs 877 = 810s 955 i O4BCORBC,046— ss 967)—s—sCi7si“‘i A C(‘ié«éiT SC OCOTSC11.382sGIT Ss — 2.5 
ROCHESTER........ 171 «6164042220812 (ssa8KOCitiBsC(‘<ié‘ét CC (ORC SSC‘ kC« A ~16.0 
*DENVER............ 370 389s 3NH—“(its KL 887495 892—iRC(itsC7BOCCHGD]—(siB7Dsié‘«dD?:Ci‘«d4;« SDS CGA4BDS —12.2 
sLOUIsv IT LE... 428 4388 450 462 475 4598 420 468 482 49418 «86414 511 5.514 5.818 — 5.2 
*COLUMEPUS........: 328 «298s 344 (i 810—s838L (a 42H (is 2BCitiBCC( <éeCiAC“‘<ié‘édk TT OC8K7sNSCC4LOHB C4807 — 5.5 
PORTLAND “euphtaeune 206 «462440 RBC HT 205——s 378i (Ge UHC (aissi8s—(i OCC CCGG 8.4250 + 1.2 
| ae ne; a ac i, a ee i Re Sa 
OAKLAND ep aey 599 708 #700 645 #753 786 730 4695 «86716 0«=— 728.50 CS, +50.5 
j SEY CITY.....:: 256 231 191 257 #246 311 250 262 260 232 28 200 2881 3.317 —12.8 
De ith sas 580 538 642 ~ 5 652 430i (eaisiC(<ité‘«i CSCW C7178 «0S — 1.4 
d *MEMPHIS........... 118 142 118 «$6121 §«6162—Sssd1?——i‘zikC (<$ssCidKi(itid Ci (tsCéidBSOCdCSCdCOC+ 4.3 
eS 225 180 188 #230 256 307 196 235 204 190 228 2.960 38.115 —14.6 
€§ *TOLEDO............ 3 307 385—(‘i TL (i 0Dsi«iTS_—(asiBTBCiBADs“‘iéié87SC(<és«éi®C(iéi«iédA:ssC«4 OBC ACCC 
i BIRMINGHAM satelals 570 629:—s0S_C( issC“‘i‘i LSC(SCC Ci (si (itéiéiHCOCiSSC (Ci (COC (itiSCS«MTY’SC‘S7«KDs —- 41 
ONO... | :! 591 «561 580 593 601 «559 532 478 604 6.778 8.714 23.6 
"PROVIDENCE eee 2606 s«187)—'ss«d192'sis—( iti (Gs 245 247 217 240 208 2.919 2.997 — 2.6 
fem *ARRON............. 276, 279 246 261 290 361 290 302 «314«C ss 8538—siB8T Ss 8.58BO CSCS 
t ‘DA AION, es vs owes 232 «28740 224 8198 8 206 38297 4292 294 299 317 3.477 3.630 — 4.2 
SYRACUSE.......... 1223 127 4102 128 «6139 «6188 §6=6144—tié‘iHKA Cs‘“‘«é‘éz DS” CdQDsCédT]:—<“‘<é‘éSS:|SOCdCGBT)S «12.870 — 12.5 
“OKLAHOMA CITY.. 369 356 3885 348 384 399 376 385 402 368 362 457 4.501 5.081 — 9.6 
Regal 641 640 703 7388 # 684 857 705 752 704 665 603 793 8.575 7.956 +6.5 
ci: ER 151 8=6117,—'—s«dL—(<GssSdBeCé«dCSB#$EUEC«$@“ZEUs—«saD—“i‘éiézd1?:sC(<ié‘ézSSCié«édCG(C(#$#; #COMQ.—<“‘édz:~SCé«d2«CZIDC<G<és«éd«S Hs — 72.9 
RICHMOND... 218 86251 = 242 292 285 250 247 294 2.989 3.738 -—20.1 
% & *FORT WORTH... ::: 430 418 399 406 357 347 «(364 4,540 4.774 — 4.9 
ACKSONVILLE... 462 523 477 497 510 490 449 467 447 «4520—'<—is«492—S—s« 680) GAT —-13.2 
h eS... ake 491 7 601 594 508 56 409 406 468 # 473 482 6.065 6.661 — 8.9 
, *YOUNGSTOWN...... 137 «134'si=«<22Bes—'i—=i‘ia23)siaiaSCdSD]—Ciéi‘dMB:Cié‘~BDS—(isd3GSC‘édKSSC“‘édMR:C(<+;sSC«idHSCéd«CSOHC*d«CSTG—s —-14.3 
s PE... ters 367 315 885 (84s (ssCtiéiBLC (<éeBSCCB4LC(<;ssCBHCi«iKDSC (tA 225 4,006) + 8.1 
“GRAND RAPIDS... 121 105 101 148 151 228 «1384 171° 186 4«©6©148 ©6145 147 1,730 1.897 — 9.6 
‘DES MOINES. .....: 131 93 168 167 138 #230 144 «164 #186 182 148 198 1,884 1,488 +26.6 
WOTANS. iss --34,294 33,306 88,585 35,858 37,472 43,408 33,544 36,204 34,942 34,825 33,825 36,044 427,397 470,546 — 9.2 
* Number of licenses issued in entire county in which city is located. 
t Estimated on basis of actual figures for first siz months. Exact figures not available for second half of 1944. 
population. Located in 27 states and spotted all over That other 50 per cent of the marrying million is a 
continental USA, the figures from these centers give an slightly older and, paradoxically, a slightly younger 
accurate picture of current marriage trends. group, than average, the survey indicates. Many of 


The downward trend in the marriage rate set in the couples, drawn from the'ranks of the civilian popu- 
last year, when the JC-K survey revealed a 5.2 per lation, were reported to be over or under the typical 20- 
cent decrease from the all-time record high reached in to-35 year age group. Rochester, Chicago, Minneapolis, 
1948, From all indications, the trend will continue Houston and Fort Worth all reported a younger-than- 
downward until V-E Day when a sharp spurt upward average group, while Worcester, Richmond, Jackson- 
| way be expected. As for V-Day, well—the sky’s the ville and Akron reported an older group. These civilian 
>} limit. This follows the pattern set in the last war, families are the people who provide the consumer pur- 

: | except that there was only one demobilization period chasing power so necessary to the existence of the re- 


= 
sais | 
pee 


ar 


| and consequently, only one peak manele year—1920. tailer in wartime. 
——. The month by month picture is always an interesting 
SPER CENT OF GROOMS IN UNIFORM one and this year it is particularly so because, with the 





a Aecording to estimates made by marriage license situation settling back to normal, the months regain 
cL lerks in the chief cities, approximately 50 per cent of their traditional places on the wedding roster. June 


7” grooms were in uniform. Doing a bit of quick cal- once more assumes leadership, with the winter months k 
| | calation, we find that close to 3,200,000 newly married bringing up the rear. During °40, 41 and *42, when 
| ae are in the army, navy and marines—newly married, wedding dates were determined not so much by tradition 
ptt is, since Pearl Harbor. That’s a lot of postponed and sentiment as by panic, there were a vast number of 

in any man’s language. The silverware and marriages in such odd months as December and October, 


dishes and toasters and rugs and vacuum cleaners that both significant to all who remember the first draft reg- 
these couples will buy after the war will be the cushion istration day in 1940, and. the attack on Pearl Harbor. 
that will ease the jolt back to peacetime economy for JC-K surveys had, through the years, consistently 
tetailers and manufacturers. (Please turn to page 186) 
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dq 1. Fabric curtain on curved rod, concealing doorway, may be 
changed from time to time. 

. Lighted shadow boxes near doorway can be changed without 
disturbing the rest of the window. 

. Curved ledge features special merchandise. 

. Floor is polished plastic—reflecting surface. 

. Doorway to ledge displays permits merchandise to be re- 
moed or changed. 
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HE background of the modern display window dif- 
fers from that of the store of the past not only in its 
more modern appearance, but in the fundamental con- 
ception of its purpose. The old style window back- 
grounds were designed simply as architectural features 
of the store front, and had little or no relation to the 
display and none whatever to the merchandise. This 
was particularly true of the jewelry store where it was 
felt that only expensive materials would serve as 4 


A corrugated wood-weave screen which can be perma- 
nently attached to the background or adjusted in a 
variety of pleasing curves for each display change. 








1. Clear glass. back of merchandise area gives view into store. 


2. Merchandise silhouetted against lighted, frosted glass neat 
eye level. 


3. Compo board floor panels can be recovered for changes. 


4. Doorway is featured.and also carries merchandise in circular 
shadow boxes. 


THE JEWELERS’ CIRCULAR-KEYSTONE 


Modern Window 
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| Backgrounds Serve Dual Role 


Window settings play an important functional part in suggestive 


selling today, to which their decorative role is secondary. 


proper setting for precious stones and silverware. The 
result was that the fine woodwork, etched glass, wrought 
iron grille or velvet hanging competed in interest with 
the merchandise and called attention only to themselves. 

Backgrounds for the modern jewelry store express 
equally well the quality and character of the store and 
its merchandise, but their primary purpose is to show 
the merchandise to advantage. Back wall, side walls 
and floor are considered as a single unit and are designed 


with the merchandise constantly. in mind, abovevall other 
considerations. 

Where new store fronts are planned, modern back- 
grounds will of course be incorporated, but for shops not 
planning a complete remodeling job; much can be done 
with the existing window space by using it in a differ- 
ent way. A new approach in thinking about the window 
background will suggest a variety of possibilities. In- 

(Please turn to page 152) 
































1. Colored and translucent glass ceiling panels for variation in 
lighting. 


2. Curved ceiling corner. 
(3. Curved corner between wall and floor. 
4. Center panel makes decorative feature of door. 


5. Corrugated translucent glass wall lightens store interior. 
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Built in "second" floor for large pieces of merchandise—hol- 
lowware, glass, china. 

. Recessed ledge in wall utilizes valuable display position for 
accessories, compacts, lighters . . . 

Curved flexible wood screen is interesting background for 
first" floor merchandise. 

. Recessed ledge is also built in door for continuous display. 
Rounded window corner improves view of merchandise. 

. Curved wall corner simplifies background. 
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Legal Decisions of 1944... 4 
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New interpretations of existing laws make it essential for retailers 


to be aware of their liability in customer relations. Here are some 
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eases, involving jewelers, that may help you avoid similar lawsuits. 


by LEO T. PARKER 
Attorney at Law 





ern decisions which very frequently reverse old ones 
that were looked upon as well established law. There- 
fore, old decisions should not be relied upon by jewelers 
in the conduct of their business. New laws—or new in- 
terpretations, which mean the same thing—are being 
made almost every day. 

Obviously, readers who desire to avoid heavy financial 
losses should be prepared to meet law suits on the basis 
of modern decisions. Here are some of the more impor- 
tant ones that were rendered in 1944 in cases involving 
jewelers. Studying them may help you to avoid similar 
suits, or“the*< 
win suits that are ignavoldeble: 





WATCH NOT WATERPROOF 


A case that will probably be of particular interest to 
most jewelers because of the current activity in “water- 
proof” watches arose out of the question: If a jeweler 
guarantees a watch to be waterproof, under what circum- 
stances is he liable on the guarantee? 

According to a modern higher court, the jeweler is not 
liable unless the purchaser proves conclusively that the 
watch rusted under normal, reasonable and careful usage. 

For illustration, in Livingston v. Fuhrman, 87 Atl. 
(2d) 747, reported September, 1944, it was shown that 
a person purchased a watch at a jewelry store. The 
jeweler guaranteed that the watch was waterproof. At 
the end of a few months it was rusty and would not 
operate. The purchaser took the watch to the jeweler, 
who sent the watch to the factory but later learned that 
the watch was in such a condition it could not be re- 
paired. The purchaser sued the jeweler to recover the 
purchase price of the watch, 

It is interesting to observe that the higher court re- 
fused to hold the jeweler liable, saying: 

“We think that the mere proof that the watch had 
rusted and was not operating at the end of six months 
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RESENT day higher courts render distinctly mod- 
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H 
did not*sustain the burden of proof. There was noew§ di 
dence of the meaning of the word ‘waterproof’ as applied § _ pe 
to watches and we cannot assume that waterproof wha w 
used to describe a watch warrants the watch to be water 


proof regardless of conditions and treatment.” ce 
JEWELER BUYS FROM MINOR Ps 

Modern higher courts consistently hold that all sta for 
laws are valid which are in furtherance of the polit tM 
power and for the protection of the public health, ey cor 
morals and the like. po 


For example, in State v. Lawson Jewelry Company, val 
181 S. W. (2d) 508, reported August, 1944, a Missouti j 


. state law was litigated which provides, as do a ie (2 


of other state laws, that any dealer in second-hand goof 4, 
who shall buy any merchandise from any minot, wi By 
the written consent of such minor’s parents, shall b q 
punished by imprisonment in the county jail not lt ae 
than three months. 








A jewelry merchant was “convicted of buying tw ot 
watches and two finger rings from a minor, a fiftes | 
year old boy, without the written consent of his ts sapP 
in violation of this state law. i 

The jewelry merchant appealed to the higher cout | A 
on the contention that the state law is invalid. Hey “4” 
asserted that the law violates the United States Const | wale 
tution because under the statute as it reads, any ; i sata 
who happened to be a merchant would be guilty if i F 
merely bought a newspaper or lead pencil from a ba ‘| 8S 
the street without the consent of his parents or gus ; that 
whereas any other person could do so with impunity | for. 

However, the higher court upheld the conviction, ait | in fi 
said: om 


“There is nothing in the statute that would forbid # 
person so engaged from buying a paper from a newsbay | 
or receiving a Christmas or birthdey present from # 

minor, without the written consent of the party) el | 
guardian.” 
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OFFICIAL PERSONALLY LIABLE 


Modern higher courts consistently hold that persons 
who assume legal liabilities and responsibilities must ful- 
fill their. assumed obligations. This law is especially 
applicable to jewelry company officials, who personally 
guarantee to pay for merchandise. 

For illustration, in Redington v. McKay Company, 
141 Pac. 891, it was shown that a seller refused to sell 


certain merchandise to a company on credit. In order to 


obtain delivery of the merchandise an official of the cor- 
poration promised that he would pay for the mer- 

Later, when the corporation failed to pay for the mer- 
chandise, the seller sued the official personally. In hold- 
ing the official liable the higher court said: 

“The promise was original rather than collateral or of 
guaranty ; hence, not within the statute.” 

Notwithstanding the decision rendered by this modern 
higher court it is important to know that this official 
would not have been held liable if he had said: “Let the 
company have all the merchandise it needs and if the 
company does not pay the bill, then I will pay it.” 
In this case the official would have been a surety, and 
such agreements are void unless they are in. writing. 
However, when the official said, without making any con- 
ditions, that he would personally pay the bill, he became 
personally liable on his verbal promise to pay a debt 
which he personally assumed, 


COMPANY LIABLE FOR AGREEMENTS BY PRESIDENT 


Considerable controversy has arisen over the answer 
‘to the legal question: When is a jewelry company liable 
for contracts and agreements made by its president? 
Modern higher courts hold that if the by-laws of the 
corporation authorize the president to obligate the cor- 
poration by the contract in controversy, such contract is 
valid. Otherwise it is void, 


For example, in Betz v. Tacoma Company, 131 Pac. - 


(2d) 183, it was shown that the President of a corpora- 
tion made a contract for the corporation which he signed: 
By C. F. Osmers, President. 

This court held the corporation not liable on this con- 
tract and said that under the. corporation’s by-laws 
neither the president nor general are was author- 
ized to make valid contracts of this 


APPEAL MUST BE BASED ON NEW EVIDENCE 


According to modern higher court decisions there is no 
advantage in appealing a law suit to a higher court, 
unless new and favorable testimony is presented at the 


_ ‘New trial. 


For example, in Kimberly Jewelry Company v. Perry, 
28 8. E. (2d) 903, reported April, 1944, it was shown 
’ that a seller sued a ‘jeweles company to recover payment 
“for merchandise and services. Since the testimony was 
_ tn favor of the seller the lower court held the jewelry 
- eompany liable for full payment. The jewelry company 
appealed to the higher court but failed to introduce any 
_tew testimony. The higher court upheld the lower court, 
é tying: 
“The evidence on the two trials was ge pl the 
‘Same touching all the issues raised.” i Lea 
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~ rentals, and lessee agreed to terminate the eo an : 





AUTOMATIC EXTENSION OF CONTRACTS 


Few persons*realize that any contract is automatically 
extended, if at the termination of the contract neither 
party does anything to inform the other that he will not 
make another contract. Therefore, where a tenant holds 
the premises after expiration of written lease contract 
there is an implied agreement to continue the tenancy 
for the same pexiod under the same conditions. as. ex- 
pressed ‘in the initial lease contract. If, however, the 
landlord changes the conditions of the lease, the auto- 
matic renewal does not apply. 

For instance, in Eckstine v. Webb Walker Jewelry 
Company, 178 S. W. (2d) 532, it was shown that a 
jewelry company was the owner of certain real estate. 
It leased the real estate to a tenant for a period of five 
years ending with January 15, 1943, for a total rental 
of $7,500 payable at the rate of $125 per month. The 
first payment was due on January 15, 1938, and a like 
amount on the 15th day of each succeeding month during 
the five years’ life of the lease. The tenant paid the 
rentals during the five year contract period and continued 
to use and occupy the premises and pay the rentals until 
August 15, 1943, when he failed to pay the rental install- 
ment due'at that time. In o words, the five year Si 
contact was not TevieWed? at its termination on Ja: 

15, 1948, but the tenant continued to pay the rent 
Augtist’ 15; 1948) at which’ time he refiised to pay 
other rentals and vacated the premises. 

The jewelry company sued the tenant to recover 
rentals of $125 per month for the bapa of the second 
term, Ts | 

During the trial the tenant ysknc! that a few months 
after the first lease had expired, an official of'the jéwelry 
company had asked the tenant to increase. the monthly 
rentals. In view of this testimony the higher court re- 
fused toxhold the tenant liable: for payment:of rentals to - 
the termination of the second year’s lease. This court 
said: 

“Tt was alleged by plaintiff (jewelry company) that 
when defendant (tenant) held over after the expiration 
of the written contract, there was an implied agreement 
to continue such tenancy for another year, under the 
same conditions as expressed in the initial contract. The 
contention, generally speaking, is sound. Lessor a 
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esced in the continuation of the occupancy, but arin, 
the period of the implied contract, lessor pees Rene WS 







INCOME TAX LOSSES _— 


Frequently jewelers forfeit important legal rights. 
when filing income tax reports by failing to ask for de- 
ductions of losses under the proper heading or section of 
the income tax law. | 

For illustration, in Winkler v. Nokon, Com’r of In- 
ternal Revenue, 143 Fed. Rep. (2d) 483, reported 
August, 1944, it was shown in 1929 a person bought 
jewelry in Paris for $28,000, under an agreement by 
which the jeweler promised to buy it back at any time 
or to allow the buyer its cost less ten per cent, in ex- 
change for other jewelry. Later the purchaser decided 
to exchange the jewelry or a part thereof. ‘The merchant 

“in Paris had gone out of business and could not be found, 
—_ egies el finally forced to sell it for cad 
© (Please turn to page 186) 


















Entrance to Gift House leads through 
the display cases on the left of the 
store. Continuity of the shelves is 
broken by mirrored recesses in which 
is shown a large, colorful gift item. 


Individualized Selling 
Key to Their Suceess 


- Patterning their selling on the idea 
of the “exclusive”? shop, the Court 
Jewelry Store believes in showing 

° ‘customers only one thing ata time. 









T is easy to sell merchandise today, with the war stil] 
on and people limited as to what they can buy, but” 
Mr. and Mrs. Gus Zwilling, who have recently opened 
the Court Jewelry Store in the heart of Albuquerque’ 
main shopping district, are doing it the hard way. They 
scoured the country’s markets for extra fine selections 


- and unusual’ gift items, they furnished their store it 


“Fifth Avenue” style and they’re out to make every salé 
do double duty—-satisfy the customer now, and make 4 
friend for'the postwar days ahead. 

Albuquerque is the largest city in New Mexico, and 
located so near the center of the state that it is a logical 
distribution center for a large area—as large as several 
New England states. Likewise, it offers the only metro 
politan ‘facilities for retail shoppers within a radius of 
hundreds of miles. The city has only 75,000 popula 
tion, but many of its retail stores do a business more 
in keeping with a trade territory of twice that number 
of people. 

The Zwillings set up their store with a view to the 


Left window @ 
Court store displays 


but only one of each” 
type shown again 
a background OF 
dark-colored velvet 
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piece to show to 
its best advantage. 


city’s futufe growth, which they believe is inevitable. 


They had elegant maple fixtures made to order in New 


York. Gray moiret trays trimmed with sapphire blue 
velvet were designed to fit the cases. Long mirrors break 
the continuity of the wall cases, and in each recess is 
placed a colorful, decorative item, preferably large— 
such as unique figurines, vases or book ends—which are 
reflected in the mirrors. 

A thick, powder gray rug runs down the center of 
the 25-foot-wide store, extending to the floor cases on 
both sides. No cases or fixtures are placed in the aisle. 
The display windows ate of the open back type, per- 
mitting an unobstructed view of the store interior. 

Items to be shown in the windows are carefully and 
judiciously selected, it being the policy of the Court 
Jewelry Store to show a variety of articles, but usually 
only one in each category. The displays.are laid on dark 
velvets—black, sapphire and green. Much emphasis is 
placed on novel giftwares, which add color and variety 
to the windows. The store front is of black structural 


Avariety of few but 

giftwares in 
window at right of 
entrance allows each 
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View of.right. side of store. Display 
cases and glass-topped counters show 
only a few selected items, emphasiz- 
ing policy of individual _ selling. 





glass tile, with a neon sign of pleasing modernistic de- 
sign. ; 

The customer on entering steps inside into something 
like a salori. She may walk down the center glancing at 
the displays in the wall cases, or go over to one of the 
four eight-foot floor cases on either side. In them, as in 
the windows, she will see’a carefully selected display 
of a limited number of pieces chosen to suggest the di- 
versity and completeness of the store’s stock without 
over-crowding the cases, by trying to show everything 
at once. Each case has a neat assortment of odd-shaped 
trays and platforms on each of which are a few related 
items. For example, it may be the stone of the month 
that is chosen as the motif of a display, in which in- 
stance all the items shown in that particular display case 
will feature that stone. 

In showing this merchandise the clerks are trained 
to follow the store’s individualizing policy. They bring 
out only one item at a time or at the outside, maybe two 

(Please turn to page 158) 








Timer Record 
Not Final Proof 


A wateh that keeps accurate-time may 
show a poor graph on the electric 
timing machine, says this writer, in 
reply to the article by Charles Pardom 
in JC-K for December. 





by GASTON WILEY, 
Chief Foreman A. R. & J. E. Meylan 


- This isochronism graph record was obtained from a 
watch tested under the Class A test for watches by 
National Bureau of Standards Observatory. It shows’ 
the derived results were within the allowable to 
Below: Chart of the observed rates and results obte 
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OBSERVED RATES A 





Period |Temper-| Rate | Period |Temper-| Rate 





Position Number] atureC | Sec. | Number} atureC | Sec. 
This recording was obtained 
from the.same watch passed Vertical, Pendant Up. 1 27.9. | ~0.40 | 10 26.2 | +8.73' 146 
Vertical, Pendant 


by the National Bureau of 






































be Tahu. hs 2 27.1 | +8.80 9 26.0 2.93 | 4 
Standards Observatory, on Vertical, Pendant Left} 3 | 25.8 | —0.93| 8 | 254 tri ; 
an electric timing machine. Horizontal, Dial Up..| 4 26.4 | +0.67 7 25.9 | +1.43 
Hieceontal, t 
Berets. 5 28.4 | +1.17 6 28.3 | +1.53 |} + 
Horisontel, pani Up... 12 2.8 | +7.28 Fad ese 7 a 
Horisontal, ue: 13 21.5 | +1.20 Ry 
Horizontal, Dial 14 34.9° | —0.28 sh A Plus(+)Rate=1 
Vertical, Pendant 15 26.2 +4.00 a A Minus(—)Rate=' 5 
2 DERIVED RESULTS : 
° a =) Actual | T £ 
- : Amount | A q 
Criteria © Sec. i 
‘ i 
: j, Mens Deviation of Daily Rate..........:...-.0.c2.+-..--- 030 | # : 
2. Mean Deviation of Rate for Cues of Position............. 0.80 a : 
3. Largest Difference of Rates of Any Two Positions........... 3.26 oe 
4. Rate in Horizontal, Dial Up minus Vertical, Pendant Up 
6 EE RSE BEE Ray Seo a es a —0.61 + iF 
5. Rate in Horizontal, Dial Down minus Horizontal, pe Up 
Position......... sini > «5 (dugout gee +090 | « 
HE articles apace by the Research Department t Reve of fas Pos Tne Pr fio HO. 2 ee +440 - 
a) IRIE ESE EE tS 5 3 
: of the Elgin American Watch Co. on a timing } Diferencs of Rate per 1° trom #10 is" 6 eee +033 ‘a 
hed Octo erence of Rate from ni ys: Se —0. 
machines published in the ber and November. issues Difference of Rate per 1° C from 20° 408°C... 0.12 | oa 
of the Tur JewreLers’ Crrcutar-Kerystone seem to have 10. Difference of Rete in S103 ; 020° C minus Difference pid 
been somewhat misinterpreted by Mr. Purdom in his. ré- 11. Largest Mean Daily Rate of Any Period (Period 12)........| +7.28 











ply. in the December number. 

In my humble opinion the best and fairest manner to 
prove the validity of the opposing statements as to 4 
whether the kind of record a watch prints on the electric results of a watch with the graphic test of an ele 


iming machine at Hooves. ed it. a tare cecnmi 


* Exceeded tolerance. 
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-Longines-Wittnauer Originates 


New Magazine Advertising Style 


Fe vaivota who reads the magazines 
has already seen several of the new 
Longines ads like the one on the 


left (-and perhaps one of the several 


imitations!). You may be interested 


; to know that each of these Longines 


ads appear in magazines with an 
average circulation of more than 17 


million. 


LONGINES-WITTNAUER WATCH CO., INC. 


NEW YORK MONTREAL GENEVA 
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test, which has just recently been completed by The 
National Bureau of Standards Observatory in Washing- 
ton, D. C. 

Herewith are the abstracts of results and ijdbabueniam 
graphs showing the relative performance of a pocket 
watch tested under the class A test for watches, which is 
the Bureau of Standards’ most complete scheduled watch 
test. As you will notice (temperature period not in- 
cluded), all the derived results are well below the toler- 
ance allowed. Therefore such a comparatively good time- 
piece ought to show a very good record on the electric 
timing machine’s graph but does not. 

Upon receipt of the watch from the observatory, the 
timepiece was tested on the electric timing machine to 
five positions under ideal conditions. The obtained re- 


_ sults shown on the ciuuiialapas graph woul not pro 


= 





satisfactory to Mr. Purdom, 

If I were to attempt to produce a good record, in wor 
in all probability destroy the comparatively good adjy 
ment of the watch. a 

It is my belief that the two tests are conclusive enoug} 
to bear out the validity of the article prepared by Elg 
Research Department, 

However, even if the electric timing machine leaves 
lot to be desired, it is a very useful and time saving in 
strument to the horologists and watch meunfsctusaal 

It is especially valuable in the rating of precisig 
watches and chronometers. In a lesser degree it is @ 
useful in determining the general condition of a timing 
instrument. 





Eleetrie Timer Shows the Facts. 7 
Says This Practical Watehmaker 4 


by LOWELL W. BRITTON 
Dickinson, No. Dakota 


HAVE finished reading the three articles on electric 
watch timing machines from your magazine. As a 
practical watchmaker, who learned his trade practically 
“on his own,’ I would like to add a few comments. 

The greatest. value of the watch timing machine for 
me is what it has enabled me to learn about a watch. It 
brings the watchmaker out of the dark and indicates 
quite accurately the results of various adjustments neces- 
sary to put a watch in timekeeping order. I am con- 
vinced that the timing machine does for the watchmaker 
what the microscope does for the scientist. It brings him 
out in the light and he can see what he is doing. Most 
watchmakers learn their trade:by a sort of apprentice- 
ship in which they gain very little theory and may not 
be aware of the factors involved in timekeeping. With 
the aid of the watch timing machine he can see immedi- 
ately the result of an adjustment without waiting for 
watch to run.a few to twenty-four hours. By that time 
he probably has forgotten just what he had done to that 
particular watch. He can very readily see what opening 
or closing of the regulator pins will do to position adjust- 
ment. There is no better way for him to learn than by 
having these actual experiences. He will realize that 
one must have a watch in good condition before attempt- 
ing to time it. The machine will show uneven power 
from the train, out-of-round wheels, out-of-poise balance, 
etc. 

I am sure that we will all agree that the timing ma- 
chine has taught us much about a watch that we never 
knew before whether we are an experienced horologist 
or an apprentice. It has shown up our faults and those 
of the watch, but it has simplified watch repairing, be- 
cause we can see what we are doing. Every watchmaker 
should understand the limitations of the timing machine 
and the capabilities of the watch he is repairing. A great 





many. of the timepieces which we are. called upon to 


repair are not capable of close timing and it is merely 
a waste of effort to attempt fine adjustment. This in no 
-way minimizes the value of the Aiming machine because 
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_they keep. They check their watches with the radio a 


with it we can quickly time them to the required tolerance,” 
Considerable study must be given the watch and the 
timing machine before one can understand its recordings, 
We must remember that most watches, commercial grades 
at least, will show isochronal error. Then we must take 
into consideration temperature, position error, etc, $0 
that the readings will not be misleading. But with 
study and experience the watchmaker will understall 
the markings and they will be of great value to him. He 
will realize the timing machine makes a record over a 
very. limited time and that it is possible that the watch 
could give a different record later or even stop. By doing 
a little reasoning he will be able to know what he is doing 
and why he is doing it. If he can’t do that he can never 
be a watchmaker because new problems confront ¢ 
daily that test his skil] and ingenuity. 5 
A watch has to be in good condition before it will keep 
time whether it has been timed on a timing machine or 
not. No miracles can be expected of a poorly repaired 
watch just because it has been timed on a machine. 
has to be. in shape from the mainspring to the balance: 
One would not attempt to “tune” an automobile motor 
that had loose connecting rods and burnt valves. 
The public is becoming more time conscious with each 
















munication and partly because of the close sched les 


become dissatisfied with their performance if they vary 
considerably over a period of days. A few years ago 
people were satisfied if their watch kept time within two | 
or three minutes a day but now they expect their watch 
to be on time. They are demanding accuracy from the : 
watch manufacturer and from the man who repairs thé | 
watch. 
I believe that the man who owns and uses a timing” 
machine has a great advantage over one who works with 
out one for he sees the results of his repairs and adjust 
ments. He will not -be satisfied with himself and wit 
seek to improve his skill and knowledge of close timing- 
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ARIES—THE RAM 


The sign of the Zodiac 
for March 
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for March - AQUAMARINE > 


Aquamarine, the birthstone for March connotes Wisdom, the 


, exercise of power of sound judgment. Not all 


ee oe ee 


of our customers were born under the sign of Aries, 


but wise merchants, whenever they were born, 





will come to Stone Headquarters to select their 


Aquamarines and other precious and semi-precious stones: 


S. NATHAN & CO., INC. 


610 Fifth Ave., New York 20, N. Y. 





Reminiscent of the grandeur of the gay 90's, is the newly-remodeled Hudson's in Los Angeles, 


Disregarding the recent wave of popularity for severely plain 
store interiors, this Les Angeles credit jeweler has gene all-out 
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Richness Keynotes This Remodeling] 





r 







\ te ereate an atmosphere of elegance and laxury with crystal 
chandeliers, carpeted floor, walnut fixtures and softly muted music. 


PEAKING of the future—and- where is there a 
jeweler who is not devoting a portion of his present 
time towards thinking of the future of his business—one 
sure bet to help secure* that future is; store moderniza- 
tion! 
Hudson Jewelers in downtown Los Angeles have al- 
ways prided themselves as an aggressive, hard-hitting, 
alert organization. Of course during the past few years 
there was little time or need to pipe this enthusiasm 
into the channels of promotions, account-openers and 
merchandising plans. Business took care of itself and 
very satisfactorily too. Newspaper and radio advertis- 
ing was kept up but principally institutional and semi- 
institutional in character. 

Back in our minds there always was one thought, dor- 
mant to be sure for some years, but nevertheless there. 
This thought was to modernize our store interior. To 
bring it up to the latest moment—a store of beauty sym- 
bolizing the finest business of all. Certainly there would 
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by HAROLD W. SAVAGE, 


General Manager Hudson's, 
Los Angeles, Calif. 


be many obvious advantages in operating a truly beauti 
ful jewelry store. 

But, as with many other things this idea for the future 
was held in abeyance. .There were too many other dif- 
ficulties of the moment—shortage of merchandise, skilled 
help, and advertising space to mention a few. Not for 
getting of course, price, salary, inventory and credit 
controls by the Federal Government. 

Some day, however, and everyone hopes it will be i 
the not too distant future—the war will end,.and reg 
lation will be relaxed, modified and eventually elimi 
nated. The same will hold true for inventory, price, 
wage control as well as the Excise Tax. Name mer 

(Please turn to page 162) 
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San Juan Capistrano, California mission known for its inspiring peace and b: nd for the of the r dis 
@ half sought sanctuary in its shadows on the selfsame day each year. peas i is rh ng desire peck. er eS ey ane 


Whit 'n of, pace tte wwe Raceline wack al 
vielssitudes at last before the altar of their faith. there comes 
a sense of wondrous peace. These two-made-one 

will ever from that memory draw new strength 

and new courage. Se too, in the new world they'll 

help te build through all their lives together, 


the engagement diamond, a radiant 


Industrial Diemends — a key priority for 

high-speed war production — come from the reminder of their sacred trust, 
same mines as gem stones. Millions of 

exact weights shown occur infrequently.) carats are used in United States industries ; 
Size alone does not determine diamond today. The occasional gem diamonds found will be 

values. Color, cutting, brilliance and clarity among them help defray production costs a cherished inspiration. 
have an equally important bearing. You for all these fierce little “fighting” dia- 

should have a trusted jeweler's best advice monds. Thus, there are no restrictions on 

when buying diamonds. the sale of diamond gems. 


OE BEERS CONSOLIDATED MINES, LIMITED, AND ASSOCIATED COMPANIES 
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Diamonds Are Objects Apart Unlike any other objects on earth, 
diamonds have a deep spiritual connotation. They’re cherished as the symbol of love 
and marriage. And that is how they are presented in. the greatly expanded national 
advertising campaign that’s working in your interests, reaching a circulation of 


138,906,257 through the country’s leading magazines. De Beers Consolidated Mines, 


Ltd., and Associated Companies. 

















Mexiean Onyx... 
A Growing Industry South of the Border 


An old stone, Mexican onyx, due to its easy assimilation of common 
aniline dyes, has recently created a new industry for our Pan-American 
neighbor, where the ancient vies with the new in cutting and shaping. 







by FREDERICK H. POUGH, Ph.D. 


Curator of Geology and Mineralogy 
American Museum of Natural History 


OR many years, a decorative Mexican stone has 
been used in various carved objects and as.a polished 
building stone, generally under the name of Mexican 
onyx. It is a variety of marble, that is, of crystallized 
calcium carbonate, but its origin is somewhat different 
from that of ordinary marble. While the latter is formed 
through the rearrangement of the particles of a sedimen- 
tary rock called limestone as a result of deep burial in 
the earth and the resultant heat and pressure, Mexican 
onyx has formed through precipitation from watery solu- 
tions, much as cave stalactites and stalagmites have 
grown. It shows the same sort of banding, too, and is 
white to pale greenish or cream in color. Jewelers are 
all familiar with this material which has long been used 
in pen stands, ash trays, lamp bases and similar stone 
carvings. , 
There is, of course, no relation between this soft stone 
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Buck saws are used.to slab the blocks, the - 
cuts running parallel to the banding, fo 
prepare the small pieces for carving, é 










The initial slabs are cut into smaller 
slices by a hack saw in the small shops 





and the black dyed agate which is sold for ring stones @ 
under the simple name of onyx. Confusion can be7§ 
avoided by coupling the onyx always with. the word — 
Mexican, calcite, or banded, when the marble variety is J 
meant, though usually, all jewelers and most of their 7 
customers are fantiliar enough with the material to know ~ 
that a black stone is meant when an advertisement offers 7 
rings, and that the light greenish to white banded marble} 
is what is referred to when pen stands or lamp bases aré 
mentioned. The term is so widely known that similar 
material from Brazil and the Argentine also is sold a ~ 
Mexican onyx. 

This old stone has: recently been the basis for a new 
Mexican jewelry industry, started a few years ago when } | — 
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Some Interesting ‘Facts About 


STAR SAPPHIRES > 


AMERICA’S MOST POPULAR COLORED STONES 


Perfection Variety 


The flaws in STAR SAPPHIRES are . STAR SAPPHIRES are found in all 
Nature’s guarantee of a real stone! They sorts of shapes and shades. Their in- 


are patterns made over a period of dividuality makes them so interesting and 
hundreds of years, and are rarely absent desirable. They can’t be matched as 


from any colored stone. Don’t look for PREP aac 
perfection in colored stones as you do in 


diamonds! In STAR SAPPHIRES, _®*ighbor. They are often blended, but 
the star’s the thing! rarely matched! 


Coloring Popularity 


Grey material shows off the star 


Do you know. that more men wear 
most clearly. The bluer the stone, STAR SAPPHIRE singh fii aly sad 
the less prominent the star. Blue 


STAR SAPPHIRES with good stars ixe’  *0M* Tings? Or thet more engagement 


uncommon, and expensive. In buying rings are bought containing STAR 


and selling STAR SAPPHIRES, the | SAPPHIRES than any other stones 
star’s the thing! except diamonds? 


* 


We carry the Largest Stock Ever Assembled of 
STAR SAPPHIRES 
In Single Stones and Lots, 
Also in Rings for Ladies and Gentlemen 


IN THE BRITISH BUILDING OF ROCKEFELLER CENTER 


620 FIFTH AVENUE, NEW YORK 20, N. Y. 


_ 
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Using only a file, the native workers shape the stones into all sorts of figures, carrying the design 
in their heads. More individual pieces are made by skilled craftsmen, using different sizes of files, 
templates and calipers to make well matched sets, 


manufacturers realized that the banded onyx was easily 
dyed with common aniline dyes, and that it would take 
on many interesting hues and patterns. The first stones 
were dyed a malachite green and with their banding they 
closely resembled the naturally copper-stained calcite. 
Native craftsmen started carving the material into vari- 
ous artistic shapes, some, like long eared burro figures, 
and Aztec masks of local inspiration, others, exotic things 
like elephants, stylized flowers, and so on. These have 
been set into typical Mexican silver jewelry and are be- 
coming increasingly popular north of the border. 


A hammer and chisel, used just as if the material 
were wood, are the simple instruments used in the 
shaping of the larger carved ornaments of the onyx. 


Starting with a small, crude and largely home industry, 
the slabbing, shaping and dyeing of the Mexican onyx 
has become one of the ‘most important of the Mexican 
jewelry industries, and a certain amount of mechaniza- 
tion has been introduced in order to fill the increasing 
demand. The quarrying of the rough blocks of the 
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banded onyx marble centers at Tecali and around Puebli 
a town about 75 miles southeast of Mexico City. 
Around the square in;Puebla one sees many s 
selling carved book ends and paper weights made 
the local stone, and one may visit some of the smi 
cutting establishments where the stones are slabbed a 
shaped in the same way that this work has been don 
for many years. A simple buck saw is the favorite t 
for cutting the slabs and it is surprising how well 
ordinary steel saw blade cuts through the soft ston 
Nevertheless, cutting a slab several inches thick is) 
man’s work for an afternoon. In Mexico City a m 
modern establishment: was seen where most of the slicif 
was done by the gang saw method, cutting a series { 
slices at once; just as they slice marble at some of ¢ 
larger quarries. A slab 8 x 18 inches is said to take 
hours to cut by the buck saw system: Workers. 
Mexico largely are drawn from Tecali and Puebla. © 


PRIMITIVE CUTTING VIES WITH MODERN 


In the primitive shops in Puebla, small pieces are cu 
with an ordinary hack saw from the slabs which a 


mounted in a.vise.. Larger blocks for ordinary sculptit 
ing are shaped up by saws and a chisel. The large s 
cut by the power driven gang saws are diced by a rapidly 
rotating disc blade, cut into rods and then into cubes,” 
if they are intended for beads, or into flat slabs, if they” 
are for subsequent carving. Many necklaces are made 
of this material and the work of bead making is largely — 
mechanical. After the onyx is cut into cubes, they are — 
drilled at right angles to the banding (the original slices’ | 
were made paralle] to the banding) and are then placed’ 
in a tambler, a large rotating drum, and turned for 86 
hours. At the endof that time the drilled cubes have 
worn each other away so that the whole lot comes out a6 9 
fairly perfect spheres. A dye bath and a final polish 
on a buffing wheel is all that is needed to make them 
complete and/ready for stringing. 

The other work is done by hand, each small slice i 
designed for some sort of carving which is done by ripe 

(Please turn to page 165) : 
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very diamond set in our jewelry is cut im our own 


modern Cutting eSeuchisry 


Specialists in the cutting of Square and Emerald Cut Diamonds 


H. & J. BLITS 


Diamond Cutters 
64 WEST 48th STREET NEW YORK 19, N.Y 


















Individual sections, featuring 
one or two different items, 
cuts down on the amount of 
merchandise required and ~ 
effective 


does a more selling 
ng eee 
d Zale Jewelry 
Co., tan coke 


= its own -edvertsng message. 


N these days of merchandise shortages, the problem 

of creating effective in-store and window displays 
with your available stock is something to think about. 
For jewelers, whose goods are for the most part. small, 
and among credit jewelers particularly, whose, objective 
is to display as many individual items as he carries in 
stock, this problem is especially, difficult: 

A little ingenuity solves many problems and the two 
windows shown here are good illustrations of how two 
retail jewelers overcame this obstacle by breaking their 
window expanse into smaller individual units, thereby 
making it easier to feature individual items and display 





them more effectively. This sectionalizing of displays” 


serves an additional purpose as well, by aeere | the 
display less distracting to the onlooker. 
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Sectional Display Units Permit 
Effective Merchandise Groupings 


It’s not mecessary te crowd display windows with everything they’ll 
hold te de a good selling job. Sectionalized displays make it 
easier to feature individual items and show them more effectively. 


rings and bridal pairs. 


by the Gittelson Jewelry Co., St. 
Paul, Minn. 


to the particular group for which 


Harry Shain, manager of the Zale Jewelry Co. store 
at El Paso, Texas, used his particular display during 
the’ Christmas season. 
he has one large window to the left of the store entrance 
and a smaller, unit on the right. The large window 
expanse was divided into four sections, each unit out 
lined. with, an. inset wood frame, and each carrying its 
own. advertising message applying to the particulat 
grouping of merchandise. 

The first window section facing on the street was 
devoted to the display of high-priced women’s diamond 
The next section showed mens 
diamond rings in the center, with more moderate priced 
women’s diamond rings and bridal sets on each side. The 

(Please turn to page 166) 
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A Witla “ot : thastroted: backgroundeca 
tied together this recent showing 


Centered on the gift é 
theme, each panel directed attention 


the merchandise was appropriate. ; 












His window setup is such that” 
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of? : 
W i ple f° It’s cutting that gives a diamond fire and brilliance . . . And it’s 


only the exclusive Circle of Light method of polishing, with 





a continuous facet around the girdle, that makes 
the “Circle of Light” the world’s most beautiful 


| diamond! Scientific laboratory tests . . . 





spontaneous trade acclaim ... and a more than 
gratifying consumer response — these have proved 

our every statement concerning the greater beauty, 

brilliance and size appearance of the “Circle of Light” diamond. 


THE GUILD OF AMERICAN DIAMOND CUTTERS 
an affiliate of 
BAUMGOLD BROS., Inc. 


62 WEST 47th STREET, NEW YORK CITY, N. Y. 
Melee Plant: 305 East 45th Street, N. Y. C. Los Angeles Office: 220 West 5th Street 





a . a te OTHER AFFILIATES: Diamond Tool Research Co. — Quartz Products Co. of New York, 
Wy 








“by FREDERICK H, 
POUGH, Ph.D. 


Aquamarines crystallize in hexagonal prisms like the one shown above weighing 
30,000 carats. Crystal and cut stones are from Wm. V. Schmidt Co., New York. 


HEN the jewelers selected their birthstone for 
March, they very wisely added a second gem 
to the traditional bloodstone, for, while the green and 
red jasper variety may have an ancient history behind it, 
the alternate birthstone of the month—aqyamarine—is a 
much more attractive gm. Aquamarines appear to have 
been less appreciated in ancient times, probably because 
very few of them were found and those that were known 
were comparatively pale in color. Aquamarine is a 
variety of beryl, and the beryl family includes some 
other notable stones including emerald. Emerald was, 
of course, an appreciated gem, but until chemical analy- 
sis became a part of mineralogy, early in the Renais- 
sance, the relationship between the gems was not under- 
stood, and color was the most important characteristic. 
Hence, aquamarines were not recognized as near rela- 
tives of the emerald, and probably the paler aquamarines 
of those days were not regarded highly, since they were 
not widely known and didn’t look so different from rock 
crystal after all. 
Appreciation of the color of the aquamarine only 
began with the discovery of fine large crystals in Russian 
pegmatites, though even these were but pale and second 
quality stones in comparison with the more recent. finds 
of deep blue gems in Brazil. There is a great variation 
in beryl colors; almost every crystal is of a slightly dif- 
ferent shade, and the value of the stones depends upon 
their depth and shade of color, as well as upon their 
freedom from flaws. 
All beryl, whether aquamarine, or the other varieties, 
comes from those sparsely scattered rock veins known as 
pegmatite dikes, and represents the final concentration 
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of rare elements originally disseminated through cubic 
miles and progressively concentrated during the slow 
solidification of a granite mass into one small vein to 
form crystals of rare minerals. 

Aquamarines crystallize in hexagonal prisms, the same 
shape as so many of the other gem stones, though this 
seems to be pure coincidence. Often they form tremen- 
dous masses. Large gemmy crystals, weighing up to 150 
pounds, have been recorded. Embedded crystals of non- 
gem quality have been found that weighed many tons 
and were over twenty feet long. However, to get flaw- 
less material it is usualy necessary to find crystals that 
have grown freely in an open pocket in the rock. Gen- 
erally it is only where they are protected in such a 
pocket that they can withstand the millions of years of 
weathering they must undergo before they are exposed = 
at the earth’s surface and still remain unaffected by the ~ 
countless daily temblors which crack and shatter the 
crystals that press firmly against their neighbors, so that 
they. slowly lose through a thousand tiny cracks any 
clarity they may once have had. Sometimes, from such 
a shattered crystal we can pick cuttable portions, but © 
more often we find little if anything of value. 
crystals, now usually broken loose from their bases and 
lying loosely in a mud filled pocket are the principal 
source of the aquamarine gems for which Brazil has 
recently become so famous. Other gemstones are found 
in abundance, but aquamarines seem to have caught the 
popular fancy as a Brazilian gem and everyone who 
visits that land likes to return with one of these blue 


gems. 
(Please turn to page 168) 
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have an irresistible air of distinction 


he @ magnificent new Gemstone Rings... 


‘be attributed in part to the beauty of their 
stones, brought directly from globe wide sources 
D part, to the elegance of the mountings, 
{ gned to set off the stones to dramatic advantage 


ne Rings featuring stones of current f 


MERALD » RUBY + SAPPHIRE - STAR SAPPHIRE 
\METHYST * TOPAZ * AQUAMARINE + OPAL + GARNET 


T EVERY RETAIL LEVEL FROM $50 TO $5000 
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EASTER IS A LITTLE CHRISTMAS © 


(From page 123) 


vertising and display. An ad that attracted wide atten- 
tion because of its originality was used by J. Jessop & 
Sons, San Diego, Calif., to call attention to their quality 
perfumes. It showed the cut of a Norse goddess, and 
was headed: ““Eastre Was a Lady’ and went on'to say 
“That’s why you choose perfumes as Easter gifts. Eastre 
was the goddess of Spring in old mythology of the 
Northmen, long before the Christian era. Eastre brought 
fresh flowers and their fragrance back to earth each 
spring—and we've kept her lovely name and the lovely 
custom of fragrant gifts at Easter time. Perfume gifts 
ARE Spring!” Their perfume bar was decorated with 
natural spring flowers, and the crystal flacons showed 
to unusual advantage in this floral setting. 


SPRING BEST TIME FOR WATCH PROMOTIONS 


Watches were also given much favorable publicity. 
“Spring is the best time to put over watches,” said one 
. of the firm. “Easter and Commencement are both com- 
ing, and a watch is the ideal gift for both occasions. At 
the Eastertide we have an entire window devoted to 
watches, in a setting of palms, Easter lilies, and drapes 
of purple and white. We commence our watch publicity 
with a general spring ad, suggesting ‘Watches that will 
help make your debut into spring a delight.’ Later we 
bring in the Easter bride and an Easter watch for son 


a 
be. 


or daughter. At commencement time we run, cuts of the 
gtaduates in cap and gown with the caption “Watch the” 


>» 99 


Graduates’. 4 

Jo°W. Ware was another San Diego jeweler who § 
arranged a display that brought quality gifts to the — 
attention of passing shoppers. In the center was a tall 
silver cross, adorned with a large cluster of white flow- 
ers, mounted on a pedestal of purple velvet. At one side — 
was a card in a silver frame, with the script “Easter” 
Greetings.” Among the items suggested for Easter giving ” 
were china plates, silver candlesticks, metalized bags, 
costume jewelry; while down in front, prominently dis- 7 
played, were diamond rings, bracelets, earrings, pen-” 
dants and other diamond-studded jewelry. a 

te 

GIFTWARES SHOWN IN EASTER SETTING 


A charming setting was devised by the Parmelee- 7% 
Dohrmann Co., Los Angeles, to call attention to their 
table and art wares. On the floor was a three-foot, gaily © 
decorated Easter egg, with a portion of the shell torn | 
away to disclose a card on which was printed “A funny © 


little bunny once told me ‘Easter is a time for gifts, yor 9% 


see,’ At Parmelee-Dohrmann’s I looked around and here | 
are some of the things I found.” A glass topped table | 
was set with crystal stemware and a pottery base lamp, © 
and on the floor were a number of flower vases of china © 
and glass. Another window with a similar background 
featured silver—both hollowware and flatware. 

Another firm that featured gifts of perfume for Easter 
was the Hall Jewelry Co., Pasadena, Calif. The display 
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Fine’s 102 Facet Diamond represen 
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a distinct accomplishment in the dia-: 
mond cutter’s art. This gem, because 
of the tremendous interplay 
among its 102 facets (all of which 
appear above and below the girdle), 
Established 1890 develops a brilliance no diamond has 


« éver before achieved. 
AX FINE & SONS unc. | — 
Cutters of ‘Fine-Made’ Diamonds Progressive jewelers will recognize at 
New York 19.\N. ¥. once the vast potential public intereat 


these diamonds hold: 
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fairly sheuted “Easter,” with white plush bunnies and 
little white art pottery rabbits, while at one side were a 
number of Easter hat boxes—some open to show the 
contents—which were twin bottles of perfume instead of 
the traditional Easter bonnet. , Larger boxes, with three 
bottles of assorted perfumes were also displayed...On 
a little platform, hung with lavender ribbon, was a big 
white bunny, and on this platform and on the white silk 
* covered floor were shown a number of pieces of costume 
jewelry. 
- The Finley Jewelry Co., Compton, Calif., played up 
the ecclesiastical side of the holiday, running a 10-inch, 
double-column ad, with two illustrations, headed “Don’t 
Forget This Is a Religious Holiday. This Easter give 
a cross, or a rosary, or an illumined prayer book, or an 
ecclesiastical picture in a silver frame. 
gifts than‘these for the devout.” In their window a series 
of steps were covered with black velvet, and at the top 
were two stained glass cathedral windows. On the steps 
were shown all the ecclesiastical gifts mentioned in the 
ad, at a considerable range of prices. 


"ORCHIDS" ACROSS THE SEA 


In these days of so much griping by jewelers about 
the quantity or quality of merchandise they’re getting 
from their suppliers, the half page advertisement by 
Detor Jewelers, Ltd., of Honolulu, in The Honolulu 
Advertiser of Sunday, Jan. 7, is a refreshing change. 

Illustrated by a beautiful drawing of a pair of orchids 


No worthier 


and an old-fashioned pocket watch and chain, it is headed, 

“An Orchid to America’s Great Watch Factories,” pays” 

tribute to the outstanding contribution that these com- 

panies have made to the war program, and pledges the 

store’s continuing loyalty through these trying times. 
Copy reads: | 

“An Orchid to America’s Great Watch Factories, 
We take great pride and pleasure to pause at this 
most hopeful season of the year to salute the Hamil- 
ton, Elgin, and Waltham watch companies; champions, 
that fate “All American” among retail jewelers, for 
their great contribution to America’s war program. 

We feel sure that we voice public opinion and con- 
fidence, as well as pride and appreciation, in assuring 
these fine watch factories of our loyalty. 

We hope, through our combined efforts, that we 
will soon again have peace and security—until that is 
accomplished, the war effort comes first—after vic- 
tory, we fine retail jewelers of America will again fea- 
ture new Hamilton,«Elgin and Waltham watches, 
clocks, and precision instruments to a waiting Amer- 
ican public. 

Carry on, America and her great People and In- 
stitutions, To Victory !” : 
Another orchid to Detor’s for their patience and 

understanding, for their patriotic attitude in putting 
the country’s needs before their own desires for mer 
chandise, and for their own splendid contribution to — 
the war effort, as exemplified by their sale to date of 
more than a million dollars worth of war bonds. 
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Distinctive Modern Jewelry in Emerald, Sapphire 


Ruby, and all Semi-Precious Stones 


These three matched pieces 
from our huge stock of 
individual designs are very 
smart, and moderately 
priced... . <shiglstoo 
Amethysts, Topaz... 14K 
gold mountings. 


HE) JEAN AITCMOLLER COMPAR 


Creators of Distinctive Jewelry 
220 West Fifth Street © Los Angeles 13, CoPonly 
Dept. JK-3 
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»etwowor three walls, a floor and a piece of plate glass, | 


“sidered as existing for the sole purpose of presenting 
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(From page 127) 
stead of thinking of the window space as an area of © 


which must be. partially or wholly filled with mer- 
chaiidise and props, the entire space should be con © 


thésmerchandise so that it can be seen readily, so that 

it appears fully as attractive or.more attractive than it © 
actually is aid so that passers-by will be made to want — 
it. In other words, the thinking about window back- — 
grounds should start with the merchandise. 


The eye is attracted by objects at or slightly above 
eye level, but for close examination, it is natural to 
look down on an object. Therefore provision must be — 
made for part of the display, generally the larger pieces — 
such as hollowware and china, to be at or slightly above 
eye-level.. Jewelry which is small and detailed in design 
will be seen best if shown on a window floor approxi- 
mately two feet below eye level. Display elevations, of — 
course, help to achieve these variations in height, but — 
some permanent provision can frequently be made in the ~ 
window background itself. A built in “second” floor, 
faced_with material that will make an attractive back- 
ground for merchandise shown on the “first” floor is 
suggested in one of the accompanying sketches. A 
recessed ledge for showing a selection of small objects 
such as compacts, lighters, wallets, etc., is used in the 
same window. 












































Small, lighted shadow boxes close to the plate glass — 
at different levels offer another form of “‘spot’’ display, 
possibly for special features. A honeycomb effect of — 
shadow boxes built into the background suggest a means — 
of getting larger pieces of merchandise nearer eye level — 
without resorting to a quantity of elevations. These ~ 
squares can be backed with illuminated frosted glass — 
which will silhouette the merchandise most flatteringly, ~ 
or in one wall, clear glass may be used, permitting a ~ 
partial view into the store. Such shadow boxes and — 
ledge displays can be so installed that the merchandise _ 
cam be removed or changed without disturbing the rest © 
of the window. 


BE ee Bae: 


WINDOW ENTRANCE OFFERS SEPARATE PROBLEM 





The means of entrance to the window sometimes offers” 
a problem since it must be placed so that all parts of | 
the window are easily accessible. Such doorways can” 
be-treated either by concealing them cleverly or by make" 
ing them a definite feature. In one of the accompanying) 
sketches, a fabric curtain on a curved rod emphasizes) 
the design of.the window and conceals the entrance. In 
another sketéh, small port-hole shadow boxes make a) 
featiire of thedoorway and permit the showing of addi- 
tional merchandise. In another, a.center panel of come 
trasting color is continued:across the floor of the window 
making a decorative feature of the doorway. ; 

In«modernizing existing window space, curved panels 
will frequently conceal unattractive angles and corm ra 
and eliminate wasted space. One sketch shows a back- ~ 
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ground panel curved at both ceiling and floor. Flexible 
wood screens and structural bends of tempered masonite 
are practical means of installing such curves. Artek- 
Pascoe, 730 Fifth Avenue, New York, have the wood 
weave screen shown in the first illustration. These can 
be permanently attached to the window background or 
they can be used as movable screens, changing shape 
and color for various window changes. Structural bends 
are a product of W. L. Stensgaard and Associates, 346 
N. Justine Ave., Chicago, Ill., and are made in a variety 
of curves, sizes and finishes. These can be used alone 
or combined with flat masonite panels for an entire back- 
ground, 


NEW MATERIALS AVAILABLE AFTER WAR 


Plastic materials will be available in a variety of 
types for use after the war. Polished plastic floors 
give a reflecting surface which is attractive. Corrugated 
and frosted glass, glass bricks and glass rods can be 
used for a variety of interesting treatments. They have 
the advantage of permitting light to enter the store 
through the window without the distraction which an 
unobstructed view into the store sometimes offers. Clear 
glass in smaller areas gives the hospitable look of the 
open-front store but retains the privacy which is needed 
in a jewelry store. 

Plain fabrics of good textures either stretched 
smoothly over wall and floor panels or draped simply, 
are flattering to most jewelry merchandise. Unless such 
fabric is frequently changed, care must be taken in 


choosing materials which will stand up under wear ang 
sunlight. There are a great variety of display papey 
now available—the seamless, extra width heavy pa 
flocked papers which look like suede and all kinds of 
printed and stenciled novelty effects. Wallpaper in, 
variety of attractive colors and patterns can be used fg 
an entire background or in combination with plain papey 
or fabrics. Inexpensive fabrics and papers can be used 
for backgrounds which are frequently changed, if they 
are neatly and carefully installed. Greater freedom ang 
variety in planning the display itself is permitted whey. 
the background can be renewed with each windoy 
change, but the effect should never be permitted to look 
“temporary.” e 
There will no doubt be many new and exciting mate 
rials available after the war which will lend themselyg 
to the featuring and flattering of jewelry merchandise. 
We may even make room for television screens for a ney 
kind of visual merchandising in our window backgrounds! 


DE BEERS CUTS TO ONE SHIFT AT MINES 


De Beers Mines have reverted to one shift working 
at Bultfontein mine in Kimberley, and at Dutoitspay) 
where recently two shifts were being worked, there ha 
also been a reversion to one shift working. The opening 
of the Bultfontein mine has thus been done without cam. 
ing any labor shortage at the other mines. The daily 
haulage at the two mines has been an aggregate of about 
12,000 tons a day. 
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MOUNTED RINGS LOOSE DIAMONDS 


MAGIC CIRCLE diamond rings are Most dealers prefer purchasing loose 
available in special mountings designed stones. For their convenience and display, 
for capturing the greater brilliance of the Lucite Placque pictured above is supplied’ 

the MAGIC CIRCLE. free of charge to all authorized dealers, 


MAGIC CIRCLE PRICES ARE ONLY SLIGHTLY HIGHER MAGIC CIRCLE DIAMONDS ARE SUPPLIED IN 


(ABOUT 10%) THAN REGULAR CUT STONES. e ONLY ONE QUALITY—PERFECT, HI-BLUE WHITE. 


EXCLUSIVE DISTRIBUTORSHIPS STILL AVAILABLE IN MANY CITIES 


i 
i. 
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LEGAL DECISIONS OF 1944 
(From page 129) 


in 1940. The loss—$1§,500—he deducted from his gross 
income ins that year onthe theory-that 22 (#), allowed it. 


The Gommissioret denied the deduction, ‘and Ahe: Tax~ 


Court ‘affirmed his ruling, and he appealed to the higher 
court. 

During the trial it was shown that section 22(f) 
merely provides how a loss shall be computed when it 
is allowed as a deduction, and-how @ gain shall be com- 
puted, when it is required included within gross 
income, ..<dowever, section 23 e) 2 of the income tax 
laws. ‘elearly provides that. such losses are allowable. 
Because he was ignorant of the law the purchaser made 
the deduction under the improper section 22(f) instead 
of correct section 23(e) 2. The higher court held that 
the purchaser could not be allowed:the deduction. 

This court explained that if the purchaser had orig- 
inally, when he filed his income tax report, claimed the 
loss under section 23(e) 2, it would have been allowable. 

Another modern higher court decision which involves 
taxation law important to jewelry companies is Hamil- 
ton Watch Company y.:George W. Borg Corporation, 
46 N. E. (2d) 112. In this case it was shown that a 
contract for the sale of imported watch springs” 
that the buyer would reimburse the seller for. addit 
customs duties imposed. Also, the contract gave ‘the 
buyer the privilege of contesting claims made by govern- 
ment. 

It was contended that the contract was illegal. How- 


ever, the higher court held it valid, and said that 
contract was not void as against “public policy,” the 
being nothing in contract requiring either party to de 


fraud the’ government, 


PATENT HELD VOID : 

Irrespective. of the advantages of an invention no valj 
patent will be allowed if the invention is not new an 
novel. ce 

For ae in Eallexanee. vy. Frank Morrow 


bbe company. for vie of a patent on a“Br. 


and Method of Making the Same.” 

‘The patents related to ornamental bracelets of h 
type which consist of parts joined together by hinge 
The hinge and catch members are attached to the curve 
members by what is called swaging. 

The higher court refused toahold the jewelry compa 
liable for infringement, and said: 

“Bracelets of this type are admittedly old, having been 
well known at least since 1880, and probably since long 
before that.” ° 

Concisely a dependable rule may be used to determine § 
whether a valid patent may be obtained on an invention, ” 

A review of modern higher court decisions ‘discloses 
that the following things aré not patentable: 

-“A mere idea without mechanical means to carry out 
the practicability of the idea. 

A principle known to science. 
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‘@ generous assortment of modern giftwares of various 4 








A mere result. 













































A property of matter. - 
‘An aggregation of old parts which do not act toget | 
to produce a unitary result. a 
A system for doing something. 4 


Things having an immoral object. + 


ar. os 

Things created by “mechanical skill,” and which a 
not require inventive ability to perfect. 

All devices that are inoperative. 

All devices that are not new and useful, and all other 
things which have been described in any publication, ~ 

Failure of inventors to follow this rule always wil 
result in their expending useless money in filing an ap- 
plication for a patent. 
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INDIVIDUALIZED SELLING KEY TO SUCCESS ~ 


(From page 131) 


or three. It is the same idea that the “exclusive” drag 
shops have found most effective. Center the customers 
attention on one thing at a time. If possible, on just 
one thing, “period,” selected with judgment for that 
particular person. 

In spite of the difficulty that all stores are having with 
the help problem, the Zwillings give each person they 
employ a complete, though short, course of training. The 
point of it is to get rid of any uppityness, to make sure 
that. visitors to the store get friendly treatment, and to 
educate new personnel in the store’s plan for “individ- 
ualized selling.” Hard selling now, the Zwillings be 
lieve, will make easier selling later when selling is 
harder. 


ONLY FEW ITEMS SHOWN IN CASES 


Individualized selling is facilitated by the practice of} 
showing only a few items in the cases. Everything gets 
a chance to be seen, and as nearly as possible, all by 
itself, displayed to its best advantage. Each of the 
eight floor cases that line both sides of the store is de- 
voted to just one class of goods. The first one is given 
over to watches, the second to diamond goods, the third 
to wedding and engagement rings, another to stone rings, 
two to costume jewelry, another to leather goods, * 
one to compacts and other toilet articles. 

The store has made a big hit with its carefully cha 
costume jewelry in “exclusive styles’—and even mt re 
by digging up and offering hard-to-find items, like dg 
arette lighters, unusual antiques, and art jem from 
foreign lands. 


Goods in these two latter classifications—along with 


kinds are shown in a separate room which is named “The 4 
Gift House.” This is located in an alcove toward 
back of the store where it widens out by ten feet behim 
a jog created by a wall enclosing a stairway le: 
from the street to the second floor of the building. 
open doorway with a sign above it reading “The ‘ 
House” leads to this department. (See illustration 
page 130.) 

Merchandise in the Gift House is shown on t 
and in open wall cases, to invite customers to “bro 
—a technique of merchandising that has proved hi 
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_ effective in the selling of giftwares. A table and chair 
of old Spanish leather construction are provided for 
customers to sit down, write gift cards or notes, or study 
individual items of merchandise more closely. 


RADIO MOST EFFECTIVE ADVERTISING MEDIUM 


The Zwillings have found radio to be their most effec- 
tive advertising medium. They built up a big attendance 
for their opening night, Oct. 14, by means of throwing 
spot announcements into one of the local stations by the 
handful for several days preceding the opening. This 
station features a morning program for women—the 
“Woman’s Club of the Air,” which has built a big fol- 
lowing among just the type of women the Zwillings want 
to reach, and so they concentrate their radio budget on 
this one station. 

Newspaper announcements and direet mail invitations 
to a selected list of people also helped to obtain a fine 
opening day’s business but tests conducted since then 
have convinced the Zwillings that for their purpose and 
in their market, at least, radio is the more productive 
medium. The greater part of their advertising appro- 
. priation is, therefore, put into this channel. 

It is also concentrated on spot announcements, as 
the management believes that the results per dollar from 
this type of radio advertising are greater than from a 
quarter or half-hour program with its high cost for time 
and talent—especially when the total expenditure must 
be kept down to a modest figure. 


« 60. In this they follow the lead of some of the count las 


The regular schedule calls for three announcement 
per day except on Sundays when four are used or 
some special event is being promoted, at which time thy 
number is increased to whatever is deemed necessary, 
The spots are spread through the day, with an efiog 
made to have each one either precede or follow a loca) 
program of outstanding interest. i 

The radio station allows the use of up to fifty wor. 
per announcement, but the Zwillings have found thg 
they get better results by keeping them even shorte, 
Thirty to forty words, they say, are more effective thay 














larger radio users, who stick to the principle of brevity 
and emphasis. However, when 50 words are needed, 60 0 
are used. This was especially true just prior to ¢ 
opening of the new store, when the advertising was H 
an introductory nature. ‘ 


Wherever possible without too much straining, the 
name of the store is mentioned twice, and the addreg 
once in the 30 to 35 word spot. The effort is primarily 
to connect the name of the store with a certain jewelry 
thought and do it emphatically. 

A couple of typical announcements follow: - 3 

“ONE LOOK in the windows of the Court Jewelry 
Store—418 West Central—will tell you two things. One 
is that here is a store with the newest, latest gift ideas, 
The other is that you'll be sure of quality at the Com 
Jewelry Store.” 












“See those rare antiques—that stunning costume 
jewelry—that sparkling glass and gleaming silver at 

















ment of the store. 


Today, notwithstanding a scarcity in many lines, we are 
still doing’a good job. Our buyers are constantly alert, 
diligently seeking new sources of goods appropriate for the 


jewelry store. 


Make Benj. Allen’s your source of supply and you will have 


a reliable dependable source. 


10 So. Wabash Avenue 





NAME TO REMEMBER —Benj. Allen 


For more than 80 years Benj. Allen’s have served the 
jewelers in this country with merchandise for every depart- 


BENJ. ALLEN & CO., ING. | 


FOR EFFICIENT SERVICE AT ALL ist ate 
Silversmiths Bldg. 




























CHICAGO 3, ILLINOIS _ 
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the Court Jewelry Store. Stop in once at 418 West Cen-_ in 1945 as it did in 1985? We at Hudson’s hardly thiz 5 

tral and you'll make the Court Jewelry Store your so. Obviously we are sold on the future of Los Angeles” 
| Christmas shopping headquarters.” It is now the third largest trading area in the United 
Mrs. Zwilling, now a staunch advocate of radio ad- States with a population of over three million people 
/ vertising, says: “People have their radios on all day. That’s a pretty good-sized jewelry market. When the 
If they aren’t listening for war news it’s the regular thousands upon thousands of young people return from 
daily features. Our announcements are short and to the the wars it will be an even greater and better market, ~ 
point, like interludes. We know that people hear them We have just completed remodeling our entire interigg 
because they tell us. We think we get more sales results —new showcases, new wallcases, new rug, new booths 
per dollar through radio spots than we could in any new walls, and a new stairway to the mezzanine floor 
other way.” Many people have come into the.store and An interesting addition was music. Yes, music all day 
mentioned specific items they “heard about over the long by Muzak, quiet and unobtrusive with no dialogue, 























radio,” she says. It provides a soft background—pleasant and cheerful tg 
| ions . customer and personne] alike. 
| . In designing and planning our store interior, the prob- 
RICHNESS KEYNOTES THIS REMODELING lem of space was very important as the store area is legs 
) (From page 188) than twelve feet wide. In order to attain the illusion 


of width and to create the imposing appearance desired, 
chandise will be plentiful. The instalment jeweler will mirrors were used extensively, covering one entire side 
return to the instalment business. Well planned and_ wall from floor to ceiling. In this mirrored wall wer 
properly executed promotions and account-openers will recessed small illuminated cases for special merchandise, 
again be of importance as of old. But that still isn’t all. This mirrored wall makes the store appear twice as large 
Is it not reasonable to believe that Mr. & Mrs. John as it actually is. 
; Citizen’s tastes, desires, and purchasing habits will have The opposite wall was completely covered with 4 
! changed? It’s been a long stretch since 1940 and with photographic marble material with a very high polish 
many changes. Modernism is the keynote—for homes, which simulates‘a’ very expensive imported marble, and 
cars, planes, almost everything—and it will be for the Jends richness and dignity. This marble wall reflects in 
jewelry business also. the .mirrored section opposite. In order to keep long, 
Will the average jewelry store that was set-up or re- flowing streamlined lines, a twenty-foot long merchandise 
modeled ten or fifteen years ago serve the people as well display case with glass doors was recessed into the 




















Fancy Cut Diamonds 


Matched Pairs and Single Fancies in all sizes our 

specialty. We also carry a large stock of Mellee, 
uises, Emerald Cuts and Round Diamonds. 

Call on us for your needs. 

We wish to notify the trade that we buy 

estates consisting diamond mounted 

platinum and gold jewelry and colored stones. 
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It’s an unbeatable combina- 
tion. With your knowledge of 
merchandising and jewelry 
operation . . . and with Leif 
Brothers’ nearly three decades 
of experience manufacturing 
fast-moving, high-quality 
rings of beauty . . . you can’t 
lose! 

You've everything to gain 
by stocking LB Rings for men 
and women . . . their low price 
guarantees a superior markup, 
their original-design loveliness 
assures their salability. 

Ask for sampigs on memo. 


% Newspaper mats of illustrated 


ring on request. 


e. $282A. Genuine Oriental full 
Pearls, large genuine Amethyst, 
Garnet, Topaz, or Opal. 14K 
yellow gold. 

b. 1434. Massive, 10K gold, set 
with simulated ruby, garnet or 
sapphire. 

€. 1623. 10K yellow gold Masonic 


rin 

d. S279. Cluster ring. Choice of 
stones. 14K gold mounting. 

e. D295. Genuine Opal and other 
stones, encircled by white dia- 

- monds. 14K two-tone white and 
yellow gold mounting. 
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marble panels with a continuous concealed fluorescen 
light. In addition, all office partitions were kept loy 
and completely mirrored, continuing the illusion of space, 

New showcases were made of Circassian walnut with 
recessed mirror faces, which completely gets away from 
the wood boxey appearance of most jewelry counter, 
All case interiors have fluorescent tubing and wer 
painted in a medium shade of powder blue giving a very 
good reflecting surface and background for jewelry. The 
ceiling was also painted in the same shade of blue. 4 
deep red carpet covers the entire floor. 

The stairway is cleverly treated and faced with mip. 
rors so that the Watch Service Department, which jy 
back of the stairway, appears to be in the main sale 
room. The stairway was made as inviting as possible ip 
order to invite customers to the mezzanine floor which 
houses the Optical Department. Display cases wep 
recessed into the walls on both sides of the Stairway 
going up. 

Adjacent to the ceiling and mirrored wall, continnoy 
fluorescent tubing in a duct of ribbed glass runs the en 
tire length of the store. However the main source of 
lighting in the selling area are large crystal chandeliers, 
These are used principally because of the amount of 
illumination required and the iridescent qualities of the 
tear-drop hangings of which the fixtures are made, 


For the creation and execution of these plans we are 
indebted to Mr. L. E. Alberts, architect, of this city, 

Our store is beautiful, spacious and rich in appear 
ance; and thus we face the future, expectant and com 


fident. 


CUTTING INDUSTRY LAGS IN SOUTH AFRICA - 


For some time now a number of South 


diamond cutters have been unemployed and there is f 
immediate prospect of the industry being resumed on 


anything like the scale it enjoyed in the early part 
1944. In spite of the optimistic comments in Sot 
Africa, there is no avoiding the fact that the liberatio 
of Antwerp and other parts of the Low Countries hi 
brought an expectation of keener competition for the 


4 


future into the local cutting industry. } 

Toward the end of 1944 there was a growing feeling 
of nervousness among South African cutters, and this 
led to a labor crisis in which the workers refused t 
accept a wage cut of 80 to 50 per cent as proposed by 
the employers. This led to the closing of the factories 
for a month, and when work was resumed the dispute 
was still unsettled. 

In the end the men agreed to a 20 per cent reduction 
of wages, but employers were allowed to discharge te 
dundant journeymen, while they were forced to retain 
sufficient qualified men to train the apprentices, who 
could not be discharged until they had completed their 
indentures. 





THE EMPHASIS IN jewelry today is on the past .. . on 
treasures from the era that sparks inspiration for a neW 
elegance. Are you showing “antique jewelry” and fe 


minding your customers that they buy history when they 


buy pieces rife with the flavor of other times? 
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MEXICAN ONYX A GROWING INDUSTRY 


(From page 142) 


tools, like a grindstone, a knife and a file. Rows of girls 
skillfully wielding files, shape the squared up slabs into 
flowers, animal figures, and geometrical shapes. A metal 
template is used to check the outlines of the figure, but 
the details of the relief are likely to vary from one stone 
to another depending upon the individual worker and 
the thickness of the original slab. 

After the shaping and the low polishing is completed, 
the stones are dyed. At first green seems to have been 
the only color used, but the palette has now been ex- 
tended to include a brick red, a soft amethystine violet 
and a pale gray blue. Other colors are possible of 
course, and will probably be introduced in time. Dyeing 
is rapid and easy, though the dyers like to guard their 
secrets. The work is done on a simple gas burner in 
ordinary kitchenware pots or Mexican earthenware ollas, 
the stones being placed in the cold dye solution and 
gradually heated. It takes only a few minutes for the 
dye to penetrate deeply enough. In the case of the 
clearer, more translucent stones, five minutes is said to 
suffice; for the more opaque, a somewhat longer time is 


required. 





| Modern equipment is becoming evident in the larger shops, like 


carborundum wheels that make quick work of the dicing. 


After the dyeing, which often makes the banding more 
Pronounced, the stones are removed from the solution and 
given a final polish on a power-driven buffing wheel. 
They are then finished and ready for mounting into 
jewelry and export to the states. According to Eugene 
Terrara, the manager of Compania Onix, S. A. in Mexico 
City, their production is about 50,000 stones a year, all 
fr export. (Incidentally, the writer wishes to express 

appreciation to Mr. Ferrara for his courtesy in tak- 
ig him through his plant, the best equipped in Mexico, 
id for his many kindnesses. ) 
|The dyed Mexican onyx jewelry is a very attractive 
' and some of the newer colors are more desirable 
the original brilliant green. However, it got off to 
start in the United States through an unfortunate 
in names; for it was at first offered under the 
“Mexican jade,” and naturally at once ran afoul 
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of the Better Business Bureaus. ‘The use of the name 
jade for this material was especially regrettable because 
of the fact there is a genuine Mexican jade. In fact it 
is the rarer variety of jade—true jadeite. Its actual 
composition is slightly different from that of the Burmese 
jadeite (there is a little more of the magnesium silicate 
molecule in it), but true jadeite, jade it is, and a rare 
and attractive stone. However, in modern times, no 
jadeite has been found in Mexico in its natural state, but 
only in the form of pieces which were worked by the 
ancient Aztecs and Mayans. Nor is it known where the 
Aztecs and Mayans found their jade. Presumably the 
pieces were gathered as small waterworn pebbles in 
stream beds and polished off by simple methods. Prob- 
ably. similar pebbles could be found today, and some day 
will be, but no one now lives who can recognize the peb- 
bles in their unpolished state, hence, until through some 
accident a rough piece ‘is found, the original source will 
remain a mystery. 

Now that the Mexican onyx is being colored so many 
other colors than green, the temptation to mislabel the 
stone will probably die of its own accord. Sold as a 
dyed Mexican onyx it is an attractive and inexpensive 
natural stone and it should be able to hold its own in the 
costume jewelry field. Set by native workmen in hand- 
made silver jewelry there is no reason why it should 
not remain popular long after the “Mexican jade” mixup 
is forgotten. It can easily be recognized by the banding, 
which is usually visible along the thinnest dimension, and 
by its softness, for it is easily scratched by a knife. It 


will dissolve, giving off a stream of bubbles, in dil 
hydrochloric acid. For these reasons, jewelry set with’ 
this stone must be treated with some care to avoid chemi 


ee 


cal or physical damage to the finish of the stone. ‘ 


w 





DISPLAY UNITS PERMIT EFFECTIVE GROUPINGS © 


(From page 144) 4 


third section was devoted to men’s and women’s birth 
stone and fraternal rings and the fourth displayed i 
selection of men’s and women’s gift suggestions. 
The smaller window on the right of the entrance was 
divided into two sections with one showing a selection gf 
watches and the other an optical display. 8 
A series of paintings on the background panels of the 
display windows of the Gittelson Jewelry Co., St. Pauly 
Minn., has proved to be an excellent means of tying 
together a showing of diversified items, which, although’ 
different, have some one element in common—such ag 
the fact that all of them would be appropriate gifts for 
a certain well-defined group of people. So says Lloyd 

S. Anderson, manager of the Gittelson store. 
‘ The window shown here illustrates a typical Gittelson” 
display based on this idea. At the left, is a painting of 
a boy and a girl in academic caps and gowns, with 4 
selection of merchandise of various kinds suitable for 
graduation gifts arranged in front of the picture. u 
Next comes a painting of a young soldier, similarly 
setting the theme for a showing of items which might be 
a 




















BROSLAN’S money clip is a proven gift item 


apa 22> SEED 





for Father's Day promotion. 


Universally recognized as one of the outstanding new 
promotional jewelry items of 1944, Broslan's “Silver 
Dollar” clip promises again to be one of the “must” 
items for Father's Day, 1945. Fortunately, we have © 
been able to produce a moderate quantity of these 
clips for immediate delivery. Orders will be filled in 


for 


bs 3] 
i 
3 
ae 


Sete teu 


order of receipt. 


Advertising mats and a proven retail promotional 


woie 


plan will show you exactly how you can get the most 


out of Father's Day business in your community. Poe 










P.S. Compare Broslan’s clip with lower-priced copies. 
See why it offers outstanding value at $10 retail 
(including Federal Tax and the dollar). 
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Seene 1: Her home. That telegram saying 
he’d be home unexpectedly. 


Scene 2: Your store. Your help as they select 
the most important gift a man ever buys for a 
girl—the engagement ring. And you put the 
ring in a case that really did justice to the 
stone and its setting. 


Scene 3: Pictured just above the headline. 


There won’t be many waking or sleep- 
ing moments when that precious ring 
will be off her finger. When it is re- 
moved, even for a few brief minutes, 
that case you selected will be the one 
place in which it is kept. And each time 
she opens that ring case, by Dennison, 
she will think anew of the man who 
bought her ring. And the man whosold it. 

Dennison reputation for leadership in 
design and craftsmanship has been ac- 
knowledged since 1844. Consequently 
the prouder you are of your stock of 
engagement rings, the prouder you can 
be to offer them in properly styled 
Dennison Cases. 


101s" YEAR 











‘with the letters of the alphabet along the edges. Th 








FRAMINGHAM, MASS. 











given to a young man upon his induction into the arma) 
services. 

Other panels suggest birthdays, weddings, 
ments, and anniversaries, each with a grouping of 
appropriate to that occasion. Thus a wide diversity 
merchandise can be shown simultaneously without 
effect of a jumbled hodge-podge, which is so ofte 
created when the jeweler tries to display more than a 
very limited number of things at a time. : 

Moving display units draw attention to the merchap- 
dise, and as displays are changed each day there js 
always variety and new items to be seen. 











































AQUAMARINE—BIRTHSTONE FOR MARCH 
(From page 146) 


Since aquamarines were so little seen in the past, the 
legends about them are fewer, though in their way no 
less interesting than those of older gems. One of their 
supposed qualities would be of great value today, for 
one of the old legends has it that aquamarines give help 
against one’s foes in warfare. This myth was recounted 
by one Arnoldus Saxo, writing in 1220, and was a new 
invention, added to the older legends of Marbodeus that 
it fostered the love of married couples and was good 
for the ills of the heart and stomach. The oldest British 
Lapidary published in 1652 by Thomas Nicol identifies 
it with a stone of the foundations of the wall of the N 
Jerusalem. 7 


ONLY ANCIENT PRECIOUS STONE CUT WITH FACETS 


Aquamarines were rather rare in Pliny’s day, coming 
only from India, and perhaps for this reason, they were 
not so widely distributed. They were the only ones 
among the precious stones that were facetted by the 
ancient Roman jewelers, who cut them into six-sided 
pyramids to give them brilliancy. Their pale color 
required, of course, this special treatment and, at the 
same time, distinguished them from the commoner rock 
crystal. They were used as ear drops and as ornamental 
ringstones, without engraving. Often they were cut into 
hexagonal cylinders, drilled, and worn as a necklace. 
India we find,the same custom; they believed that d ilk 
ing and stringing on an elephant hair heightened the lu® 
ter of the gem. ; 

One of the most interesting beliefs of the mystic 
ities of beryl was the one that it could tell fortunes 4 
answer questions about the future. Special fo 
telling bowls were made in the Middle Ages, mar 


weré filled with water and a ring set with an aquamari 
was held suspended in the water by a thread. Questi 
were asked and the ring was supposed to spell out 
answers by going from letter to letter just as the poin 
in a modern ouija board spells out the words. 
board enthusiasts of today might try out this variant; # 
least the messages would probably be short for the art 
holding the thread would certainly be likely to “ 
quickly. r 
Aquamarines are popular gem stones today becauit 
of their beauty of color, their relative abundance, 
hardness and their strength. All in all, it is one.of 
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apidaries, Inc 


For cutting, 


the skill of experts. That’s why you should 
drilling, 


seek the services of an established and reliable 
firm, with a background of experience. 


The work of the Lapidary has always required 
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NEW YORK 18, N.Y. 
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The Opal Specialist 
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A COMPLETE LINE OF OPALS 


of fine jewelry 


For your most distinguished creations 


—especially earrings and brooches— 
avail yourself of the brilliant harlequin 


red and golden-green color-tones of 


good light opals. 
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A suggestion to the designer 


George T. Mann 


KREUTER CUSTOM MADE 
516 FIFTH AVENUE 
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‘most satisfactory gems. «It does not have the easy frac- 


ture in definite’ planes, called cleavage, of some_ stones, 
and it is not as brittle as its other color form, the emer- 
ald. Since the erystals in which it is found are often 
very large, there is not the same kind of premium in 
price for a larger stone, that we have in diamonds, rubies 
and emeralds. A fifty carat stone has about the same 
value per carat as one of half that size, the value de- 
pending chiefly upon the depth of blue, other factors 
being equal. Beryl rarely shows any of the phenomena 
seen in some of the other stones; cat’s eye beryls are 
known but have no great appeal; stars have probably 
not been seen. 


BLOODSTONE TRADITIONAL MARCH STONE 


Bloodstone which is the older and traditional gem for 
March has a wealth of historical legend behind it, but 
the stone itself is pretty dull when seen with an aqua- 
marine. However, bloodstones are interesting gem 
formations, consisting of red iron oxide splotches in an | 
otherwise green jasper. These red markings come and 
go through the stone, in some places abundant and per- 
haps disappearing altogether just a few inches away in 
the same piece of material. The dull green variety of 
jasper known as prase is basically the same stone as 
bloodstone or heliotrope, lacking only the blood red 
spots, which, by tradition, are supposed to have been 
formed by Christ’s blood, falling on a green stone at the 
foot of the Cross. 











Bloodstone’s other name, heliotrope, came from 4 
belief that the stone wheyyimmersed in a bowl of wate; 
would cause the sun’s seheotton seen in the bowl, to tur 
red, helios being the Greek word for sun, and tropos 
meaning change. One often recounted story, crudely 
portrayed in an ancient woodcut, is to be found in the © 
most famous of all the old medical books, Hortus Sanj- 
tatus first printed in 1483. A man is shown, holding g — 
bloodstone to another’s nose, trying to make it work its 
charm and bring an end to the bleeding. 


Bloodstone is a color variant of the jasper family, 
which, in turn, is an opaque variety of fine grained 
quartz, one of the commonest of minerals. Hence, we 
are not surprised to find it a relatively common stone, 
found in many lands and little valued anywhere. The 
best stones are those with a uniform spotting of red 
dots in a dull green mass, but since any piece of rough 
will vary greatly from place to place, all sorts of stones 
will appear in a lot, from unsplotched prase to fine red 
spotted bloodstone. In looking at them, we can be glad 
that the jewelers and the public are turning more and _ 
more to the light and colorful aquamarine as the birth 
stone for March, instead of thoughtlessly followin 
ancient superstition-dictated footsteps and _ weari 
bloodstones. A superstition is a fine thing when 
serves as an excuse for doing what we want to do, thougl 
there is really no reason why we shouldn’t rest our é} 
on a beautiful aquamarine at any time and wear one, 
matter when we were born. : 






















and just one. 


bank for reference. 
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HIS is your opportunity to sell your store, lock, stock and barrel and be free 

from all worries. We are investing capital to expand our organization and are 
interested in going businesses for additional outlets. You can have SPOT CASH 
in your hand clinching the deal upon acceptance of our offer which will be a fair ‘ 


SIXTY-FIVE YEARS of reliability as one of the East's leading jewelers is your assur- 
ance you can deal with the utmost confidence.. Names of firms recently purchased 
will be readily furnished who will attest to our fairness and integrity. Ask your 
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No matter what the symbol, it 
is the spirit and effort behind it 
that make possible the accom- 
plishment of worthwhile things. 


Realizing this, our master crafts- 
men have pledged themselves to 
make Church the symbol of 
quality and dependability in 
fine rings and jewelry, just as 
they have done in the past—just 
as they will do in. the future. 


Member of y : y Manuf 
American Gem Society 6. u 


336 MULBERRY ST. 
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Daydreaming plays a big part in Joyce's 
life these days. She's backing her dreams 
with careful planning and saving. An avid 
but critical reader of homemaking magazines, 
Joyce seeks quality at a- moderate cost. 


She’s One of a Million 


Joyce starts. out for her job in a Long 
Island war plant. She's living with her 
parents now—but only for the duration. 
Joyce and Tom Burrows know what they 
want in the post-war world and a home 
of their own is high on their buying list. 








- « « and she, or someone like her. will be walking inte your stere 


one of these days. Meet Mrs. Average Consumer, for she has some 


pretty definite ideas on what she will want for her post-war home. 


OYCE BURROWS is about as typical of American 
» young womanhood as anyone you would find in an 
intensive search throughout the broad reaches of this 
land. If you, Mr. Retail Jeweler, want to visualize what 
Mrs. Average Consumer will be like after the war, you 
will be interested in her plans for the future and some 
of the current influences that will be reflected in her 
purchases when victory is won. She is, in many respects, 
one of a million. ; 

Joyce lives with her parents in Kew Gardens, an at- 
tractive Long Island suburban section of New York 
City. The over-critical may question whether a New 
Yorker is “typical,” but if she were transplanted to Osh- 
kosh, Wisconsin, Butte, Montana, or Selma, Alabama, 
her ideas of what she wants in her post-war home would 
undergo no radical change—for here are the ideas that 
are universal in the minds of the young wives and sweet- 
hearts of America’s fighting men. ’ 

Twenty-three years old, Joyce is a wholesomely 
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pretty brunette. She has a job as a secretary in a war 
plant, donates to the Red Cross blood bank, buys War 
Bonds, has a savings account. But these and other ac- 
tivities, while important in themselves, are subservient 
incidents to her major thought—the return home “for 
keeps” of her young sailor-husband, now fighting the 
Japs in the Pacific. 

During the three months Joyce and Tom Burrows 
were together after their marriage last year, they at 
quired a few things for happy housekeeping. A set of 
Monticello plates came as a wedding gift. They bought 
some crystal glassware—champagne, sherbet and sherry 
glasses—in the Holly pattern. And they obtained 4 
few other things. But Tom’s call to service was immi- 
nent and they didn’t do very much shopping before he 
went away. It seemed silly to buy things amid wartime 
scarcities, particularly since no one could guess when 
they would be able ‘to enjoy them together. 

While Tom Burrows is helping defeat the Japs in the 


THE JEWELERS’ CIRCULAR-KEYSTONE 

















a 





Lasling Gpoed Yasle 





uglish 


’ 


Rooted in the traditional beauty of the gorgeous 18th Century Georgian period, 
yet somehow youthful and vigorous as our day...that is the charm of Enciisn 
SHELL. Such exquisite table silver, correctly designed, is Sterling with a future! 
... giving you assurance of repeated sales from today’s purchasers, after Victory! ! 
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South Pacific and Joyce is doing her part at home, she 
is thinking about their post-war home, of how it will 
look, of the furniture she will need, of the silverware, 
china, service dishes and other things she will buy. To 
a considerable extent her thinking is being influenced 
by the advertisements she reads now. Sometimes con- 
sciously, often subconsciously, she forms judgments— 
favorable or unfavorable—of advertisers and their prod- 
ucts on the basis of the relationship those messages have 
to her thoughts of the future. She’s made some tenta- 
tive decisions—service for twélve, for example—but 
there'll be no final decisions until Tom is “back home 
for keeps,” for he, too, thousands of miles from Kew 
Gardens, is thinking of their home after the war. 

Tom mentioned that in one of the first letters he wrote 
to Joyce from the South Pacific. When she opened the 
letter, a creased and dog-eared page from a magazine 
fell to the floor. As a result of the letter and magazine 
clipping, Joyce wrote to Oneida, Ltd., last December: 

“Not so long ago, enclosed in one of my husband’s 
letters, was a Community Plate ‘Back Home for Keeps’ 
advertisement. 





The average housewife—if 
Joyce is at all typical— 
doesn't look forward as 
eagerly as some might 
think for that plastic syn- 
thetic world of the future. 
All she asks for is the 
opportunity to acquire de- 
pendable and easy-to- 
look-at household utensils. 


Playing bridge at home 
with friends who also have 
sweethearts or husbands 
overseas, their "“#able- 
talk” frequently turns to 
their plans for the future. 





.My husband is a sailor, and he said this picture.» 





“This particular one portrayed a sailor and his wife 4 





minded him of us. When I received it, I knew why | 
wanted me to put it in our memory book—by lookin 
at this picture, we could dream of the day when y 

would be together for keeps in a home of our own. Thog 
few words ‘Back Home for Keeps’ mean a lifetime 6 
happiness for both of us. ‘s 

“T would appreciate having a set of your ‘Back He 
for Keeps’ pictures to send to my husband. When ] 
comes back home for keeps, we are going to buy Com 
munity.” et 

One of the reasons why Joyce Burrows is typical of . 
American young womanhood is that her letter was iden- 
tical in substance—and different only in the phrasing— 
with the more than 100,000 other responses Community 
has received. Each of them revealing that post-war 
home making occupies a top spot in the thoughts of the 
girl who was “left behind.” And post-war home mak- 
ing means post-war traffic in your store. i 

Let’s take a little closer look at what Joyce (and prob- 
ably her million counterparts) is planning today for 
the home she’ll have with her husband—especially as 
regards the kinds of merchandise that you and other 
jewelers sell. Among the things she told us when we in- 
terviewed her are that she and Tom are hoping to have 
a small, single home in the suburbs. They hope to buy, 
net rent. To make this more than just a hope, Joyce 
and Tom are saving all they can right now out of his 
pay and her salary to buy the home and furnish it com- 
pletely soon after he returns. 

Joyce’s choice of style for the furnishings and acces- 
sories in her home isa “conservative modern.” If her 
choice is typical of others in her situation, it may serve 
as a warning to jewelers to go a bit slow, when ample 
stocks return, in cramming shelves with articles super- 
streamlined and super-styled in the belief that this new 
generation of home makers will be eagerly seeking vio- 
lently radical new departures in design. 

To time her home activities, Joyce wants an electric 

(Please turn to page 184) 
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Sales Features of 


POINTED ANTIOUE 


America’s Most Prized 
Plain Sterling Pattern 


I. pays to point out to your customers these details of 
design and craftsmanship that make Pointed Antique out- 
standing among America’s plain sterling patterns. 


Although these “fine points” may be familiar to you, they 
are news that cannot help impressing many customers. They 
emphasize the difference between good, and superlatively 
fine silverware. 


DESIGN 


INSPIRED BY PAUL REVERE. Beautiful, flow- 

ing simplicity. 

A CENTURY OF POPULARITY .. . the design treasured by 
American families as the colonial sterling pattern. 


TRADITIONAL ‘’V‘’ ON BACK of spoon bowl ... a survival 
from long ago, when bowl and handle were “swedged” 
together by hand. 


@ RIDGE OR SPINE... harks back to period 
when the metal was worked patiently by 
hand from the edges to the center line to 
form strong “backbone”. 


PYRIFORM (PEAR-SHAPED) KNIFE HANDLE... > 
absolutely symmetrical design in the one piece 
of flatware usually less pleasing than others. 


SKILFULLY TIPPED-BACK ENDS of spoons and 
forks .. . to pick up the gleam of candlelight. 
Front surface of the end “domes” gracefully. 


CRAFTSMANSHIP 


PERFECT “ FEEL“ of any spoon or fork in the hand—in all 


A 
KNIFE HANDLE... balanced so that blade never touches 
the doth. 


THICKNESS OF SHANK... more silver than in most flatware 
in area of greatest stress and strain. 


WELL ROUNDED SUBSTANTIAL TINES . . . spaced properly 
,.. tapering gracefully to points. 


kua\toesips flofive oii 
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SUPERB FINISH . . . The flawless surface in bright or butler 
finish will impress your customers. 
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RADIO 
For the 


Retailer 


Consistent radio advertising reaches out to prospec- 
tive customers who live outside of your trading area. 


Advertising via the air waves can be used to good advantage by 
retail jewelers who draw their customers from a wide trade area, 
according to recently-completed survey, by Harvard Business School 


ETAILERS can secure good results from local 
radio advertising in both small communities and 
large cities if they keep at it for at least six months, 
according to a study just completed by the Division of 
Research of the Harvard Business School. 

The conclusions are based upon a mail survey of 1724 
retail stores and 216 radio stations, supplemented by 
personal interviews with executives of 382 retail and 
regional advertisers, radio stations, and advertising agen- 
cies. Here is a summary of the findings: 

1. “Radio is of primary value to those stores whose 
customers are drawn from all sections of a city and from 
its adjacent rural areas: It is not a profitable medium 
for shops that do a purely neighborhood business. Radio 
may be used to reach a ‘class market’, provided that the 
number of people in that class in the area ‘is sufficiently 
large. 
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- firms who had used radio for less than six months, mote 
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2. “Real success from radio should not be expected 
during the first six months of use. Most firms should nt 
use radio as a major. advertising medium unless they at 
prepared to employ it for at least six months. Of thos 


than twice as many reported little or no success with 
it as the number who reported it highly successful. 01 
the other hand, of those firms who had had from oft 
to two years of radio experience, exactly the reverse wi 
true, a majority of more than two to one stating that tt 
had been very successful. 

3. “Neither the size of community nor the size ff 
business seem to influence success from the use of radid. 
These factors will often determine the size of the 
advertising appropriation and limit the amount of money 
available for radio, but the relative impact appears mor | 

(Please turn to page 194) » dames 
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Can You Help Me? 


My Display Problem Is: 
recto r eONRL, RE ern 
| by VIRGINIA DIXON 


Readers’ questions about window and inside-store display 
will be answered in this department each month by Miss Vir- 
ginia Dizon, one of America’s topnotch display experts whose 
talents have been brought to a focus on the jewelry field. 
Miss Dizon is already well known to JC-K readers as the 
euthor of many stand-out articles on jewelry store display. 





f{\URVED BACKGROUNDS—We are planning a 

changeover on our windows and like your sugges- 
tion on the curved background. Our trouble is width 
and corners. Curved background would save us the ex- 
pense of drapes. We would like to shorten the, width 
of our windows to about 36 in. They are now 48 in. 
Would appreciate it very much if you could inform us 
where we could buy curved backgrounds.—E. J. I. 





“Answer—Artek Pascoe, 730 Fifth Avenue, New 
York, make an extremely good looking flexible wood- 
weave screen which has been used for curved window 
backgrounds. The screens can be cut almost any desired 
size. They come in natural pine and can be painted. 
Tropicraft, 535 Sutter St., San Francisco 2, Calif., 
have a lighter weight woven-wood background screen 


which comes three feet to ten feet high: and seven feet 
wide. The standard colors are. natural and walnut, but 
they are also available in lacquered finishes at a slight 
additional charge. 


Of course, your local carpenter can construct curved 
panels exactly to fit your window, which can be covered 
in any material you wish—fabric, wood-grain paper, 
wall-paper, etc., or painted. 


ICTURE FRAMES—Are there any picture frames 
available which have been designed especially for 
use as window display units?—-S. N. J. 


Answer—W. L. Stensgaard & Associates, 346 Jus- 
tine Street, Chicago 7, Ill., have sculptured papier mache 
frames in five different sizes-which are adaptable to a 
number of display uses. They also have a beveled wood 
frame with a half-round shadow box which is an excel- 
lent way of drawing attention to a grouping of small 
items in a large window. This is quite large in size, 
outside dimensions being 45-in. by 52 in., but it would 
fit in many large windows. It comes in off-white or any 
specified color. 

For a small frame effeet, Edwin Freed, 1288 Sixth 
Avenue, New York 19, N. Y., has a mirrored shadow 
box with white gold brushed frame. This is 26 in. by 


23 in. 


RASS MATERIAL—What material can I use for 
a grass effect in my Spring and Summer windows? 
—B. L. O. 
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The ladies don’t forget that you sell sterling— 
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International Sterling—with ads like this 


It’s from International’s award-winning campaign 
in LIFE—best-read, best-remembered 


among all sterling advertising 


...a campaign that brings °em in now— 


and also lines’em up for later! 
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Answer—Artificial grass mats are made by Eaton 
Brothers Corp., Hamburg, N. Y. These are fireproofed 
and of durable color and quality. 'f you want some- 
thing of finer texture, there is a fabric called “Grass- 
lawn,” available from Kaplan Textile and Products, 
Inc., 561 Fifth Avenue, New York 17, N. Y. “Velour- 
sheen,” from Bulkley-Dunton & Co., 295 Madison Ave- 
nue, New York 17, N. Y., is a paper with a velour pile 
which in the bud green shade gives a very fine textured 
“grassy” effect. If you are planning to place merchan- 
dise directly on the “grass,” the finer textured materials 
are preferable to the regular matting. The matting, of 
course, is more realistic. 


ING PADS—Where can I get ring pads recovered 
at a reasonable cost?—A. D. 


Answer—The Art Jewelry Case Co., 29 West 15th 
Street, New York, N. Y., will recover all kinds of jew- 
elry pads at a very reasonable price. They also have a 
selection of new pads and boxes. 


//NO‘HAMILTONS WITH LESS THAN 17 JEWELS 


A letter from the Hamilton Watch Co. calls attention 
to two statements in the article, “American Watches 
Have Gone to War” (page 124, JC-K for Feb.), which 
Hamilton believes should be corrected. 

- The first of these is the sentence on page 124 that “all 
wrist and pocket watches for Army use range from 7 to 
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15 jewels except railroad watches.” Says Hamilton, 
“We have never made any less than 17 jewel m 
and all of the strap watches we-furnished to Army Ord. 
ance were 17 jewel, grade 987, 6/0 size, although the 
original specifications did call for 15-jewel models,” 

[Apparently the Ordnance Department, who supplied 
our information, was thinking of minimum specifications 
rather than what Hamilton actually supplied—Ed.] 

The second statement which the letter points out jg 
the one—also on page 124—to the effect that “Army 
Ordnance has taken over all of the facilities and compe 
tent personnel of these factories.” This statement, gays 
the letter, is not the case, at least so far as Hamilton jy 
concerned. 

In addition to its work for Army Ordnance, Hamilton 
has turned out a great deal of equipment for the Ai 
Forces, which do not buy through Ordnance; and has 
done most of its precision timepiece work for the Navy 
and Navy Bureau of Aeronautics, besides furnishing 
strap watches for the Marine Corps. Since all of these 
organizations contract direct, and not through Ordnance, 
it is incorrect to say that Army Ordnance alone has 
taken over all of Hamilton’s facilities, although it is true 
that the plant has. been entirely turned over to work for 
the armed forces. 

“Aside from these two minor points,” the letter con- 
cludes, “the story gives a great deal of interesting in- 
formation, much of which we ourselves did not know— 
even though we have been supplying watches and watch 
parts to the Army since early in the war.” 
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... this advertisement appears in the 


- March issues of... 
HOUSE BEAUTIFUL and HOUSE ann GARDEN 


It is one of a series of advertisements planned to further 
consumer appreciation for authentic reproductions of 
traditional charm. We believe that these advertisements 
will increase the post-war business of jewelers who offer 
this fine sterling silver by Tuttle. 
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HERE will the style center of the world be 
during the postwar period? Will it be Paris 
again, or New York, or, perhaps, Hollywood? 

Anyone who attended the recent fashion forum held 
by the Ready-to-Wear Division of the National Retail 
Dry Goods Association would need no crystal ball to 
foresee the fact that American designers will once more 
look to Paris for inspiration—if not for more concrete 
help—as soon as it is possible to get to the City of 
Light. This in spite of much talk, ‘healthy talk, about 
building an American fashion center. ‘All the speakers 
at the meeting, which included representatives of every 
“group in the fashion field from manufacturers and de- 

‘signers to magazine editors, expressed, in varying de- 


grees, the idea that the. American clothing industry is. 


doing a fine job in an emergency, but that, after all, 
‘Seventh Avenue isn’t the Champs Elysees. “We'll go to 
' Paris for the openings as soon as we're physically able,” 


18Z 


Three tuby-centered gold clips in a new version ° 
: | of the Victorian wild rose complement this fur- 
red handbag. Matched earrings and a two-tone 
gold link choker necklace further the feeling 
of Victorian elegance in this afternoon costume. 


A classic draped evening gown is set off with a 
matched jewelry ensemble of period inspiration. 


The necklace, bracelet, earrings and ring are of 
gold with large center stones of topaz quartz, 
and with small rubies and diamonds for accent. 


was the way Estelle Hamburger, fashion expert, ex- j 


pressed it, and her colleagues concurred. 
The importance to the jeweler of the source from 
which styles will come cannot be overestimated. J ewelry 


follows fashion as closely, if not as slavishly, as the! © 
women themselves follow it. From all indications, — 


jewelry designers will wait, as always, for the new ideas 
in women’s clothes to appear before putting their own 
ideas into concrete form. Jewelry will be modest or 
flamboyant, tailored or baroque, according to the dictates 
of the clothing fashion leaders. 

Just what is it that Paris has that the fashion people 
feel America can’t quite duplicate? Well, it’s an evanes- 

(Please turn to page 192) 


What's Ahead in Fashions? 


American stylists debate the question of what city is te be the post- 

war style center but the feeling is that Paris will regain her former 
prominence. , Meanwhile, jewelry designers await the latest in women’s 
fashiens to appear before putting their own ideas inte production. 
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’ As a result of our current advertising in the 
consumer field, thousands of smart women 
will be asking for these fascinating 10 karat 
gold charms by Jordan—in mechanical, 
animal and novelty designs, 


Just think of it! For the first time, 10 karat 
gold charms to retail for the unbelievably 
low price of $2, $3 and $4, In:each price 
range there are scores and scores of styles 
that you can count on for profitable sales and 





repeat business. 


Hurry and order a general assortment right 
away and then reorder by the styles that 
move the fastest. Remember, these 10 karat 
gold charms are being promoted at leading 
stores throughout the country —and backed 
by strong consumer’advertising. ~ «< 


Send For Our Illustrated Folder 


RM. JORDAN & CO. .1> srr sors « wew rome =n. 


36 S. State Street, Chicago * 607 S. Hill Street, Los Angeles * 1009 Commerce Street, Dallas 
FACTORY: 17 CUSTOM HOUSE STREET, PROVIDENCE 3, R. 1. 











SHE'S ONE OF A MILLION 
(From page 174) 


clock in her kitchen, and an electric clock in her bed- 
room. She wants one in her living room but, even if 
her home has an entrance hall, has no particular desire 
for a tall hall clock. In all clocks she prefers the silent 
to -the chime type. 

Partly because she feels it’s better to wait until after 
the war, and partly. because it’s nearly impossible to 
find them today anyway, Joyce has purchased no eléc- 
trical appliances for her home. She'll want lamps, an 
iron, a toaster and a vacuum cleaner, of course. In 
these, her hopes are more for improved mechanical fea- 
tures in post-war models rather than just design. 

Joyce and Tom do not intend to hurry in the purchase 
of a television set. They plan to wait until television is 
better perfected and sets priced more reasonably than 
they expect them to be immediately after the war. How- 
ever, they will buy a combination radio and automatic 
record player when they set up their new home. 

Besides providing for you a thought concerning what 
the young woman will be looking for when she walks 
into your store after the war, this story of Joyce should 
make you think for a moment about your own advertis- 
ing. Particularly the advertising of products you nor- 
mally handle but do not have on your shelves today. 
Community’s campaign alone is receiving a response of 
6,500 letters each week from potential customers and 
making a definite impression on hundreds of thousands 
of others. And Community, although its campaign is a 








noteworthy one, is only one of several manufacturers 
of jewelry store products who are doing a fine job of 
keeping the customer sold on, and reminded of, the 
things you have in your store—or will have when the 
war is over and these manufacturers can go back to 
making their peace-time products.. Add up all the im- 
pressions created by all this advertising by manufac- 
turers who may have nothing to sell now because they're 
busy on war work, and you will begin to realize how 
much influence is being exerted in your favor. 

It’s a mighty important thing for you. For, after the 
war there’ll be hundreds of ways for the home maker to 
spend her money. But she is being sold today on the 
idea of placing items found in your store near the top 
of her shopping list. 

However, if you want to tie up this potential busi- 
ness to your own store, you yourself must also do some- 
thing about it. Consider the situation in terms of your 
own neighborhood, and take a fresh look at the adver- 
tising done locally. When the “Joyce Burrows” in your 
town start buying for their new homes will they shop 
first for products from your store, or come to the end 
of their budgets before reaching you simply because 
dealers handling other home making products have made 
them want those products first? 

Don’t hesitate to advertise today the products you 
won't have until tomorrow. You can’t sell the product, | 
but you can sell the desire for it. The young woman's 
shopping list today is filled mostly with desires—you 
may find it hard to change these desires overnight if 





AN IDEAL JEWELRY METAL 
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An all-precious metal that stays white 
and retains its high polish. 


Available in 
SHEETS - WIRE - STRIPS - TUBING 





PRECIOUS METALS 
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SINCE 1875 | 


THE AMERICAN PLATINUM WORKS 


N. J. R. R. AVE. at OLIVER ST. 





NEWARK 5, N. J. 
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ause IF Bridging The Gap between the scientist’s language 

nade § and layman’s is. part of our editorial mission. Therefore, Willis N. 

Carrier, (center) Board Chairman, Carrier Corp., and L. N. Hunter, 

you §j Research Head, National Radiator Co. test House Beautiful’s Editor 

luct, Ralph Bailey’s vocabulary, so he can gratify, in simple basic English 
} the public’s curiosity about what makes air-conditioning tick. 

















_ 3. Complete Coverage of the Post-War picture takes 
Bit plans for Post-War fabrics and fabric finishes. And here’s Marion 
"y Gough, Chairman of House Beautiful’s Post-War Textile Committee, 
1 Previewing the subject with Albert C. Woodruff, Vice-President, Banco, 
Inc, Read her article “You Are Going To Need A New Definition Of 
J} The Word IMPRACTICAL” in the March House Beautiful. 
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BASIC ENGLISH...AGE OF FLYING 


: AND TOMORROW'S LUXURIES 








2. Flying High yourself is the only way to determine 
how the predicted age of Private Planes will affect people’s homes 


- and community living. So Editor-in-Chief Elizabeth Gordon took a 


flying course. And for her down-to-earth conclusions on the subject, 
read “Will You Fly Your Own Plane After The War?” in the March 
House Beautiful. 





4, Trend-Spotter House Beautiful foresees a wider 
market for luxury goods because of increased war incomes. Finding 
out what Retail Stores intend doing about the matter, takes House 
Beautiful Editor Sara Little to John Brennan, Ad Manager of Georg 
Jensen, Inc. Here they discuss that store’s Post-War plans for serv- 
ing the larger market for luxury items. 






HOUSE BEAUTIFUL 











you wait until your shelves are full again. 1943 and °44. While conditions remain unsettled, this 
An idea that symbolized the nostalgic thoughts of situation is certain to prevail. Marriage dates are de. 
young women all over this nation whose young men have detemined now more by chance than by plan and the 












gone to war has provided a “hit” campaign for Com- — laws of chanee have a reputation for being eminently — 
munity that will be continued. Don’t forget the senti- equitable. The dates of a soldier's embarkation or fup 

: ment in your own advertising—it will bear fruit in your lough are apt to fall at any time during the year and ei 
store when the war is over. There are a hundred, or a marriage plans are usually made accordingly. 






thousand “Joyce Burrows” in your own neighborhood. 
Campaigns such as Community’s help to keep them 
aware of your store—and it’s none too soon to begin 
pointing your own advertising toward this market that 
will provide the backbone of your business. 











WAR WEDDINGS HAVE PASSED PEAK 
(From page 125) 






shown that June was generally overrated as the month 
of orange blossoms and ivory satin. Although it led the 
rest in most years we found that it was never more than 
a step ahead of the other months. This fact, it was 
pointed Se ne ned by the jeweler in mak- After running ahead of ‘43 in the first five months of the year, 


ing plans to capitalize on the wedding trade. Items ‘44 marriage rates dropped behind, picking up again in December 
that sell well to the bride and groom should not be kept 
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on the back shelf all year and dusted off for the window Although June was the leading marriage month ina 
in June. Now that the seasonal variation in weddings majority of the cities surveyed, a member of localities, 
is back to its usual state, this lesson should be learned particularly those in the South, showed other month 
again. in the lead. March, a vastly unpopular month in most 


Our chart indicates the comparative monthly marriage cities, led the field in Miami and Fort Worth; December 
averages for the past 2 years. A glance at it will show took Richmond, Atlanta, Norfolk, Birmingham, Oak- 
the reader how little variation there has been in the land, Dallas, Los Angeles, Norfolk and Oklahoma City, 


marriage rate by months during the easing-off years, May and August were top months in Youngstown and 
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FROM dcurlscuwan Bates 


We know you realize the war is still on—and your understanding, patience 
and cooperation are a great help in meeting our wartime requirements. We at 
Barbara Bates appreciate this attitude, and want to help you maintain a good 





Knitting i lar than ever! 
gift business. We hope to have more Barbara Bates Gift Kits ready for a agp gs p> ae the 


_ delivery soon—and want to assure you we will apportion these as fairly — smartest gift lists—be sure to di 


play them. $7.50 to $15 retail, | 


as possible. 





Be sure to keep in touch with us. Come in to see us and tell us about your 
gift needs, even if you have never sold Barbara 
Bates before. We'll do our best to help you. 








You'll like our next Harper’s Bazaar advertise- 
ment which directs customers to your store with: 
“Go to Your Jeweler for Barbara Bates Gifts.” 
















The kind of jewel es 
BARBARA BATES <bitsic ciate wane | 


Fully equipped manicure kits—won- 366 Fifth Ave., New York 1, N. Y. Factory at Chester, Conn. 0X" eases have the famous Barbers 
derful aids to hand beauty—carry _ Bates labell $5 to $10 retail. 


on the exquisite quality of Barbara . ‘ 
Bates. $7.50 to $10 retail. ' INVEST IN WAR BONDS FOR VICTORY AND POST-WAR PROSPERITY} 
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Bare a daughter of today—young 
and up-to-the-minute, avid for the 
newest, the latest, the best. She is 


pecing Cosmopolitan—a_ magazine 


ed with the greatest fiction — by 
: world’s outstanding authors. 


reat writing makes great reading! 
)Gteat writers like Katharine Brush 


d Edna Ferber and Sinclair Lewis 


)Pplay upon the heartstrings of millions 


... fake over, 


Wallace, 


she’s in a mood for nice things! 


in Cosmopolitan. They stir the feel- 
ings. They transport minds on magic 
carpets to a new world of dreams. 
They release every woman’s hidden 
urge to possess the nicer things in life! 

Think what that means to you, 
Wallace! Your Cosmopolitan ads are 
in wonderful company! You tell her 
about the stately elegance of your 
silver while she’s being royally enter- 


eS 


GREAT WRITING MAKES GREAT READING 


Marcu, 1945 


tained by the people Katharine Brush 
creates. You sell her your stunning 
Three Dimensional Designs while 
she’s. moving in the swank social 
circles that Louis Bromfield chronicles 
so well. You convert her emotional 
surge into sales! 

Emotion makes wars! Emotion 
makes marriages. AND emotion 
makes sales! 

*An advertiser in Cosmopolitan since 1940 





Emotion makes wis 


Emotion makes Marge 


Emotion makes Stles 


























Worcester respectively. All the rest crowded on the 
June bandwagon. 

Climate obviously has much to do with the month 
month rate, since the extremely cold and hot months 
at the bottom of the scale. March was the least 
month in 17 cities; February in nine and July in, 
of the leading cities queried. San Francisco, New Yq 
Philadelphia, Los Angeles, Columbus and Salt L 
City all reached the low point in July. 

Like all rules, the declining marriage trend ha 
exceptions. Eight cities are heading doggedly in the 
opposite direction. And of the eight, five are on the 
West coast. San Francisco showed a 9.3 per cent im 
crease; San Diego, 7.8 per cent; Los Angeles, 1.8 per 
cent, Portland, Ore., 1.2 per cent and Oakland hit the 
top with a 50.5 per cent increase. Two factors account. 
for this spurt. In California, the 3-day waiting period 
has been abolished, making it unnecessary for couples 
to whisk away to some Pacific Gretna Green-for a quick 
ceremony. It has been noted in the past that whenever 
a state adopts medical requirements or waiting periods, 
the marriage rates there take a turn downward, while 
neighbor states pick up. This year, for example, the 
marriage rate in Kansas City, Missouri, was down 596 
per cent as the result of such a law in Missouri, while 
in nearby Kansas City, Kansas, the rate was up more 
than 200 per cent during the ‘first six months of 1944, 
Another reason for the increased number of marriages 
on the West coast is the concentration of troops there. 
Waiting for orders to ship out, servicemen often send 
for their fiancees and are married before going overseas. 
Oregon’s upward swing is due mainly to increased popu- 
lation entering the state to work in the large Portland 
shipyards. 

Other cities with more marriages were Norfolk, Men- 
phis and Des Moines. The Norfolk increase is due to 
a corresponding increase in population. Since the be- 
ginning of the war the number of people in this area 
hag increased more than 70 per cent. Although a 8.1 
per cent increase in marriages was noted this year, it is 
believed that next year, with the war projects completed 
and the garrisons sent away, the rate will return to 
normal. This, of course, is the view of an optimistic 
city clerk. All indications, furthermore, are for a com 
tinuing decline in marriages until the close of the wat. 
The 1945 total will more than likely be below normal, 
unless, of course, the war ends sooner than is antiti- 
pated. 

Those 8,200,000 couples we mentioned a while back, 
the ones who have deferred their real homes until Vie 
tory, the ones who are fighting and winning this wat, 
are the couples to keep in mind when planning for 
peacetime. Jewelers will do well to keep an eye @ 
the distaff side of these young marrieds. They're. the 
buyers and the planners. They’re here right now, saving 
money, making preparations, looking for ideas for theit 
post-war homes. As soon as it is feasible, it will be 
retailer’s duty to provide them with the niceties of li 
for which they have been planning during the lot 
war years. Until then, the enterprising jeweler 
constantly keep in mind these household heads of the 
future, gearing his advertising and merchandising to 
their needs and desires; keeping his name before them 
and maintaining the quality and integrity of his. store. 
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MANUFACTURING 
JEWELERS 


: will benefit from 
3 increased WILCO 
i manufacturing 
facilities 


branches of the armed services has caused 
the H. A. Wilson Company to increase its 
manufacturing facilities, enlarge its plant 
and add new equipment. 


As a result, we will, at the war’s conclu- 
sion, be in a better-than-ever position to 
meet the needs.of manufacturing jewelers 
for Wilco products. The H. A. Wilson Com- 
pany manufactures and invites inquiries 
regarding the following products used by 
the jewelry trade. 


GOLD FILLED & 
ROLLED GOLD PLATE 


WIRE 


Silver (Fine, Coin, Sterling) 
Gold Wire 
Gold on Silver 


Any other type of Jacketed Wire you may need 
for postwar jewelry manufacture 


SILVER STRIP 


Sterling, Coin, Fine ; 
Any other Alloy of Silver desired 


PRECIOUS METAL TUBING 


Selid er Bimetal 
Geld eon Silver, Silver on Base Metal 


For detailed information, write 


; _ ‘THE H. A. WILSON COMPANY 
; : 105 Chestnut Street, Newark 5, N. J. 
Branches: Detroit ¢ Chicago 





“toe MarcH, 1945 189 











JEWELRY EXECUTIVE PLAYS REAL-LIFE THRILLER 


Of all the stories. we have. yet heard about.hair- 
breadth assignments in the service of their country per- 
formed by men from the jewelry industry who are now 

- . in uniform, the top ranking unquestionably goes to 
Major Harold. A. Rosenquist, who in peace time is sales 
and advertising manager of the Hadley Co., Providence. 

Major Rosenquist—or Hal, as he is known in the 
jewelry trade—has just returned on furlough from the 
Philippines where for the past seyen months he had 
been operating behind the enemy lines on a Jap-held 
island, gathering information and directing guerrilla 
activities. 

Much of his story, for military. reasons cannot yet be 
told, but even the part that can be told reads like an 
imaginative thriller in a fiction magazine. Put ashore 
on one of the larger islands by an American submarine 
in the middle of the night, and constantly dodging Japs, 
Major Rosenquist’ covered the length- and breadth of 
the island by foot, by canoe, and shooting rapids on 
bamboo rafts, while ‘he worked with guerrilla leaders 
and transmitted information by secret radio to Mac- 
Arthur’s headquarters. On at least two occasions he 
penetrated areas where no white man had ever been 
before. Cold rice, cocoanuts, and an occasional treat of 
boiled monkey formed the bulk of his diet. Once he 
was offered some boa constrictor meat, but decided that 
that was going a little too far for a white man’s stomach. 

About a week after the landing on Leyte, headquar- 
ters sent a PT boat to pick him up and bring him in 








to report in person, after which he went back fora a 
few weeks more to finish his assignment. - 
‘Then a flying boat brought him again to Leyte, fp 
where he was flown back to the States for a well-earned 
rest. Meanwhile, his work had earned him a promotj 
to his present rank of major. 4 











































A group of loyal Filipino guerillas who aided Major Rosenquis 
in gathering information behind enemy lines on Jap-held Island 










Some day when military security will permit t 
whole stary to be told we hope to be there to hear H 
tell it in person. Meanwhile his talk is mostly of the’ 
unconquered and unconquerable Filipinos of whose forti- 
tude and loyalty and courage he cannot say enough. 
His own achievements ?—-Oh, that was just a job that 
was given him to do, so he just did the best he could. 





















THE JAY KEL 
PENDANTS 
CELESTIELLE 


“Gift-of-the-Month”* as seen in 


March 1, VOGUE : 


Magnificent jeweler-type sunburst penda i 
in white gold-plated sterling, set with® 
full tint imported rhinestones. Can also be %s 
worn as a dramatic brooch. © 


Pendant No. 5394—$108 doz. 
Earrings No. 5370—$9%6 doz. 


Vogue display cards supplied. 
















From*our 1945 showing of spray pins, 
earrings, bracelets, necklaces, chatelaines, © 
compacts, pearls, to retail from $1 to 
... See the collection at our showroe . 


SA i KE 7 
JEWELRY Ct 


307 Fifth Ave., New York? 
Chicago: 36 South State : 


*REG. PEND! 
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WATCH MATERIALS, JEWELERS’ SUPPLIES, DIAMONDS, AND JEWELRY 













































rn GENUINE LEATHER STRAPS for wrist watches— 
BALANCE STAFFS $3.00—4.35—5.25 and 6.00 per doz. 
—_— Snap-On leather straps, per dozen...... Op EE Li 94.50 
For popular Swiss wrist watches AA, per doz...... $3.00 All-In-One leather straps, per dozen....... Sevevet 4.56 
For American watches, S. R., per doz. ............. 1.75 
For American watches, D. R., per doz............. 2.25 WATERPROOF CASES for the following sizes: 8% 
Ligne—10% Ligne—11% Ligne—6/0 size, dials to match. 
BALANCE JEWELS FANCY CRYSTALS for wrist watches, Fulton brand. 
For American watches, per doz...............se.0-. $2.50 
Friction balance jewels for swiss bracelet watches, fa G-S UNBREAKABLE WATCH CRYSTALS 
per hes eM n 6 CheP Es de ced d's aachbcncecsceedtetos 50 
Dabresnalie- ee ee and fancy glasses per 
OBON: * is b'elb oc chidbaetabinc sv Named hde «Wiketkocodl dak > 6 
CROWNS Unbreakable—G-S—tor waterproof watches, per we 
or: WO. Sik Socdiccncdiveate ocddbecsacwhvecebeeetets 4 
Gold filled on silver for American and Swiss bracelet Orders taken for G-S round and fancy unbreakab 
enauist watches—in Yellow—Pink and White—(when ordering crystal assortments with cabinet. 
advise tap—size and color) 
EE AE GOBER 5.0... ee nccsscccscccecccces evighas sheng t $1.00 








Also a complete line of genuine American and Swiss 
as watch materials, at factory list price. 


a 






: For ladies—in sizes | to 3 
> that : eins 
wuld. White or Yellow 1/10-14Kt. G.F. O 
card of one dozen..........$1.50 ; 
White or yellow 14Kt. Solid gold u 12 13 14 15 16 
—card of one dozen...... . $4.50 Sterling silver—per dozen ........0.-¢.0c0-0-e00ee $1.50 { 
il 12/20th Yellow G.F. on silver—per dozen.......... 2.00 


(When ordering state size desired) 


AMERICAN MADE IDENTIFICATION BRACELETS FOR MEN 















Style B 








STERLING SILVER 1/20-12Kt. Yellow Gold Filled on Silver Base 
Ne. 284a—mediumaetyie (0) 20.2 Seach “350 No. 1846 —medium—style (A) ....0 eee eseseeeeeeeone each $6.75 
oq ere—heavy—style WU so oehctncolvcptettrenaabs each 5.78 No. 1347—medium—style (B) .......--...-.0eeeeees each 6.75 
0. 2551-—h m—BYIO (B) oo. cenreccccceccvcecees eac ‘ 
No, ilcautes’ heaton tite yee errr err rey each 7.15 No. 1349—extra heavy—style (A) ..........-...c00- each 7.88 
| No. 1865—extra heavy—style (B) .....---++++eeeess each 7.15 No. 1351—extra heavy—style (B) .......-..+.ceeee- each 7.88 












LADIES’ IDENTIFICATION BRACELETS — in sterling silver and 1/20-12kt. yellow gold filled on sterling — write for prices. 


CENTRAL WATCH MATERIALS 
& SUPPLY CO., INC. 


134 SOUTH 8th STREET PHILADELPHIA 7, PENNA. 
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WHAT'S AHEAD IN FASHIONS? 
(From page 182) 


cent something that even a hardheaded newspaper man 
like William Robinson, advertising manager of the New 
York Herald-Tribune, can’t quite put his finger on. Just 
back from a trip to France, Mr. Robinson told the 
gathering of retail merchants that ‘France today, with 
no wealth to contribute to the outside, with virtually no 
army, with ostensibly no great political power, is being 
courted as a great beauty and a prize because ... . she is 
the cultural and talent center of the world.” 

The air of freedom from conventional restrictions, the 
accepted philosophy that the creation of beauty is worth 
while in itself, and the charm of the great city—all these 
contribute and will contribute to making Paris the mag- 
net to which artists of all types are attracted. That’s 
what the experts say, but they also say with equal 
vehemence that New York—in fact, all America—will 
be the economic hub of the world. Paris will continue 
to create and America will continue to produce in mass 
quantities. But with a difference. After the war, during 
which American artists have been able to try their cre- 
ative wings without the support of the great Parisian 
designers, there will be less slavish imitation and more 
originality and independence. Hope Skillman, American 
textile designer, assured the group that there is no ques- 
tion of competition between American and French 
stylists. “If you treat American designers shabbily,” 
she told the retailers, “you will be destroying a section 


of American industry. By all means show French fas 
ion—welcome it back lovingly, but keep on showiy 
your American fashions and publicizing them.” " 

The discussion emphasized New York and Paris, but 
what of Hollywood? Strangely, no mention was ma 
by any of the speakers of Hollywood as a style center 4 
yet, unofficially, it is being talked of as the place t | 
watch for fashion leadership in sportswear, play clothe 
and—jewelry. 

An interesting sidelight at the fashion forum were ¢ 
opinions of two business men on the “typical” American 


and French woman. Vincent Monte-Sano, head of 4 hy 
large suit and coat house, mentioned, in discussing Amer 9 


ican designing talent, that the officer’s coat is a 
American fashion because “only an American girl 
her slim, healthy figure and casual grace can wear if 
well.”’ On the other hand, Mr. Robinson lauded Fre 
women because he found them still “chic and. smiling’ 
in spite of the privations they had suffered. “ 
invariably,” he said, ‘““French women wear a smile ¥ 
their clothes; American women wear a sort of com 
placent, self-satisfied look.” There’s a fighting chal 
lenge to American womanhood! 4 
Today, with the war still raging throughout the we 
the question of a postwar fashion center is alm 
academic. It is something pleasant for Americans 
speculate about, helping them recall the beauties 
Paris, and at the same time, encouraging them to besti 
themselves to producing original, wearable clothes toda 
The fashion center of the world of tomorrow may be i 
France, but the only center today is in America. 
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The Girl in the Ad on Page 178 


She’s Miss Madelon Mason, a Conover model. Blonde — and, 
obviously, beautiful. Age 18. Hails from Boston. Is neither 
married, engaged, nor in love. 

And as for the ad: Ruzzie Green took the photograph — at 
6:30 A.M. in a real train sitting in Grand Central Station. 
Where the pretty scenery came from is a professional secret. 
With stylists, photographers, and station agents scurrying 
around, with fascinated porters peering in the train window, 
another ad in International Sterling’s prize winning series 
was born. 
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] ship of programs or from the use of spot announce 





RADIO FOR THE RETAILER 


(From page 176) 


significant than the number of dollars spent. Succesgfqj 
use of radio was reported as frequently by small byg. 
ness firms and firms in small communities as by lang 
firms or merchants in large cities. 

4. “Good results can be secured either from spongop 


ments. Where radio is used as an important part of 
the promotional plan, better results will be secured jf 
program time constitutes the mainstay of the firm’s radiy 
advertising and spot announcements are used only 
support and supplement its program sponsorship, Sy 
cess from programs naturally depends largely on th 
degree to which a substantial listening audience is devel. 
oped from groups representing actual or potential cus 
tomers of the sponsor. 

5. “Intelligent overall management is highly impor 
tant. Executives from those firms who report succes 
from their use of radio have established a specific objec 
tive for their radio advertising. They have sel 
items for radio promotion that enjoyed current popular 
ity and have avoided the waste of dollars on promoti 
of merchandise that had lost its ability to meet cus 
needs or desires. Careful attention has been given 
coordinating radio effort with the entire promotional 
merchandising plan of the store. 

“They have given real thought to the size and char 
acter of the general radio audience, to selecting the ri 
kind of program for attracting the class of listeners 
desired, to the preparation of effective commercials, 
radio station policies and services, and have sought cou 
petent radio advertising service and counsel.” 











EXTENT OF LOCAL RADIO ADVERTISING 


The use of radio for local advertising is big bust 
ness. In 1942 it accounted for more than he al 





of the total revenue from time sales of all the broat 
casting stations and networks combined, and more that 
60 per cent of the income of the average small station 
of 2,500 watts or less. 

It is estimated that in 1942 at least 50,000 local adver 
tisers used radio time. Approximately 40 per cent d 
these firms were located in communities with a popul# 
tion under 25,000 and another 40 per cent in cities 
populations between 25,000 and 200,000. Among the} , 
principal types of users were clothing, furniture, depart 
ment, and jewelry stores, finance houses, opticians ani 
theaters. 








Many retailers have been long-term users of radii 
Of those who used it throughout 1942, one-half had been} 
on the air for five years or more, and 20.5 per cent 
used this medium for ten years. 


CHARACTER OF LOCAL RADIO ADVERTISING 


Local radio advertising has been predominantly 
announcement advertising. Retailers and other 
firms either have avoided the work involved in build 
their own radio programs or have been influenced 
station policies and personnel to depend largely on §p 
announcements. . In 1942, local business firms 

(Please turn to page 208) 
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QUALITY — PACKAGED IN QUALITY 


vidually packaged in the new achieve- 
ment of box design. This design was 


Each new fashionable GUARDSMAN 
Billfold, with its swank chain, is a 


private showing of complete beauty. 
The blue velvet background displaying 
the chain and the vogue design of the 


box top command fashionable attention. 


created through necessity to keep pace 
with the beauty and quality of the 1945 
Robinson line . . . beautiful genuine 


leather and dapper designs for ladies 





and men, at prices from $2.00 to 
$15.00, plus taxes. Every Robinson 
dealer will make sales records in 1945. 


And each and every Robinson Billfold 


and Robinson Reminder will be indi- 


By FS Makers of 


ROBINSON REMINDERS 


Canadian Distributors: 
George W. Merson & Company 
69 York Street, Toronto 


New York Office: 
200 Fifth Avenue 
Telephone: Gr. 5-4262 


WESTFIELD, MASSACHUSETTS 
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New Giftwares 





A flowering vine design painted in subdued tones of red, 
pink, blue and green is this “Wicker Dale" pattern in 
Spode dinnerware, suited to any good I8th Century 
English or American setting. Done on the basket-weave 
embossed “Chelsea Wicker" shape. From Copeland and 


Thompson, Inc. 206 Fifth Avenue, New York 10, N. Y. These cigarette boxes, ash trays, and other accessories are made of 


fine vitrified china, hand-painted in a variety of decorations, many 
of them flower designs combined with touches of gold. From the 
De Lite Manufacturing Co., 128 West 24th St., New York II, N.Y, 


“Curtsy" is the name of this delicately modeled 
Goldscheider ceramic figure (No. 820 U). It stands 
10%," in height and is hand-decorated in soft 
pastel and natural colors. From the showrooms of 
Everlast, 225 Fifth Avenue, New York 10, N, Y. 


French in style is this 
lovely tea or coffee ser- 
vice in fine, translucent 
Concorde -China— 
French both in the 
modeling and in the 
floral and gold decor- 
ation. The set is priced 
at $12.50. From Hery- 
mon C. Kupper, Inc., 
39 West 23rd Street, 
New York 10, New York. 


A lovely old English mu- 
seum piece inspired this 
oval china urn. Twelve 
inches in height the urn 
is decorated with de- 
signs dominated by blue 
or rose, and it is priced 
at $7.50, net, From 
Koscherak Bros.,  Ine., 


129 Fifth Avenue, N. Y. 


. 
Big then. 
Se se a pee 28 


Here is an attrac- § 
tive 8" lustre vase | 
in blown glass with © 
floral decoration, @ 
selling at $21 per | 
dozen, packed 1/3 

dozen; $18, packed 

in dozen lots. From —7 
the Leo Kaul Im- 


119 (Y) S. Market : 
St., Chicago 6, Ill. @ 
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| Schoolgirls Today... Brides Tomorrow: 


A name is being tucked into schoolgirls’ minds . . . 


y a name they will remember when, as brides, they 

come to you to buy glassware. It’s Fostoria. 
Home Economics classes in thousands of high 

schools and colleges are using study material 


prepared by Fostoria. Teachers have books and 





charts, and students have notebook folders, telling 
how to choose and use table glassware. 

HERE’S HOW YOU CAN CASH IN! If Home 
Economics teachers in your local schools don’t gat 


: 
d have this Fostoria educational material, show it 





: : to them. Suggest that they send for it and help 
| ie 


them use it. There are profitable ways in which you 


can cooperate on classroom projects and plant FOSTORIA GLASS COMPANY 
the seeds for future sales to brides of tomorrow. MOUNDSVILLE > WEST VA. 
rONE) “Marcu, 1945 203 








This picture frame, de- 
signed to take an 8" by 
10" photograph, is in mir- 
ror with painted floral 
motif done in high relief. 
There is a dressing tray, 
= too,.in the same design. 


This is the much-liked “Teardrop” design in Duncan Syl apogee a 


glass, the group including a handled sandwich tray, 
goblet and wine glass, and a handled bon bon dish. A 
complete line of stemware and flatware is made in this 
pattern which combines simplicity and ornamentation. 
From the Duncan and Miller Glass Co., Washington, Pa. 


Here is an interesting combination of book-ends and 
flower holders, done in the gracefully-curved "Plume" 
design in Chadwick China (Design No. L-430). From 
Jess Abrams, 225 Fifth Avenue, New York 10, N. Y. 


From Portugal comes this hand-cut cordial set of 
canter and six glasses, fashioned in amethyst glass ¥ 
clear crystal stopper and feet. From the showrooms 
H. F. MacKenzie Co., 1592 Merchandise Mart, Chica 


4 
i 


Silver and crystal are combined in this 
new line of “Maestro” hand-crafted art 
glassware. It is one of many new num- 
bers in an Early American style, and the 
line includes a series of serving items and 
plates. From Century Metalcraft Corp., 
6101 North Broadway, Chicago 40, Ill. 


Made of heavy-quality Lucite are these 
gift items, including clear book-ends, 
costing $24 a dozen; hand-decorated 
coaster sets, $27 a dozen; clear or pastel 
bud vases, $12 a dozen; and mixers in 
two lengths,’ $24 a dozen. From Fanny 
Morse, 225 Fifth Avenue, New York 10. 
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Earrings a eS . 
Ts $1.50 pr. \ \ \ 
‘ P165 , \ } 
Earrings y PI10 PIT rt \ \ 
Pei $3. pr. Earrings Earrings s PI35 W/o } 
ay YS, a Be AS St 2 eS { 
Earring | = . my ‘ } 
' $2. pre ‘fi ™® S93 « ») 
i a ws J SP P173 
' ey ? < Earrings 
; Sere : A : ; $2.00 pr. 
ag A presentation of some distinguished creations in pink 
~~ . . . 
Py gold plated fashion jewelry by Marcel Boucher et Cie. 
Earrings \* a3 jf a ‘ P144 
92.75 pr. 4 | The illustrated pieces comprise a suggested assortment kervioni 
en for the minimum order of $100. (/// accounts are re- | 
quested to furnish four trade references with mail 
rf, orders. Prices are wholesale.) 
ita MINIMUM INTRODUCTORY ASSORTMENT $100 
Earrings FALL 1945 DELIVERY ? 
$2. pr. > 
 PI16 
Earrings 
$2.75 pr. =e 
Param 
me ' $3.75 
sl | 75 ea. 
= z al t 
! | pi 
> = ; —- gf . 
Se ae Faget a>) pe 
* eg om ei) a arrings 
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e- j mm ‘ AE . Bracelet 
te [emmy ee ae $10.50 ea. 


Bracelet \ 
$11.00 ea. \\ 


‘ gold finish only. Stones \ 
able in following colors: 
y, Emerald, Sapphire, Aqua, 
oz, Amethyst. 




















By MADELINE LOVE 


Worry about getting enough merchandise for their 


needs this year drew record crowds to all the gift shows 


held prior to the February 1 ban, and is still filling the 
giftware, china, and glassware showrooms with hungry 
customers. From everywhere—Chicago, California, At- 
lanta—the story is the same, and in the regular wholesale 
centers traffic has been so consistently heavy that their 
sales at times topped the records being rung up AT 
THE SAME TIME at an out-of-town show. Obviously, 


retailers are convinced that the manpower and material. 


situation will not improve for months to come, and so 
they are combing the highways and byways for goods, 
regardless of price and, all too often, regardless of 
quality. 

Incidentally, show organizations which cancelled 
their displays in obedience to the Government's ruling 
are watching with considerable interest the official reac- 
tion to the “market week” held early in February in 
San Francisco. Not announced as an organized show, 
the “week” was simply an aggregation of individual 
openings ‘to show mid-season lines. ‘‘And,’ asked the 
manufacturers, “can we help it if we have individual 


openings on the same day?” If the Office of Defer 
Transportation accepts this interpretation, the same 


might be adopted elsewhere, but nothing definite is being” 


planned, and the light turns green. 


¢ & .¢@ 


Don’t blame your glassware manufacturer if you fj . 


your stemwaré deliveries slowing down to a trickle, 


is having troubles of his own, the latest and the mogp 
potentially disastrous one being the WPB’s January i§ 


ukase against the use of lead in all forms of. glass” ” 
the home. As you probably know, there has been for, 
long time a ban on the use of lead in purely decoratin 
glass—flower holders, candlesticks, and the lik ti 
was permitted in the manufacture of stemware, The 
purity of color and that good ringing tone of a pi @ 


table stemware are due to its lead content, and the order 


removing it from civilian use poses a production probe 


lem of real gravity. : 

The strict enforcement of the ban is so serious, 
fact, that most of the manufacturers are availing the 
selves of the privilege of appealing it. The WPB 


promised to listen to their stories and it is possible, of 


course, that even before this appears in print the by “ 


will be eased, or even lifted entirely. But there is m 10 
assurance at the moment of any such eventuality, af 


ys 


Washington’s grim determination to subordinate every 


thing to the requirements of the war does not Be 
great deal of hope to the glass industry. 
The WPB has also clamped down on potash, which 


CONCORDE CHINA presents a silachiess of enchanting shapes with Ho ¢ 


in iatutil ned soft coloring aid rin gold ornamentations on white bimicihaicid chiming 


SPECIAL ASSORTMENT—D The 16 pieces as illustrated for $61.50—FO8 New York Warehouse 


39-41 WEST 23rd streeT HERMAN C. KUPPER, INC. NEW YORK 10, N. ¥-f 
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9 Pc. ASH TRAY SET (Ne. F-1934) 
aide ged pen aaron Sone 
6 Breed pak. 1 s 
Bie old ap Pri." dn one 
at $1.00, 


©) Ralph P. Higgi 
Merchandise Mar Te hicago 54 
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R. F. McDowell 
403 Merch. Mart Bidg., Los Angeles 14 


4 Pe. SALAD SET (Ne. F-28) 
sls bl at bara late and 


bastel 
fork and span serving. Popular... 
oor serve Pop 


S20 Sth 


THAT DO A SELLING JOB! 


To step-up your unit of sale . . . to add profitable year- 
round volume to your gift and glassware depart- 
ments... . display and feature these striking new 
Satintone Pastel Sets by Century! There is gracious 
charm . .. appealing smartness ... in every detail of 
their soft, satiny finish and delicately blended pastel 
shadings. Just as Century takes pride in presenting 
this hand-crafted art glassware, you will share our 
enthusiasm when you see the selling job that it does! 


Ask now for complete details on the Ash Tray and 


Salad Sets illustrated above; inquire, too, about other 
new Satintone Pastel Sets that are ready for you . . . 
the 8 Pc. Cake Set .. . the 8 Pc. Dessert Set . . . the 
3 Pc. Console Set 


6101 N. BROADWAY, CHICAGO 40, ILLINOIS 
& Piek, Inc. 


Newland, Schneeloch Clay Folsom 
1107 Broadway, New York 10 301 N. Market St., Dallas, Tex. 
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so important to the manufacture of glass, but its use is RADIO FOR THE RETAILER 
not entirely forbidden. Enough potash is allotted to 
enable the factories to produce on a limited scale, but 
without lead the stemware business will be in a most 
uncomfortable position. 

The same WPB order on lead also restricts its use in 
ceramics, but the effect here is not so drastic as with 
glass. Potters may use a percentage of the lead used 
last year and since its ceramic use is largely in the 
glazes, manufacturing ingenuity is more possible in this’ 
field than in glass. 





(From page 194) 



















about 58 per cent of their radio time dollars for: ‘spot 
announcements, averaging all kinds of stores together, 
The figure was somewhat lower than this for departing 
stores, and higher for specialty stores. 

When retailers sponsor a program they seem to pref 
either news or music, news broadcasts being sponsored 
by 44.2 per cent and music by 43.6 per cent of all 
* * & retailers who bought program time. Variety programs 
were used by only 11.5 per cent and sports programs 


Officers recently elected by the Two Twenty Five 
by very few. 


Fifth Avenue Association, composed of .wholesalers of 
giftware and allied decorative fields, include: President, 
Herman Kashins; vice president, David Fisk; treasurer, 
Harry Burkhart; secretary, Norman Preston; directors, 


Many opportunities for developing programs with 
particular local appeal have been ignored by broadeast 
stations and retailers. Much energy has been devoted 





all the officers and also S. P. Skinner, Edward Lynch, to attempts at copying network programs and not a great / 
Walter Crowell, Claude Sperling, Henry Underberg, deal to developing local personalities and building shows t 
Mary Rodney, and Edward Rubel. The Association has with a distinct local setting and flavor. In cases where 
unanimously decided not to designate a definite Market programs of the latter type have been created, they have p 
‘Week, in keeping with the request of the Office of ssisl been found especially effective, C 
fense Transportation. A complete report of the survey has been published 

™ * * +# in book form under the title “Radio Advertising for Ré- 

The Treasury Department has lifted its three-year tailers,” which may be obtained from the Harvard Uni- | T 
blackout on commercial relations with Belgium. As it versity Press at a cost of $4.00. Jewelers who are} W 
was with France, Treasury licenses will no longer be using, or are thinking of using, radio as part of their | * 
necessary in dealing with Belgian concerns—a shatter of promotion work should find it distinctly helpful in plan | ™ 
interest to the glassware industry. ning their own use of the air waves for best results, . 
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AVAILABLE FOR IMMEDIATE DELIVERY 


Ivory Ring Boxes 
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Beautifully designed Ring B de of plas- ° i 
tle ta Alt ivery, with colortd emeried Sata enuine | 
ee ws — wy? ny ved ips es in 
asso Olors; turquoise, dar reen '° 
oo oe aaa Black, White. Cannot Sige a a U C i T E 
No. 2872. Ladies’ Doubles. BB wee bei 
10% LESS IN 
Dozen Net $5.50 andes LOTS “isin RING 
No. 2871. Ladies’ Singles. ES 
Same colors as Ladies’ Doubles, No. 664. Round style novelty boxes that create 
No. 2871A. pee ag ot sales. Size 2'* x Can be imprinted. 
Different colors than Ladies’. With Matching 
net $4.75 10% LESS IN Gutside Fe $3.50 water ke: $3.00 
Depen °” @ GROSS LOTS 10% LESS IN GROSS LOTS 
Assortments of No» pity No. 2871A and Imprinting: First dozen net; per doz. there- of 
° ° after 35¢ net. Gross net $3.50. bee: 
(Ladies’ and Men's Singles and Ladies’ — 
Doubles permitted at Gross Price.) a 
... WATCH 
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; % ; Cia. de Diamantes de Angola, 
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Attorney General Asks Permanent Injunction Against 
Diamond Corporation, Diamond Trading Company, 
DeBeers, Forminiere, and Five Other Mining Companies, 
Charging Monopoly in Restraint of Trade 


The source of inspiration for the attacks upon DeBeers and the Diamond 
Trading Co., which have been appearing in left wing newspapérs and in the 
writings of left wing columnists became clearer last month with the filing of 
a suit by the U. S. Attorney General’s office on Jan. 29, against DeBeers 
and other diamond interests, alleging a conspiracy in violation of the Sher- 
man Anti-Trust Act, and the Wilson Tariff Act. 





junction against all of the defendants, 
_ forbidding them to combine to restrain 
or monopolize the diamond trade be-., 
tween the United States and foreign na- 
" tions. 


ALL FOREIGN CORPORATIONS 


Named as defendants were nine for- 
eign corporations and seven individuals 
residing in the United States who were 
Stated to be either stockholders or 
_agents of the defendant companies. Cor- 
rate defendants included in addition 

DeBeers: the Diamond Corporation, 


and six of the largest diamond producers 
or owners of diamond deposits. These 
are: Société Générale de Belgique, of 
Belgium; Société Minitre du Beceka, Bel- 
% Congo; “Forminiére,” Belgian 


tion Trust, Ltd., London. 

According to the complaint, the com- 
panies and individuals named have ille- 
gally conspired to regulate the produc- 
tion and sale of diamonds “for the pri- 
Mary purpose of maintaining diamond 
prices in the United States,” with the 
/tesults that, among other things, “mo- 
Ropolistic and exorbitant prices are 
‘Maintained on all diamonds sold to the 
Whited States market”; that “agencies 















H 
| 













ik 


ae the U. S. are being dealt with op- 








‘of the United States Government have 
been prevented from obtaining industrial 
“Mamonds and bort and establishing a 
kpile in the United States which they 
ired for military reasons”; that only 
in favored brokers, dealers and 
[watters” are permitted to purchase dia- 
fends from the Diamond Trading Co., 
id that “dealers in industrial diamonds 


5 
‘ 
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[Pessively” and are being obliged to pay 
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pt and take “material which cannot be 
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The petition asks for a permanent in- @— 


used for the desired industrial purpose 
or for any purpose at all.” 


DEBEERS ADVERTISING 


It is further claimed that, with respect 
to gem diamonds, DeBeers and its sub- 
sidiaries are carrying on a campaign of 
advertising and publicity “to induce the 
consuming public to believe that dia- 
monds are naturally rare and valuable” 
and that they are worth the retail prices 
quoted in the advertising, which prices, 
says the complaint, “are several times 
those which would prevail under com- 
petitive conditions.” 


Comments on these charges by well in- 
formed men in the diamond trade in the 
United States point out that with re- 
spect to industrials, the price has been 
frozen ever since the entry of America 
into the war and that if any dealer has 
been favored over another, the responsi- 
bility is not the Diamond Trading Com- 
pany’s but that of the British Ministry 
of Supply, since that agency has the en- 
tire say as to who shall and who shall 
not buy industrial diamonds in Great 
Britain. Similarly in this country their 
distribution is entirely under the control 
of the War Production Board, and im- 
porters must sell them in the manner 
and in the quantities which WPB di- 
rects. 


GOVERNMENT HAS STOCKPILE 


It is also stated that the U: S. Govern- 
ment, far from being unable to accumu- 
late a stockpile of industrial diamonds, 
actually owns three. One of these is in 
the possession of the Treasury Procure- 
ment Division; a second belongs to Met- 
als Reserve Corporation of RFC; and 
the third to the U. S.:Commercial Cor- 
poration: In addition, the United States 
has access to and the right to draw upon 
the joint stockpile maintained in Canada 


U.S. Sues To Break Diamond “Cartel” 








in the name of the United Nations. So far 
no occasion has ‘arisen in which it has 
been necessary even to draw upon any of 
those stockpiles, we are informed, and it 
was publicly stated on the occasion of 
the award of the Army-Navy E to J. K. 
Smit and Sons that “no tool of war was 
ever one day late in delivery because of 
any shortage of industrial diamonds.” ~ « 

As for the statement that dealers 
have been required to take material that 
“cannot be used for any purpose at all,” 

(Please turn to page 231) 





Alarm Clock Production 
To Be Halted, Says Army, 
Unless War Ends Soon 


Production of alarm clocks and ‘non- 
jeweled watches for civilian use will 
soon come to an abrupt halt, a 
sudden end to the war in Europe. rell, 
maybe, anyway. The Army says “yes” 
and WPB emphatically re sur- 
prise and says “no.” owever, despite 
WPB denials, an Army recommendation 
of this nature affecting any critical pro- 
gram would probably be accepted. A 
“let’s go on with the war” attitude per- 
vades official Washington and any moves © 
to hasten victory have top priority. 


FUSES VS. CLOCKS 


In an exclusive edimebgae tag ‘doude | 

Ens’ CmcuLaR - Keystone, Gen. 
E. Hardy, Chiefof the Ammunition Di- 
vision of the Ordnance Department, said 
that because of the urgent need for 
fuses, “the Ordnance Department has 
recommended stopping all civilian clock 
production.” Ammunition production is 
increasing steadily, but fuse production 
is still not sufficient to reach the levels of 
the increased ammunition program of last 
summer, according to General Hardy. 
This does not include the increase in the 
ammunition program of last December, 
which requires an additional, quantity 
of fuses. 

Meanwhile, officials of the WPB Con- 
sumers Durable Goods Division told 
Jeweers’ Cmcvtar Kerstowe that the 
purported stoppage of civilian clock and 
watch production was news to them, and 
that no official order had been received 
as of the middle of February. 

They said that most of the production 
is now going to the armed services and 
that production for civilian use is drop- 

‘in steadily. 
aie (please turn to page 228) 
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Volume About Same as ‘43; 
Tax Collections Up 49 P.C. 
Because of Rate Increase 


The higher Federal excise tax rate on 
Jewelers’ goods which went into effect 
on April 1, 1944, brought a total income 
of $145,336,798.63 into the coffers of the 
U.S, Treasury during 1944, which is an 
increase of $48,124,797, or some 49 per 
cent over 1943. - ‘ 

Of course, this does not mean that 
jewelry sales increased correspondingly, 

ause, as every jeweler is painfully 
aware, the tax was doubled on April 1 
for everything except watches selling for 
$65 or less and alarm clocks priced at $5 
or less. Because of the fact that the tax 
rate changed during the calendar year, 
and the further fact that after the 
change. was made, some merchandise 
paid a rate of only 10 per cent, while it 
wae 20 per cent on all other goods, some 
rather involved calculations are neces- 
sary to arrive at an estimate of total 
sales by jewelry stores during the past 
year. It must also be remembered that 
although the new tax rate went into ef- 
fect on April 1, the revenue collections 
through .the month of April reflect the 
lower rate, because the tax collected in 
each month represents the sales made 
during the fy emg month. 

Taking. all these factors into consid- 
eration, and estimating $300,000,000 for 
the sale of watches taxable at 10 per 
eent—(OPA says that total sales of all 
imported watches, including the higher 
priced ones, was about $350,000,000 in 
1944)—the indicated sales of taxable 
jewelry goods during the year was $1,- 
068,570,000. However, it should be noted 
that this figure represents all sales of 
taxable jewelry goods by all types of 
outlets, including department, : specialty 
and ‘variety stores, mail order houses, 
etc., and does not mean sales by jewelry 
stores alone. To arrive at the total fig- 
ure of jewelry store sales, therefore, it is 
necessary to subtract from the above fig- 
ure the amount sold by these other types 
of outlets and then add the sales of non- 
taxable items by jewelers. 

Estimating the sales for other types of 
outlets. on the basis of figures of the 
Controllers Congress of the NRDGA, 
and assuming that non-taxable sales by 
jewelry stores accounted for 20 per cent 
of their total business, we arrive at the 













Employers’ Action in Draft Appeal 
Outlined by Selective Service Man 


Employers seeking deferment for em- 
ployees reclassified as acceptable for the 
Army should bring with them to the Se- 
lective Service Board clippings of clas- 
sified advertisements to prove an effort 
was made to find a substitute for the re- 
classified employee, Maj. A. Kaufman 
of the New York City headquarters of 
Selective Service explained last month. 

He urged employees not to exagger- 
ate when makin a he but to “put up 
a fight” if they think that they are in the 
right. Selective Service, he said, is ready 
and willing to help in deserving cases. 
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Jewelry Sales Top Billion Despite Added T aX 








final figure of $1,085,712,500. This fig- 
ure is about on a par with total jewelry 
sales in 1943 and reflects a continuing 
high demand by the public despite the 
increasing shortages of merchandise and 
doubled excise taxes. 

Tax returns from individual states, as 
shown in the accompanying table, give a 
good picture of where jewelry sells best 
throughout the country. Among those 
states where the percentage of jewelry 
sales was greater than the state’s per- 
centage of total population were Califor- 
nia which was No. 2 in the tax collection 
list although fifth in population, Mary- 
land. (which includes Washington, 
D. C.), 18th in order in the amount of 
tax produced, and Florida, 27th in popu- 
lation but 14th as a tax producer. 

Two states between them—New York 





and California—paid more than a qu 
ter of all the taxes collected—27,55 ; 
cent, New York’s figure being 153 q 
California’s 12.2. 


Sales by geographical areas are y 


follows: - 
New England, 5.9 per cent; Mi 


Atlantic, 23.4 per cent; East North Cop 


tral, 21.8 per cent; West North Cen 
6.8 per cent; South Atlantic, 10.6 pe 
cent; East South Central, 3.9 per cent 


West South Central, 8.2 per cent; Mom 


tain, 2.8 per cent, and Pacific, 154 


cent. Hawaii makes up the missing 1g 


per cent. Only two regions, the Wet 
South Central States and the P 
States, showed an increase in their tay 
returns. The first increased over 1943: 
6 per eent; the latter showed an it 
crease of 1.8 per cent. 1 


” 











EXCISE TAX IS BAROMETER OF 44's JEWELRY SALES 


Order of 
States in 
Tax Return Name of State 

1 New? Work..{:',. 065062503 
2 Canmrornis. .6 ...... dads ais 
8 ES at SAPO ee 
4 Pennsylvania ............ 
5 CMI VRE. A i 
6 Fee CRT. I 
7 Es in 6 ania opi dnd nog 
8 Massachusetts .......1.... 
9 Maryland* ...... Bip aoa 
10 ES we a ou obi tits Wc 
11 MERE os. ow oes beeiee’ 
‘12 New Jersey ......scccuce 
18 Washington} ...........- 
14 AG tru saw och de hve ead 
15 CRN bn 6. vain canes eae’ 
16 Ter meee 
17 PINMUI aia ws oh s.01050 bweee's 
18 MIN 0.5. wa, anni ep > che Ae 
19 SIRES SESE FE 
20 EE 6c 6.5 o oo nels che 
21 CME, gcc bce tenses 
22 North Carolina .......... 
28 ig lie SiC ba eR ne oaas. el 
24 TAB SRLS Rey et 
25 SPRMENOEE "isla'y.0s cb she poe 5 bs 
26 SUES, Seeds eceaive 85.5 
27 EER Sno b-4,b eo otre-6 CHG. ¢ 
28 SEE = bb n\n bp ey bicste sie e 
29 CISNEIEID) is 5 a ove 0 iee’b voce bo ve 
30 CER EEA Se 
81 West Virginia ........... 
82 RTE. gos wb cctre cas we 
88 South Carolina .......... 
84 ENE sins 5 bincgwens hry 609 
85 Rhode Island ............ 
“86 Mississippi .....0.-6++0+.; 
87 ME Gea bie ws.0d-s caches 
88 PEE 6 Sk ocd dacs hebbaes 
89 aan ES: See 
40 New Mexico ............. 
41 * Tdaho......6.- rund manie-b hiss 
42 je ee ee Pe eT ee 
18 North Dakota ............ 
Ad Delaware 4 iis ccedences 
45 South Dakota ........... 
46 New Hampshire ......... 
47 Wyomlng: <6. screeds nets 
48 Peewee =i. cut). vibe datesis caids 
49 ° Weelrenn js aig cicch oo brbrd bisa’ 


* Includes District of Columbi 
¢ Includes Alaska 


* 147,780 


Per Cent Order of 
of Total States in | 
1948 Tae Tax Po 
$22,033,116 15.3 1 
17,737,523 12.2 5 
11,742,007 8.2 8 
8,378,848 5.7 2 
7,839,505 5.5 4 
7,168,297 5.2 6 
6,290,167 48 7 
4,960,573 3.4 8 
4,208,784 8.0 28 
8,335,261 2.4 12 
8,459,468 2.4 10 
8,455,836 2.4 9 
8,265,293 2.2 “B0 
2,418,849 1.7 27 
2,373,850 1.6 14 
2,301,192 1.6 15 
2,198,199 1.5 19 
2,176,839 1.5 21 4 
2,148,023 14 18 
2,025,538 1.4 18 
1,946,485 14 81 
1,893,209 1.3 ll i 
1,767,374 1.2 sii rf 
1,595,779 1.1 20 ‘ 
1,517,856 1.0 84 
1,493,473 . 1.0 22 ag 
1,489,605 1.0 1? a 
1,883,294 9 22 «@ 
1,373,649 9 38. 
1,224,668 8 16 
919,405 7 26 oe 
877,271 6 82. 
852,686 6 25 om 
776,561 5 4.3 
741,102 5 6 
697,630 5 Bom 
682,421 5 4l oe 
625,307 A “4 = 
484,189 8 3S Ff 
486,811 8 42 Ps 
403,562 3 43 ns 
298,187 2 0 | 
257,200 2 89 
252,768 2 47 
252,014 2 38 
286,272 2 45 
210,465 aI 48 
207,617 Jl 49 
| 46° 
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Retail Sale Forbidden 
After Feb. 28; Same 
Conditions as Tin Order 


For the second time in as many 
months the WPB has reached be- 
yond the manufacturer to the re- 
tailer in order to halt black market 
transactions in metals. This time 
WPB has issued an order prohibit- 
ing further sale of certain specified 
products containing lead. The dead- 
line for the retail sale of goods con- 
taining 50 per cent or more by 
weight of metallic lead was Feb. 28 
and the order went into effect on 


Feb. 1. 

Like the tin order before it, the lead 
restriction, known as the third amend- 
ment of Order M-38, comes as a result 
of the failure to control civilian use of 
the metal through the manufacturer. 
Differing from the tin order, it is caused, 
not by shortages of the material itself, 
but by lack of labor. Smelting and re- 
fining capacity is adequate, says WPB, 
but the number of workers has been in- 
sufficient to raise production require- 
ments. 

Products containing lead that manu- 
facturers and distributors are prohibited 
from selling after the 28th of February 
include buttons, badges, emblems and 
regalia, except those for sale to the 
Army, Navy, War Shipping Administra- 
tion, U. S. Maritime Commission and 
Veterans’ Administration. Also prohib- 
ited are costume jewelry, novelties, tro- 
phies, statuary and art goods. Church 
goods are not included in the order. 

“Unless the uses of lead for non-essen- 
tial purposes are substantially curtailed 
immediately, further drastic restrictions 
are inevitable,” officials of WPB’s Lead- 
Tin-Zinc Division said. 

The history of civilian use of lead dur- 
ing the past four months is one of in- 
creased restrictions. Cut to 60 per cent 
of the 1944 rate in a revision of Order 
M-88 on Dec. 27, 1944, further tightening 
was instituted on Jan. 19, 1945, and 
finally the prohibition of specific end 
uses was declared in the order of Feb. 1. 

The amendment increases the allow- 
able use of lead in storage batteries for 
civilian use during the first quarter of 
1945. Lead uses were also liberalized 
moderately in List B of the order where 
essentiality in the war effort had been 
established and substitutions of less 
critical materials cannot be effected. The 
latter include lead wool, lead for X-ray, 
abrasives and grinding wheels, industrial 
filters, etc. 





| Dierbonnes Elected President 
| Of Quebec Jewelers’ Association 
% , Edgar Charbonneau was re-elected 


dent of the Jewelers’ Association 
the Province of Quebec at the annual 
g held at the Club Canadien. 

r officers elected were Rouville 









Ist vice-president; J. D. Val- 
2nd_ vice-president; Reginald 
rt, secretary, and Real McGinnis, 
| 


verowt | Tor Marcu, 1945 
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| WPB Puts Teeth Into New Lead Restriction Order 








Only Six Failures in 
Entire Jewelry Industry 
Says Board of Trade 


Business failures in the jewelry field 
hit a new low during 1944, according to 
a report by the Jewelers’ Board of 
Trade. The 61st annual report, offered 
at the board’s recent meeting on Jan. 26 
by Secretary Horace M. Peck, revealed 
that only six jewelers went out of busi- 
ness last year as compared with 18 in 
1943, 

A break-down of the figures shows 
that five of the failures were suffered by 
non-credit retailers, one by a repairman. 
There were no failures among install- 
ment jewelers, wholesalers or manufac- 
turers, while in 1948 financial embarrass- 
ment had been noted in all these groups. 
The total liabilities of those who failed 
during 1944 was $30,000; in 1943 they 
were $1,254,214, 

The credit and financial standing of 
most of the failures is not stated in the 
report, although one is listed as having 
had a “74” standing. Included in the 
compilation are those who manufacture, 
import, wholesale and retail articles 
commercially known as jewelry, includ- 
ing watches, clocks, silverware, dia- 
monds, other precious and semi-precious 
stones, synthetic stones, etc. 

Royal J. Gregg, president of the 
board of trade, in his annual report, 
stated that in addition to its credit re- 
ports, the board has been active this 
year in arbitrating disputes between 
partners and firms. Calling attention to 
the secretary’s report, he said that there 
had been an’ increase of 296 members 
during the year, bringing the total to 
1870, the largest in the history of the 
present corporation. 

The following directors were elected 
to serve for a period of three years: 

Alexander E. Arnstein, Arnstein Bros. 
& Co., New York, N. Y.; Frederick A. 





Ballou, Jr., B. A.. Ballou & Co., Inc, 
Providence, R. I.; Fred A. Bullock, Do- 
lan & Bullock Co., Providence, R. 1.; 
Lewis W. Gibbons, Fulmer & Gibbons, 
Inc., Philadelphia, Pa.; Royal J. Gregg, 
Ostby & Barton Co., Providence, R. I.; 
George A. Ingleby, The Hadley Com- 
pany, Providence, R. I.; Henry Jacob- 
son, Jacobson Bros., New York, N. Y.; 
Willard A. Ormsbee, Taunton Pearl 
Works, Taunton, Mass.; Archibald Sil- 
verman, Silverman Bros., Providence, 
R. 1.; Lester S. Wall, R. Blackinton & 
Co., N. Attleboro, Mass. 


NEW OFFICERS ELECTED 


At the February 16th meeting of the 
board of trade, Edgar E. Baker was 
elected president. Mr. Baker, president 
of the W. R. Cobb Co., Inc., of Provi- 
dence, succeeds Royal J. Gregg, presi- 
dent and treasurer of the Ostby and 
Barton.Company. 

Named first viee president was Lewis 
W. Gibbons, president of Fulmer and, 
Gibbons, Inc. of Philadelphia, while 
Raymond L. Wells, president of the 
Wells Manufacturing Company of Attle- 
boro, Mass., was elected second vice 
president. Horace M. Peck was named 
secretary-treasurer and Walter C. 
Crooks is the new assistant treasurer. 
James McDermott and Vincent F. Chap- 
man were elected assistant secretaries. 

The executive committee for 1945 is 
composed of Baker, L. F. Morse, vice 
president and treasurer of the Gorham 
Manufacturing Company and Fred A. 
Bullock, president of Dolan and Bullock, 
Providence. 


H. M. PECK HONORED 


Tribute was paid to the Board of 
Trade’s secretary, Horace M. Peck, .in 
recognition of his forty years of service 
to the organization. _Mr. Peck, who 
started with the Board of Trade in 1905, 
was presented with a watch by his fel- 
low officers. 





JEWELS BY CANDLELIGHT 





Pierce and Watson, jewelers at 100 East 42nd Street [in the same building in which 
JEWELERS’ CIRCULAR-KEYSTONE is located) solves the “brownout" problem by placing 


graceful candleabra in its window. Thoroughly in keeping with the décor of the 


shop, the 


candles lend further glamor to the jewelry display. Many Fifth Avenue jewelers have also 

resorted to this method of illumination. Other firms, however, are having considerable trouble 

with the brownout regulations. In Oklahoma, for instance, jewelry store owners protested, 

asking for lighting adequate to protect valuable merchandise displayed in the windows. 

Applications for modification of the WPB order must have police, fire or health authorities’ 
os approval before they will be considered by regional WPB offices. 
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Tops Placed on Swiss Wateh Buyers’ Commission : 


Brokers May Charge 
Retailers Not More 
Than Ten Per Cent 


Buying agents or brokers of im- 
ported watches who charge whole- 
salers over 5 per cent and retailers 
over 10 per cent of the foreign in- 
voice price are violating RMPR 499, 
Sec. 8, according to Daniel F. Wool- 
ley, OPA Regional Administrator. 
Mr. Woolley added that agents could 
charge the additional 5 per cent only 
if they performed all the functions 
of importers except financial risk 
taking. 

“A survey of watch importing 
agents who were in the business of sup- 
plying wholesalers before the war dis- 
closed that in March, 1942, their com- 
missions ranged from 8 to 5 per cent of 
the invoice price. The survey also re- 
vealed that agents employed by retail 
establishments in March, 1942, per- 
formed all the functions customarily per- 
formed by watch importers except that 

took no financial risks. These 
agents received commissions of 10 per 
cent of the foreign invoice price,” Mr. 
Woolley explained. “Therefore, a com- 
mission of 5 per cent to wholesale buy- 
ing agents who do not perform the 
other functions of watch importers and 
10 per cent to retail agents who perform 
all importing functions except financial 
risk are fair and reasonable.” 

The exact wording of Section 3 of 
RMPR 499 is as follows: 

Maximum commissions for purchasing 
watches from foreign sellers. This sec- 
tion establishes the maximum commis- 
sions or fees which may be charged by 
buying agents or brokers whose places 
of business are located in the United 
States for services rendered in connec- 
tion with the purchase and the importa- 
tion of watches from foreign sellers on 
behalf of purchasers in the United 
States. : 

(a) Purchases on behalf of a_princi- 
pal who sells to purchasers for resale. 





Falkenhayn Reelected President 
Of Chicago Horological Guild 


Edward Falkenhayn of Sears-Roebuck 
& Co. was elected president of the Chi- 
cago Horological Guild at the organiza- 
tion’s first meeting of the year, Jan. 19. 
Also named to important posts were 
G. C. Kimes, vice-president and execu- 
tive secretary; Finard C. Johnson, secre- 
tary, and Alfred Scheirer, treasurer. 

Mr. Falkenhayn, who succeeds himself 

-88 president, announced that there has 
been a great increase in membership and 
attendance during the past year. He at- 
tributed this to “the diligent efforts of 
the officers as well as the recognition of 
the need for closer collaboration among 
watchmakers to elevate the profession 
to the position it rightfully deserves in 
society.” 

Executive Board members elected 
were Julius Heigerick, Ralph Bersot 
and Maurice Bauer. 


218 





No person may charge a commission or 
fee in excess of 5 per cent of the foreign 
invoice price for services rendered in 
connection ‘with the purchase, or the 
purchase and importation, of watches on 
behalf of a principal who sells to pur- 
chasers for resale. 

Ne charges for preparation of docu- 
ments, office expenses or similar inciden- 
tal costs may be added to this com- 
mission, 

(b) Purchases on behalf of a princi- 
pal who sells at retail. The maximum 
commission or fee which may be charged 
a principal who sells primarily ‘is: 

(1) Five per cent of the foreign in- 
voice price for services rendered in con- 
nection with purchasing from a foreign 


seller, including such services as location - 


of goods in the hands of the foreign 
seller, placing the order, arranging for 
the method of payment and transfer of 
funds, ete., or t 

(2) Ten per cent of the foreign in- 
voice price for services rendered in con- 
nection with the purchase and importa- 
tion of watches from a foreign seller if 
the agent performs all functions cus- 
tomarily. performed by watch importers 
except that of financing the purchase. No 
charge for preparation of documents, 
office expenses or similar incidental costs 
may be added to such commissions. 

At a meeting with OPA officials on 
Feb. 8, the Wholesale Jewelers’ Industry 
Advisory Committee discussed the 80 
per cent margin on Swiss watches 
allowed wholesalers under the revised 
regulation and opposed this margin to 
the extent that, Committee members 
said, it is unfair to wholesalers on the 
West Coast. Unlike wholesalers in the 
East it was pointed out that western 
wholesalers are under heavier costs of 
doing business because of the longer dis- 





tances they have to travel to 2 
dealers. A readjustment of the schedule © 
to allow a greater margin for Weg 
Coast wholesalers was requested. | 

Committee officers elected were: Han 
old Alberts, I. Alberts Sons, Inc., Bog. | 
ton, chairman; A..C. Becken, Jr, J” 
Engel & Co., Inc. Baltimore; Joby) 
Fisher, H. O. Hurlburt & Sons, Phila. 
delphia; Charles A. Moore, Moore-De 
Grazier Co., beac ge pe Rate Mont. 
omery, president, M. A. & Co. 
Lf er G. Patee, S. H. hes 
& Co., Inc., Minneapolis; P. A. Rocoe, 
president, A. I. Hall & Sons, San Prag 
cisco. 


NACJ Committee Heads | 
Named for 1945 by 7 
Dreifus, New President 


4. 
President Fred B. Dreifus of the Nae” 


tional Association of Credit Jewelery” 
who succeede B. G. Rudolph on Jamj) 
15, announces the names of six commit 
tee heads for the current year. fo 
Leo D. Kind, Reid, Inc., Trenton) 
N. J., will head the educational commit” 
tee for further interest in excise taxes)” 
Regulation W, trade practices, etc.; Leg” 
Weisfield, Weisfield & Goldberg, Seattle” 
Wash., is the new chairman of the lege 
islative committee. Clarence Olsen of 
Olsen & Ebann, Chicago, heads the” 
convention committee. ; 
Other committee heads are: I 


"Wolfgang, Cole & Irwin, Inc, De 


Mich., show committee; H. A. Goldberg, 
Cooper’s, Inc., Portsmouth, Va., mem" 
bership committee; B. G. Rudolph, Ru 
dolph Bros., Syracuse, N. Y., committee ” 
on by-laws. 





AGS Discusses Plans for Cooperative Ad Campaign | 
Which Will Promote Local Jewelers as Gem Experts 


Members of the Advertising Commit- 
tee of the American Gem Society met at 
the Waldorf-Astoria Hotel in New York 
on Jan. 12 with a group of some 25 Reg- 
istered Jeweler members of the AGS to 
discuss plans for the joint advertising 
a through which the organiza- 
tion promote the idea of the regis- 
tered jeweler? as the gem and jewelry ex- 
pert of his community. 

The Advertising Committee, headed 
by Edward Wright, of Wright, Kay & 
Co., Detroit, has already received con- 
tributions or pledges from approximately 
half of all the registered jewelers in the 
country, reports John S. Kennard, Ken- 
nard & Co., Boston, the committee’s sec- 
retary-treasurer, including several sub- 
stantial contributions running well into 
four figures. 

Mrs. Rowlands, who has been engaged 
as publicity counsel, reported to the 
meeting on the plans that have been 
made for the publicity campaign, and a 
similar report covering the paid adver- 
tising was presented by Russell Carter, 
of the Gray & Rogers advertising 
agency, who has been selected to handle 
that part of the effort. 

It is the present plan to postpone the 
start of the campaign until the fund 
raising is completed, and the Advertis- 








ing Committee is in full agreement as to 
how the money is to be spent. The com — 
mittee intends, said the statement from 
Mr. Kennard, to make sure of getting 
the full money’s worth for every single 
dollar before any money is spent, and in 
the meanwhile every opportunity is tobe § 
afforded for every interested member to 7 
air his views and for complete discussion 
of them. q 


. 





Canadian Watchmakers 


Snowed Under : 


A survey by Dun and Bradstreet of” 
Canada, Ltd., of the watch repair situa) 
tion in Montreal and district finds most” 
concerns snowed under with orders @ > 
hand and a, by a definite 
shortage of skilled help and difficulty in | 
obtaining,supplies. As a result many OF 
ders are now being refused, and deliv 
ies of jobs on hand are seldom pr a 
within two or three months. 


A bill has been introduced in the Ate 


. zona State Legislature which 


lace a graduated tax of from $ to 
$450 Radin on each store belonging ® 
a chain. i 
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Chanticleer Kramer 
Starts Second Term As 
Head of Golden Roosters 


Herman Kramer of Lossau & Kranier 
holds the distinction of being the first 
Chanticleer in the history of the Golden 
Roosters of Chicago to be re-elected to 
serve a second term. Mr. Kramer, who 
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Boss § as also been elected secretary of the 
, 3. Jewelers’ Club, was installed at the 
‘ohn § Roosters’ twenty-fourth annual party at 
Phila | the Drake Hotel on Feb. 24. 

re-De_ Three hundred members and guests 


witnessed the installation ceremonies in 


J 
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HERMAN KRAMER 


~ 


the Grand Ballroom. Master of cere- 
. monies was Thomas G. McMahon, presi- 
atti, § dent of the Chicago Jewelers Associa- 
e lege § tion, presiding in the absence of the 
en of § usual retiring Chanticleer. Also installed 
; the | in office were: Scratcher, Irving Jensen, 
National Jeweler, and Keeper-of-the- 
[rving Nest-Egg, Al Lauschke, Thomas J. Dee 


berg, Highlight of the event was the presen- 
tation by Chanticleer Kramer to Dick 


man. | Maske of the Division Street YMCA of 
mittee | # Check for $2,500. This sum represents 


tle Roosters’ contribution toward out- 
ings for underprivileged boys at Camp 
——= | Channing next summer. 
The entertainment started early in the 
evening, with a singing duo at the 
: cocktail hour and dancing and vaudeville 
acts featured throughout the affair. 





Renew Life of House Committee on 
single | Small Business for New Congress 


toh Revealing interest in the welfare of 

# small business, the House of Representa- 
7 tives has unanimously re-established the 
} Committee on Small Business. 

From the discussions during consider- 
ation of the resolution to renew the com- 
mittee in the 79th Congress, it was 
apparent that members of the House 
4 Wealize the necessity for protecting the 
ect of | ‘ture of small business. It was em- 
situa ized throughout the proceedings 
5 mot t small business must be encouraged 

} @ there are to be 60 million people gain- 
fully employed after victory. 
| Approval came from Democrats and 
ublicans alike. Wright Patman, 
nh of the committee, declared 
t there were no partisan ‘politics in- 
ed in the operation of the committee. 
only aim, he said, has been to pro- 
the interests of all small business 












e Ari rises. During its existence much 
would has been accomplished by way of 
$5 to tion and in the correction of dis- 
ring to tory orders by OPA and WPB 


rely affecting small business. 


H 
STONE g Marcu, 1945 


No matter where you do business, the inventory of any 
supplier anywhere in the nation is yours in a matter of 
hours—when you specify Air Express. 


Customers are kept happy and your ability to serve 
them is increased by freeing your capital from high- 
priced, slow-turn items.” 


Thousands of firms use Air Express as a matter of 
routine. Analyse your business and discover the many 
ways you can use this service with real economy. 


Specify Air Express—Low Cost for High Speed 
25 lbs., for instance, travels more than 500 miles for $4.38, 
more than 1,000 miles for $8.75, more than 2,000 miles for 
$17.50, at a speed of three miles a minute — with cost including 
special pick-up and delivery in all U. S. cities and principal 
towns. Same-day delivery between many airport towns and 
cities. Direct service to scores of foreign countries. Rapid air- 
rail service to 23,000 off-airline points in the United States. 


WRITE TODAY for “Quizzical Quizz”, a booklet packed with 
facts that will help you solve many a shipping problem. Railway 
Express Agency, Air Express Division, 230 Park Avenue, 


New York 17. Or ask for it at any Airline or Express office. 


MUR SURES 

















Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 





































But, right now it’s .. . 


FULL TIME WAR WORK 
FOR HER 


This young lady once spent 
45 hours each week making 
Gilbert clock parts. Later, her 
skilled fingers and mechanical 
Wy “|mow how” were divided be- 
tween clock work and war 
work. Now, she’s 100% on 
war work and hasn’t made a 
clock part in months. 


Today, she typifies Gilbert’s 
organization. The craftsman- 
ship is here; improved ma- 
chines and plant facilities are 
here. Some day soon those re- 
sources will again make the 
Gilbert Clocks you've been 


waiting for. 


x * 
THe Won. L. GILBERT 
Crock Corp. 


chock makers to the nation since 1807 
Winstep, Conn. 
sd 
Keep Your Postwar Eye on 


GiLBERT 


alarm 


Crocks 
























HOOSIER JEWELERS FORM 24K CLUB 


Pictured above are the newly elected officers of the youngest 24 Karat Club in the 
Seated, from left to right, are H. R. Haerr, director; Ralph Roessler, Ist vice-president; E, 0, 
Little, president; A. S. Rowe, secretary-treasurer; Silas Reagan, director. Standin 

Webb, Leo Simon, T. S. Biggs, Elmer Lodde, J. P. Hagel and Fritz Fromm, all directors, — 
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Members of the newly-formed Indiana 
Jewelers 24 Karat Club were urged, at 
the closing session of the two-day con- 
ference, to protest against the present 
gross income tax law in that state. Pres- 
ident E. O. Little termed as “grossly un- 
just” the program of compelling retail 
jewelers to pay state gross income taxes 
on money collected to defray the federal 
taxes on luxury goods. ~ . 

Mr. Little urged the charter members 
of the club to ask their legislators to 
vote favorably on a proposed modifica- 


-tion. of the law now before the state leg- 


islative body. Other speakers at the ses- 
sion were Jack Montgomery, M. A. 
Mead & Co., Chicago; Roy John, Asso- 
ciated Retailers of Indiana; H. G. Mc- 
Comb, state director, War Production 
Training Division; Elliot French, state 
representative, Apprentice Training Di- 
vision, WMC, and P. J. Rudon, district 
Price Administrator. 

The success of the ratifying conven- 
tion of the new organization was a suc- 
cess beyond the expectations of its 
sponsors. For the past three years or- 
ganization work in the state has been 
dormant. In reviving it, the leaders de- 
cided to make the group an all-inclusive 
one, embracing membership from retail- 
ers, wholesalers and manufacturers, un- 
der the assumption that an organization 
representing all branches would be more 
effective in promoting the welfare of the 
jewelry industry. 

The group intends to cooperate with 
the national organizations of all 
branches. This, as well as their state 
plans was explaiped by President Little 
in his opening address. The annual dues 
are $25 and Secretary A. S. Rowe an- 
nounced a paid charter membership of 
75, with an excellent chance of reaching 
100 before the charter is closed. Indi- 
vidual, not store, memberships are the 
rule. 

A constitution “.and by-laws were 
adopted at the opening meeting and the 
following officers were elected: Presi- 
dent, E. O. Little, Auburn; Ist vice- 
president, Ralph Roessler, Marion; 2nd 
vice-president, Carl L. Rost, Columbus; 
secretary-treasurer, A. S. Rowe, Indi- 
anapolis. 

Directors are H. R. Haerr, Gruen, 


Cincinnati; Herbert Dieckman, Evans- | 


ville; Silas Reagan, Baldwin Miller Co., 
Indianapolis; J. P. Hagel, Washington; 


———— 






Fritz Fromm, M. A. Mead & Co.,, Indt 
anapolis; Murphy Webb, Huntington; 
T. S. Biggs, Terre Haute; 
Simon, Hammond and Leo Simon, Vin 
cennes; Elmer Lodde, La Fayette, * 
The program concluded with a ive d 
and entertainment at which Claude 
Wheeler of the Jeweters’ Cimcura 
Keystone was master of ceremonies and 
Barton Rees Pogue, poet and lecturer, 
was guest:speaker. © 



















Swern & Company, Trenton, N: J., de 
partment store, has opened new quarter 
at Broad and Front Streets. 















LADIES’ 
HEART LOCKETS 


Beautifully Engraved 
1/20th - 12Kt G. F. on sterling 
complete with G. F. chain—at+"} 
tractively boxed $28.50 dozen net. ” 


ANKLETS 


G. F. on sterling — carded $7.75 
doz. net. q 

Stefling silver —carded $6.50) 
doz. net. ae 


LOUIS PERLOFF 
737 Walnut $t. Philadelphia, Pa. 





























THE JEWELERS’ CIRCULAR-KEYS? 
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Experts Say Situation 
Is Only Slightly Relieved 
By Amendment to M-199 


Removal of the distinction be- 
tween Treasury “free” silver and 
domestic silver, although helpful, 
will not to any substantial degree re- 
lieve the present situation, according 
to the leading silverware and cos- 
tume jewelry manufacturers. 

Direction 3 to Silver Order 
M-199, issued Jan. 23, permits Trea- 
sury silver to be used for any pur- 

for which domestic silver could 
formerly be used, but the order still 
restricts the use of silver to 50 per 
cent of the 1941 or 1942 usage, 
whichever is greater. Although quota 
limitations are in no way increased, 
the artificial distinction between the 


two types of silver are removed. 

Treasury “free” silver is silver that 
has been sold by the Treasury Depart- 
ment on approval of the War Produc- 
tion Board, Under the new order, it can 
now be used for any purpose for which 
domestic silver could formerly be used. 

t a recent meeting of the Sterling 
Silver Manufacturers Industry Advisory 
Committee, several members reported 
that they had not been able to obtain 
their full quotas of silver in the fourth 
quarter of 1944, 


NO INCREASE CONTEMPLATED 


A further drain on silver are the man- 
ufacturers’ heavy bookings for war pro- 
duction and priority rated orders for 
civilian uses. With the WPB’s word that 
“no increase in silver quotas is contem- 
lated at the present time,” the future 

far from cheerful. The manufac- 
turers say that not only are they uncer- 
tain as to when suppliers will be able to 
fill their silver quotas, but there is the 
further problem of manpower shortages 
in their own factories. 

A number of firms in the costume 
jewelry field refuse to do any booking 
beyond March, resolving to see how they 
get through spring before worrying 
about summer or fall. Others, however, 
are taking orders for four or five 
months’ delivery. 

Meanwhile, the War Production Board 
continues to enforce quota limitations. A 
recent case is that of the Atlantic Nov- 
elty Jewelry Company, 387 Charles 

Street, Providence, costume jewelry 
manufacturing plant. The firm exceeded 
its silver quota allowance by more than 
88,000 troy ounces between February, 
1948, and December, 1944, according to 
the Compliance Division of the WPB. 

Accused of violating the Order M-199 
and failing to keep accurate and com- 
plete records of its silver inventory, the 

company is under a suspension order 
forbidding silver jewelry production for 
the remainder of 1945. 


; PLATED FLATWARE 
|, With respect to plated flatware, de- 
‘liveries on allotments of materials other 
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Release of Treasury Silver Is Not A Panacea 








) than silver continue to be limited be- 


cause of the necessity of meeting in- 
creased military requirements for mate- 
rials in 1945, even though restrictions 
have not been tightened, WPB officials 
told the Flatware Manufacturers Indus- 
try Advisory Committee at a recent 
meeting. 

The chrome stainless steel situation is 
uncertain, WPB_ representatives ex- 
plained, because the total supply of 
chrome ore is less than current consump- 
tion, with the result that 1945 production 
and use of ferrochrome must be held to 
the 1944 level, representatives said. 

Nor will carbon still sheets and strip, 





the flatware industry’s only substitute 
for stainless steel, be readily available in 
the needed sizes and gauges because 
these sizes and gauges are needed for 
war purposes. 


COPPER AND NICKEL 


A similar situation holds in the pro- 
duction of copper strip, principally be- 
cause of the manpower shortage. By the 
end of 1945, however, WPB expects con- 
ditions to improve. In the meantime no 
copper strip is expected to be available 
for the manufacture of silver-plated flat- 

(Please turn to page 229) 











A— "The All Purpose" 
40"' high, 70"' long, 20" 
deep. 28" glass front 


panel with 8'' wood 
— j-c> << aoe 
ase. 2 glass shelves in 


either 8" or 10" widths. 


B—''The Doublet" 
overall . . . 70" long, 20 


and metal brackets. 














deep, 4" Black base. 15" 
gan front with glass shelf 


C—"The Gem" 40"' over 


deep, 12" glass front. 4°" 
Black base with 24" front 
wood panel. 


~ 


SMART, MODERN 
Custom-Built 


SHOW CASES 


*g500 
-¥F + an. 
F.0.B. New York 
Plus $8.00 each 
for crating to in- 
sure delivery in 


perfect condition. 
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WAYS BETTER 





OMEDAY, soon, we hope, we can again 
supply you with Manning-Bowman’s 
famous Iron-that-wags-its-tail. And 
that’s the day these five M-B selling fea- 
tures will mean More Business for you! 


5 M-B FEATURES WORTH WAITING FOR: 
* Thumb-tip fabric control for quick 


regulation of heat. 
* Natural-grip, ever-cool handle for left 
or right hand. 
* Guardsman thermostat maintains 
temperature dialed. 
* Non-kink swivel cord. Any way the 
iron goes, the cord wags right behind it. 
* Quick-heating automatic iron is light 
in weight, easy to handle. 
Today, the Irons-that-wag-their-tails 
that were sold before the war are “house- 
hold pets” in many an American home. 
And thousands more Americans are wait- 
ing to give them a “home” when the sup- 
ply is again available. So please be pa- 
tient, and remember, the best is worth 
waiting for and... 


Mianning- 
Bowman 


Mileans Best 


MERIDEN, CONN. 
BUY MORE BONDS—AND MORE! 





PERUVIAN 
STERLING SILVERWARE 


925 fine 


Orders attended by Air Exy 


Write by Air Mail to 


ENRIQUE KAUFMANN ROOS 


P.O.B. 886, Lima, Peru 








EMBRYO WATCHMAKER 









Young boys learn wateh- 
making trade in Brook. 
lyn high school. 


Henry B. Fried, executive secretary of the Horological Society of New York, instructing one 
of the students in his class at the Brooklyn High School for Specialty Trades. Founded sever 
ears ago after consultation between jewelry industry groups and educators, the course hos 
as producing first class horologists ever since. Individual instruction, keyed to each student's 
special aptitude, is stressed by Mr. Fried, and boys who have no special talent for the work 
are weeded out early in the four-year program. Graduates from the school find ready 
ment with importers, retail shops, factories and trade shops. Right now, most of the graduates 
are in the army and navy as staff watchmakers, bombsight repairmen and aircraft instru. 
ment mechanics. 





OPA Seeks Financial 
Data from 50 Per Cent 
More Firms This Year 


Almost 37,000 corporations in 48 
states have already received from 
the Office of Price Administration 
short forms to be used in making 
financial reports in 1945. This rep- 
resents a 50 per cent rise in the 
number of firms covered last year. 

“Financial reports have played an 
important part in OPA’s price con- 
trol programs for three, years,” Paul 
M. Green, OPA Deputy Administra- 
tor for Accounting, said. ‘During 
that time, 17,000 companies have 


submitted more than 112,000 reports. 

Information voluntarily contributed 
gives OPA a continuing picture of finan- 
cial conditions in the nation as a whole. 
This background material is essential if 
OPA is to solve wartime pricing prob- 
lems promptly and fairly. 

“OPA must have facts upon which to 
base its regulations. Information on 
profit and loss in various companies is 
considered, for example, before an in- 
dustry-wide regulation is issued. At the 
individual company level, such informa- 
tion is useful in acting upon a firm’s re- 
quest for price adjustments. Quarterly 
reports help to keep the picture up to 
date, since costs and other factors are 
constantly changing, particularly in war- 
time.” 


SMALLER FIRMS ADDED 


Thousands of smaller firms in many 
industries have been added to the origi- 
nal list, so that this segment of the na- 
tion’s economic life might be adequately 
Pomme Including firms whose fis- 
cal year does not coincide with the calen- 
dar year, a total of more than 42,000 





- mined amount of jewelry 





companies is now on the list that will be’ 
asked to submit reports during 1946. 

Companies requested to file reports in- 
clude not only those subject to the 
Emergency Price Control Act, but some 
whose products are not at present regu 
lated by OPA. These reports will be 
used to compute maximum prices on re 
conversion products. 

Form A, for the annual report, and 
Form B, for interim reports made every 
quarter, were revised last year as a time 
and effort-saving measure. Form A was” 
reduced from 19 to four pages while 
Form B was shortened to three pages 
The same condensed forms, with minor 
changes, were issued this year after ap- 
proval by the Bureau of the Budget. 


SPEED IS IMPORTANT 


Business men are requested to fill out 
and return two copies of the forms a 
quickly as possible. Form A should be 
returned within three months of the end” 
of the firm’s fiscal year, and Form B 
within one month of the end of each 
quarter. Only companies receiving forms 
from OPA are asked to submit reports 

Both forms ask for a statement of 
profit and loss and an analysis of salen — 
The annual report requires, in addition, 
a balance sheet and summary of 
and surplus reserves. 

All reports are strictly confidential 
Mr. Green emphasized. They may be te” 
leased only to other Federal agencits 
which have the right to ask for such ir 
formation directly from the companies” 
This saves time for the company, Wi 
otherwise would have to fill out repors” 
for every agency empowered to request 
them. 


"Steal-As-You-Go" 


An “installment plan” theft in which 
thieves visited the plant of the J 
Manufacturing Company, Inc. 
dence, R. I., three successive nights @ 
remove cartons — an 

s under inves 


tigation by Providence police. 
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Alarm Clock Production Halted Unless War Ends Soon 
(Continued from page 215) 









a The following table, prepared for Jeweters’ Crrcunar-Keystone by the Ordnance 
oa Department, illustrates the importance of the clock and watch industry to the ammu- 
* 4 nition program: 
e CLOCK AND WATCH MAKERS !N AMMUNITION PROGRAMS 
i Gears for Fuse “A” 100 per cent of production 
cer is in the industry 
toh- Lux Clock Mfg. Co. 58 per cent 
poke | W. L. Gilbert Clock Co. Sealine 
i Borg Products Corp. BR S111 
Bulova Watch Co. Fee4 
Fuse “B” 85 per cent of production 
is in the industry. ge 
New Haven Clock Co. 40 per cent fr 
Waltham Watch pipes 4 4 
Benrus 2 30 “ “ « 
Fuse “C” 50 per cent of production 
isin the industry. (im 
C. pepabant Clock Co. 20 per cent 
Borg Products Corp. es ee 
gon § Fuse “D” 53 per cent of production 
seven is in the industry. 
se hos Lux Clock Mfg. Co. 10 per cent 
dent's W. L. Gilbert Clock Co. i: 9 
2 work. Jaeger’ Watch Co. . ae eet 
plone Bulova Watch Co. yeni: 
soles! Fuse “E” Westclox 100 per cent 
inst & © Fuse “F’”’ Westclox ; 7a Se 
Fuse “G” United States Time Corp. 
al ger é 100 per cent 
y Fuse “H” United States Time Corp.} 
re (Ingersoll) a 4 100 per cent 
British Fuze “A” , t 
vill be (Production in United States) United States Time Corp. 
5. (Ingersoll) 100 per cent 
rts fis Fuse “1” Bulova Watch 30 per cent 
o the Fuse “J” Bulova Watch 34 per cent 
. , Bursters,“A’’,“B”,“C”’,“D” Herschede Hall Clock Co. 60 per cent 
all Burster ‘‘E”’ Herschede Hall Clock Co. 50 per cent 
Burster Casting ‘F”’ Herschede Hall Clock Co. 50 per, cent 
Adapter, Burster “‘G’’ Bulova Watch 45 per cent 
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BLACK ONYX 


ALL SIZES 


* 


SYNTHETIC 
RUBLES 


ROUND & SQUARE 


* : 
MAX SCHUSTER 


10 WEST 47th STREET 
NEW YORK 


BUY MORE WAR BONDS 














Vigilance Committee Seeks Funds 
To Finance Increased Activities 


Because the Jewelers Vigilance Com- 
mittee has undertaken during the t 
few years many other activities in f 
of the jewelry trade, sueh as taxes, con- 
tacts with WPB, OPA and Congress in 
addition to its basic work of guarding 
against misbranding and improper ad- 
vertising, and has recently engaged a 
full-time paid executive to correlate its 
activities, the committee finds itself in 
need of greater financial support than 
was the case when its attention was cen- 
tered more thoroughly upon its original 
sphere of responsibility, 

On that account, the Vigilance Com- 
mittee is now soliciting contributions 
from the industry at large—manufactur- 
ers, wholesalers, importers and retailers 
—to carry on its work. Everyone in the 
industry who believes in the aims of the 
Vigilance Committee and endorses the 
work which it has done in promoting and 


Harrings in various: patterns in 14 KT 

Green and Red Gold 

St. Christopher Key—14 Kt in three 

sizes; also Bill Clips, Charms and 

Links to match 

Love Knot Ring—14 Kt Red and Green 

Gold Combination in four sizes; Ear- 

tings, Cuff Links and Studs to matcb 
Our comprehensive line eof 
Gold, Platinum end Enam- 
eled Novelties, including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal. 


CLIFFORD A. MILLER & CO., Inc. 
Monufacturers 
64 West 48th Street 
New York 








<< Ss 
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protecting the interests of the industry, 
is asked to make a contribution at 
this time to enable that work to be 
carried on. 

Checks should be made payable to and 
mailed to W. Waters Schwab, chairman 
of the Finance Committee, care of J. R. 
Wood & Sons, Inc., 216 E. 45th St., New 
York 17, N. Y. 





Approximately 7000 pension and 
profit-sharing plans for employees of 
American business are now in effect, 
compared with about 2000 before the 
war, according to Mayer M. Goldstein, 
director of the Pension Planning Com- 
pany of New York. 
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LOCKETS 
1/20-12K Gold Filled 
112 P—Mother-of-Pearls with 
various G.F. wire scrotls. . .$30.00 doz. net 


112 E—Two-Tone engraved. as- 
sorted styles ............ $30.00 doz. net 
SUPERIOR JEWELRY CO. 
740 Sansom St., Philadelphia 6, Pa. 
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DIAMONDS 
MELEE 


— All Sizes — 


GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


AMETHYSTS 
TOPAZ 
AQUAMARINES 


BLACK ONYX 


Plain or Drilled 
SYNTHETIC RUBIES 


MAX STERN « co. 


importers 


New York 


17-23 John St. 

















4 Word has been received that Lt. 
Raymond A. Goodman, USNR, has been 
awarded the Legion of Merit. The presi- 
dential citation said that the medal was 
awarded Lt. Goodman “for distinguish- 
ing himself by exceptionally meritorious 
performance of duty as a member of the 
staff of an escort carrier division during 
the landings on and occupation of an 
enemy-held and strongly defended island 


LT. RAYMOND A. 
GOODMAN 





base.” It said further, “Lt. Goodman’s 
unselfish and untiring efforts contribut- 
ed materially to the success of the opera- 
tion. His personal courage and deter- 
mination throughout were in keeping 
with the highest traditions of the Navy.” 

Before entering the service in, 1941, 
Lt. Goodman was associated with Good- 
man & Company, 42 West Washington 
Street, Indianapolis. 


q Lieutenant Eugene Colletti, pilot of a 
Liberator bomber, was recently shot 
down over Germany and is now a pris- 
oner of war. Lieutenant Colletti was a 


CT. EUGENE 
COLLETTI 





member of the Bulova Watch Company’s 
advertising staff before enlisting in the 
Army about three years ago. 


4 Harry D. Henshel, secretary of the 
Bulova Watch Company, was promoted 
to the rank of Lieutenant Colonel in 
Army, according to a cablegram received 
at the Bulova office. -Lt. Col. Henshel 
entered the service in 1942 as a Major 
in the Air Corps and has been serving 
in France. He has had much to do with 


supplying aid to the beleaguered 10Ist , 


Airborne Division during the great Ger- 
man December offensive. The surrounded 
division was supplied with ammunition, 
food and other necessities until it was 
rescued. 

4q Taking part in the bitter fighting in 
Belgium, Jack Dietrich, former sales- 
man for the Klein Bros. Co., Cincinnati, 
writes that he has received that long- 
coveted promotion to private first class. 
His unit has received several commenda- 


. 





At Camp, Base, Fighting Front 








tions for its heavy blows dealt the Gen. 
mans in that sector. 


4q Sgt. Martin W. Levine, son of Harry 
G. Levine, who is the treasurer of the 
Morays Manufacturing Company, § 
serving overseas with an armored diyj- 
sion. He has been in service for the 











SGT. MARTIN W, 
LEVINE 


past thirty months, a good part of the 
time, actively engaged in combat duty, 
Billy, as his friends know him, had been 
production manager of the firm, which 
is located at 116 Nassau St., Brooklyn, 


4q JC-K is adding a touch of home to 
a. spot “somewhere in Germany” for Sgt, 
Jack A. Masin. He writes to his father, 
Murry Masin, of Masin Watch Co. I 
Maiden Lane, that his copy of the maga- 
zine “makes me feel right there on the 
job, as I will be when this trouble is 
settled.” ae 
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©) The DOLLAR BARETTE 
|) SENSATION! 


Look for this to be a “Big $ Seller!” 
Beautiful Silver finish; Yellow-Gold or 
Pink-Gold finish—on pure steel with 
the stay-fast catch which functions 
perfectly... It will stand engraving. 

H) Size 2%x% inches. Each borette ona 
} neat card. 
$675 per dozen 
IMMEDIATE DELIVERY 
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Harvey Dunn has announced his res- 
ignation as manager of the Busch 
Jewelry Company, 578 Fulton Street, 
after an association of 18 years. Mr. 
Dunn will conduct his own business un- 
der the name of Carter Jewelers, Inc., 
at 362 Fulton Street, Brooklyn. 


HARVEY DUNN 


4 The Avon Jewelry Novelty Company 
has taken quarters at 15-19 Maiden 


4 Harold Heit, jeweler, has leased a 
store at 1650 Broadway from Melvin 
Brown & Co. 
4 The firm of M. J. Schuster, diamond 
cutters and wholesale jewelers, has 
moved to 15 Maiden Lane. They had 
been located at 9 Maiden Lane for over 
45 years. 
a annual meeting of the Maiden 
ne Outing Club will be held on Fri- 
day, March 9, at 9 Maiden Lane at 1.30 
p,m. The group will vote on the follow- 
ing slate of officers: Harry Blasi, presi- 
dent; Dave Weinberg, vice-president, 
and J. L. Grant, secretary-treasurer. 
14 couple of slim and agile thieves cut 
rough the ceiling of The Jewel Box, 
located in an office building at 503 Fifth 
Avenue, and stripped the rear stockroom 
of costume jewelry with a wholesale 
value of $2,000. The burglars apparently 
eut through the metal ceiling and low- 
ered themselves into the store, helping 
ves in leisurely fashion to the 
jewelry. The theft took place some time 
on the morning of Jan. 25. 
: bor. month, because of lack of space, 
C-K News was forced to cut out a 
write-up of Roth Brothers’ chronometer 
demonstration at a meeting of the Horo- 
logical Society of New York. It was 
an interesting meeting that we 
think we’re justified in telling you about 
it at this late date. Sub assemblies of 
the chronometer in various stages of de- 
velopment were set up and Harry Roth 
and his assistants demonstrated the use 
of the jigs, guides and gages also shown. 
He explained the detailed drawing and 
demonstrated methods of ajustment and 
manufacture. Among the 100 niembers 
and guests who crowded the hall for the 
meeting and lecture were Dr. Karl Vo- 
gel, Gustave Chyba, Herman Bernstein 
and Cpl. Edward Feller, former execu- 
tive member of the society. 





F. A. Ohlsen, jeweler of Marshall, 
Minn., has taken his-employee, James O. 
Marcotte into partnership. The store will 
be known as James O. Marcotte, Jeweler, 


_ owned jointly by F. A. Ohlsen and James 


Marcotte. 





Home Town To Honor 
S. Ralph Lazrus 


S. Ralph Lazrus, of the Benrus Watch 
Co., veteran of many campaigns for pa- 
triotic and philanthropic organizations, 
will be the guest of honor at a testimo- 
nial dinner sponsored by his friends and 
neighbors of the South Shore community 
on Wednesday, March 7, at 7 p. m. at 
the Woodmere Club, Woodmere, Long 
Island. 

Many leaders of the jewelry and 
watchmaking industries will join in the 
event which has been designated as “a 
public recognition of his outstanding de- 
votion to the highest ideals of commu- 
nity leadership and charitable endeavor.” 

Charles Barnett, a diamond dealer, is 
serving as chairman of the citizens’ com- 
mittee of 75 organized to sponsor the 
testimonial. 

Members of the industry are familiar 
with the activities of Mr. Lazrus and 


S. RALPH LAZRUS 





his brothers, Ben and Oscar, who have 
been leaders with such organizations as 
the Federation of Jewish Philanthropies, 
The United Jewish Appeal, Red Cross 
and the National War Fund. 

In Federation’s current campaign, Ben 
Lazrus served as chairman of the 
Jewelry Division and as associate chair- 
man of the general campaign; Oscar 
served as adviser to Federation’s newly 
formed Executive Division; while Ralph 
did yeoman service as chairman of the 
South- Shore Division, leading that com- 
munity in a record-smashing drive that 
reached new high peaks in funds raised 
for the cause. 

Mr. Lazrus is now serving as chair- 
man of the Board of Trustees of the 
Five Towns Community Chest; vice- 
president of the Woodmere Academy 
and as a trustee of the Village of Law- 
rence. A partner of the Benrus Watch 
Co., he is also vice-president of the 
American Watch Assemblers Asso- 
ciation. 





Associated Credit Jewelers 
to Dine and Dance, March 18 


The Associated Credit Jewelers of 
New York and New Jersey has just 
announced that its annual banquet and 
dance will be held at the Biltmore Hotel, 
New York City on Sunday evening, 
Mar. 18. It will be a purely social occa- 
sion, and a large turnout is expected. 














STONE HOSPITAL 
Repairing of Precious 
and Semi-Precious Stones 


RUBIES—SAPPHIRES 
GARNET—AQUAMARINES 
TOPAZ—AMETHYST—ZIRCONS 


ONYX 


M. BROWN 
LAPIDARY, Inc. 


62 W. 47th St. New York 19, N. Y. 











ENCRUSTERS 
STONE RINGS ENGRAVED 
@ CRESTS @ DRILLERS 
@ COATS-OF-ARMS —_@ GEM CUTTERS 
@ SCHOOL AND FRATERNAL EMBLEMS 
Batimates furnished without obligation 


BRAUNFELD & MEHLMAN 
108 Falton St. New York, N. Y. 





© . Whitelaw Brothers 
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: DIAMONDS 


48 West 48th St., New York, N. Y. 


























SIMONSBROS.CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 
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Spring Bars 
Male and Female 


American Set Jewels 
Elgin—Hamilton—Waltham 
IIlinois 
Sold wholesale only—write for 

prices and further information. 


CROWN IMPORTING CO. 


116 Nassau St. New York 7, N. Y. 
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REPAIRING of JEWELRY 
IN ALL ITS BRANCHES 
-” alee 
SPECIAL ORDER WORK 
ESTABLISHED 1910 


M. J. STERN 




















TO THE EDITOR ..... 


Need for Licensing Laws 


Editor, Jeweiers’ Crrcutar-Keysrone: 

“Little-minded people” is the only 
cognomen I can think of to give to those 
retail jewelers who are objecting to 
watchmaker legislation. 

Don’t they know what is going on? 
Can’t they see the situation as it exists 
in their business today? 

Watchmakers don’t grow on trees, nor 
are they hatched. They must be trained 
over a long period of time. Very few 
retail jewelers have the time, the ability 
or the inclination to take an apprentice 
and train him to be a first-class work- 
man. The only way it can be done is in 
the horological schools, which are sty- 
mied in their efforts by lack of legisla- 
tion. There is no way by which the stu- 
dent can be made to finsh his course. 

Mr. Samelius, of the Elgin College, 
tells of letters from jewelers received 
students who have had only a month or 
two of instruction, offering them from 
$45 to $90 per week to come and work 
for them. You cannot expect these 
young people to do anything but accept. 
I was told of one school starting with 
seven students, where four of them ac- 
cepted jobs with jewelers after only 
three weeks’ training. 

This condition is widespread except in 
those states which have licensing laws 
requiring watchmakers to pass an exami- 
nation by the state board if they wish to 
work in that state. The result is that in 
these states the students complete their 
training, become finished workmen and 
the jeweler gets the benefit. This is the 
way it should } be all over the country. 

Don’t the jewelers realize that the 
other condition cannot: be allowed to 
continue if they expect to have any good 
watchhmakers in the future? Can’t they 
see that the only solution is to support 
legislation in all the states? Or are 
satisfied to keep on running their busi- 
nesses with incompetents? . 

Let’s not fool ourselves. 
tion is extremely serious. 

It is time the jewelers realized that 
the watch repair department is the big- 
gest asset in many stores. Many jewel- 
ers would not have weathered the de- 
pression if it had not been for the watch 
repair department. 

It is high time that the retail jewelers 
put their money, their time and their 
influence toward getting legislation for 
watchmakers in all states. 

Legislation means a higher class of 
workman and a higher class of work- 
manship. 


Joun J. Nooven, 
President, United Horological 
Assn. of America 


This situa- 


Charge for Repairs 


Editor, Jewerers’ Crcuiar-KeystTone: 
Relative to “What We Charge for 
Watch Repair Work?” In the Jzewenens’ 
Crecunar-Keysrone for December, 1944. 
About 86 years’ experience at the 
trade in jewelry store work, watch fac- 
tory work, and my own “job shop” on 
watch repair work I am heartily in fa- 
vor of adopting Group III if the watch 
repairing is going to pay the overhead 
cost and the workmanship is to be first 
class to pass inspection in factory stand- 
ard, of assemblers, trains, escapement, 


finishers and finals inspection: [G 


III in the article mentioned by Mr, Peg. q 


body consists of the stores with the hi 


est price lists for watch repair work 


—Ed. 


imaginable condition of watches 


many repairs because 


war conditions.” 


In many instances in jewelry stores q 
the complaint is that watchmakers are | 


not worth their pay, for paying the rent, 


and meeting overhead costs of conduct- 3 
ing a first-class jewelry store, and that ” 
rofits from sales must be diverted to © 


eep the convenience of a watchmaker’s 


service to augment in the sales of” 
watches and keeping them “in order” for 
the satisfaction and confidence of those” 


who use the watches. 


Watchmaking is not magic and great” 
poise, and care in every touch for exact” 
fit, and perfect function, in systematic 
order is requisite in handling all watches. 7 


And my, how some old watchmakers 


“snap and growl” for having taken up | 


such a “penny splitting game.” The 


public may feel they are “gouged” if | 
Group III is applied, but after all the” 


fiddlers and those who blow the Big 


Oom-Pah horn, Group III and nothing | 


else can balance the budget. 
V. Homer Peazony 
Rock Falls, Ill. ' 


Training Repairmen 
Editor, Jewerers’ Cmcvar-KrysrTone: 


For a number of -years the retail | 
jewelers have been complaining that | 
they haven’t had properly trained watch | 
repairmen. Have they done anything | 


about this condition? Are they vn 
type 0 


to do anything to see that this 


mechanic will be able to hold his place | 
in the jewelry industry as he rightfully. 


deserves? 


Most of us start in the jewelry bust : 


ness by tinkering with clocks 
watches. We only seek enough knowl 


edge about watches to call ourselves 


In Histiifle, repair work comes in, jn © 
apple pie order, and every separate joh © 
may be sent out to the department of | 
each part or new parts function. But jp © 
a “job shop,” as watch factory men cal} © 
repair shops in jewelry stores, every ” 
comes — 
in. So that a cleaning job may include ” 
of previous © 
“butchering” by incompetent and inex. | 
perience, all these errors must be cor- — 
rected, sometimes including tooling up, ” 
making new stamps and punches, and” 
material “not available due to present | 
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“CHAMPION” RING GUARDS 
Easy to Insert & Adjust 
ASSORTED SIZES 
10K GOLD—$3.50 per Dz. ur 
GOLD FILLED—$1.75 per Dz. ur 
Orders Attended to Promptly 
CHAMPION JEWELRY CO. 
87 MAIDEN LANE 
NEW YORK 7, WN. Y. 




















ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK. | 


Telephone BRyant 9-8660-8689 
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is our proper title. We find 

wor haa trade that it requires good 
tools, which involves quite an investment. 
Finding this, we drift into merchandis- 
ing, and we discover that it is a lot 
Slee to make money by selling than by 
airing. We then take on someone else 
ig om the trade that we do not know 
of much about ourselves. In this way, 
we open the field to someone else, in 
most cases to become another poor me- 







n, in a ‘competitor. 
Job een toa tema os watchmaking 
t of school they promise to teach you watch 
ut ip repairing, jewelry repairing, engraving; 
call and, since they are no longer permitted 
Very “F to teach optics, they substitute salesman- 
omes 4 - This course, they say, can be com- 
tude | Jeted in about 18 months. 
rious“ P The watch importers and our factories 
inex- | intend to open schools of horology, so 
eed tell us; but if they would tell us 
| UPB the truth, we would find that they are 
andy ng to train some efficient help for 
eaemt Ives, When these men become dis- 
 Esatisfied with factory work, they will 
tons drift into the open market. Then we 
} ate Fil] have another class to contend with 
Tent, —the factory-trained watchmaker. His 
duct. knowledge will be sadly lacking when it 
that eomes to working in a retail watch re- 
d r department. We will have to train 
ker’s - again, which is, in most instances, a 
: ei job than training a man who has 
™ for’ +. pal revious training in watch work. 
those Because this factory-trained watch- 
WB maker is capable of making a fair wage, 
great Bs, will be unwilling to be retrained, 
exact Bind he will become another of those 
a 18-jobs-a-day men who work for them- 
es. 
akers . “ we expect capable mechanics at the 
eo: watch bench in the future, we must as- 


re-him a fair wage and cleaner work- 


a” it ing conditions. If you visit a dozen 


I the” during the course of a day you 
Big find that only about one-sixth of 
thing “Bihem are ideal for watch repairing. We 


ean assure more ideal conditions for the 
Bratch repairmen by: 
® 1. Protecting the watch 

tiade through licensing. 

2. Not permitting more men than the 
trade can properly support. 
8. If, within 90 days of training a man 
does not show sufficient aptitude to be- 
come a good mechanic, do not let him 
eontinue with his schooling. 

For the future of better mechanics, 
k's work tegether. With the aid of the 
technical instruments at our command 
Witday, the advice from the vocational 
Ward, and cooperation by means of a 
nmittee consisting of employer and 
fmployee, we can make our trade a 
wetter one. 

Faanx A. Kownrz, 
President, Watchmakers’ Union, 
Local No, 20, St. Louis, Mo. 
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| The Higgins Jewelry Company of Co- 
@mbus, Miss., will move to larger quar- 
| ge some time in August. Dexter Hig- 
who, with his son, operates the 
} gee, claims that it will be “the most 
} @ueern, up-to-date jewelry store in the 
Me of Mississippi.” 
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Lt. Don K. Ross pins the Army-Navy "E" 
award on Mrs. L, Noble Keene, president of 
F.H. Noble and Company of Chicago, man- 
ufacturers of the Purple Heart medal boxes. 


Notable among jewelry firms recently 
honored with the Army and Navy “E” 
is the F. H. Noble Company of Chicago. 
Its singularity lies in the fact that, since 
1984, the firm has had a woman president 
and board chairman. Mrs. L. Noble 
Keene, daughter of the founder, directs 
the affairs of the company and takes 
care of a household as well. 

The award was presented to the 1000 
men and women of the company on 
January 29. The principal items con- 
tributed by the company to the war ef- 
fort are bomb fuzes, firing pins, screw 
machine parts and medal containers. 

Another firm which received the 
coveted Army-Navy “E” during recent 
weeks was the Waltham Watch Com- 
pany, Waltham, Mass. Presentation of 
the award was on January 381, with Ira 
Guilden, president, accepting the award 
from Brigadier General H. F. Safford, 
USA. 





Trade Leaders to Meet in N. Y. 
To Plan Jewelry Publicity 


W. Waters Schwab, recently elected 
chairman of the Jewelry Industry Pub- 
licity Board, has called a meeting of 
Jeaders of all branches of the jewelry in- 
dustry, to be held in New York, early 
next month, for the purpose of discus- 
sing and planning the enlarged and 
intensified publicity campaign for the 
industry which was endorsed at the 
annual meeting of the Executive Com- 
mittee of the Board on Jan. 18. 

Acceptances have already been re- 
ceived from many of the leading figures 
in all branches of the trade—retailers, 
wholesalers and. manufacturers of all 
types of- jewelers’ goods, including 
watches, silverware, etc., as well as 
strictly jewelry items. 

It is planned to institute a drive that 
will promote not merely jewelry, but all 
kinds of merchandise that the jeweler 
sells, and a conference and discussion by 
responsible leaders from all segments of 
the industry will, it is believed, be of 
great help in arriving at a mutual under- 
standing of the specialized problems of 
each, and coordinating all factors into 
an effective drive to stimulate sales by 
the retail jewelry store in the. post-war 
era. 





Sold 
in widths 
from 2 m.m. — 
to 7 m.m, 

in Pink and 
Yellow Gold. 





10K. 14K. 
NIASH 


REFINING CO., INC. 
116 Nassau St., N.Y.C. 











ART-CRAFT JEWELRY CO. 


FINE 
GOLD JEWELRY 


using better opals, zircons, 

moonstones, amethysts and 

topaz set in earrings, pins, 
rings and bracelets. 


1 West 47th St. New York 19 
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Rich Costume JewBLry 
Executed in beautiful 


designs 
in § wi 
izing +s th an 
JOSEPH A. RICH 
Jeweler 
198 Broadway New York, N. Y. 
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WATCHES- | ‘DIAMONDS 
CLOCKS - JEWELRY : SILVERWARE 


373 
WASHIMGTOM ST. 


BOSTON 
MASS. 


{ ESTABL'SHE 





Specializing 


in 
Cutting Semi-Precious 


STONES 
‘in quantity 
PHILIP F. POPOLLA 


Imports—Lapidary 
33 W. 46th ST. N.Y. CITY 

















| “GEMOLOGY—DIAMONDS 


The only complete course in gemology, 
the science of all gem stones. 

Special courses in diamonds. Courses 
in all jewelers’ merchandise except 
watches. 


GEMOLOGICAL INSTITUTE OF AMERICA, Inc. 
Dept. 3-3, 541 S. Alexandria, Los Angeles 5, Calif. 
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ATTENTION JEWELERS! 


We do work of every description 
CONTRACTING — REPAIR WORK 


SPECIAL ORDER WORK GIVEN 
PROMPT ATTENTION 


all work guaranteed 


SUPERIOR JEWELERS 
170 East 51st St. New York 22, N. Y, 











NICKEL SILVER 
PHOSPHOR BRONZE 
THE SEYMOUR MFG. CO. 
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q Lewis Mascarelli of Marlboro has just 

returned from a vacation in Florida. 

4q Edmund F. Kirby is back at work at 

= Washington Street after a brief 
ness. 


4qJ. Leroy Foster is the new president 
of the J. A. Foster Co., Providence jewel- 
ry store. 


4 Harrison Locke of M. S. Page Co. met 
with an accident recently and is at home 
recuperating. 

q Harold Gorman of Daniel Lowe Com- 
pany in Salem has returned to his home 
after a stay in the hospital. 

q Day’s Jewelry Store in Bangor, Me., 
was burned out recently during a fire in 
the block in which his store is located. 

q Michael Mahar of Harkins & Murphy 
Co. was in the hospital last month for a 
slight operation, but is now back at 
work. 

q W. Howard Renfrew has received a 
medical discharge from the Navy and 
is back at his former place of business, 
110 Tremont Street. 

q Thomas Long Co. is refinishing all of 
its counters and woodwork, removing the 
present mahogany stain and replacing it 
with a silver oak finish. : 

q F. D. Hawley of Bridgeport, Conn., 
has been in Boston for some special 
work at the eastern laboratory of the 
American Gem Society. 

4 R. Lavasseur of Saco, Me., who re- 
cently purchased the jewelry store of 
Inez Twambley is now 1A in the draft 
and may be called at any time. 

q.D. C. Percival & Co. workers wel- 
comed a former employee recently when 
Sgt. James T. Hossley dropped in while 
on a furlough from Camp Lee, Va. 

q Robert Shipley of Los Angeles and 
Jim Donavon of Donavon & Seaman’s, 
Los Angeles, were in Boston recently 
and visited the Boston laboratory of the 
American Gem Society. 

q A new jewelry store has been opened 
in Hartford, Conn.—Cooper’s. Mr. 
Cooper was formerly with Kay’s and his 
partner, Alex Copstein, used to travel 
for Farber Silver House. 

4 Bill Obrecht, New England Ever- 
sharp representative, was in Boston re- 
cently visiting the trade. Norton Mail- 
man, new Eastern sales manager for 
Eversharp, was also in town. : 
4 Many Boston jewelry stores, including 
Shreve, Crump & Low Co., Bigelow, 
Kennard Co., and William T. Bryant 
were closed on Feb. 9, the day of Bos- 
ton’s big snow storm which stalled the 
entire city in its tracks. 

4 There is the smell of fresh paint about 
the premises of the Mauran Watch Com- 
pany at 887 Washington Street these 
days. When the freshening-up process is 
over, visitors will walk into a completely 
renovated and modernized establishment. 
4 The Tilden-Thurber Corp. has com- 
missioned the Gorham Manufacturing 
Co. to make a silver service of 30 pieces 
which the city of Providence will pur- 
chase for the USS Providence, a cruiser 
which will be bought with funds con- 
tributed by the public. 

q Kennard & Co., Inc., Boston, was 
robbed of a $4,575 diamond-studded 
platinum bracelet on Feb. 4 when two 
women entered the store, sat briefly near 
the case in which the bracelet was dis- 


played and finally made way with it unde-_ 








tected. Its loss was discovered 
afterward. . 
q Erskine Gay, diamond 
Smith Patterson Co., has been if] and 
in the Newton Hospital. Edward ¢ 
gie, foreman of the Watch Departme 
has returned to work after three 
absence due to ill health. Miss 
paar (mies = 3 manager, hag 4 
urned from a week’s skiin 

Stowe, Vt. wi pap 
q There is some prospect that the, 
nual April seat of the pre: 4 
setts and Rhode Island Retail Jewsad 
Association may be held after all 
this meeting does not involve exteniy 
transportation or an overnight 

tie up hotel rooms. Definite dee 
with regard to the matter has not hes 
made as yet, however, according to # 
old Partridge, president. 

Honorable mention, at | v 
— K. Lindequist caplonal at r 
Perry’s, 887 Washington Street, wh 
has been a jewelry craftsman ford 
years. He started in 1897 with theg 
Norling & Bloom Co. and worked 5 
the original elder Bloom and with & 
drew Bloom. He continued with the fm 
after Arthur Kelley took over the bul 
ness and was with them until the shy 
was dissolved. He is still going strom 
Mr. Perry reports, as a fine special @ 
der worker. é 
q Due to a heavy blizzard, the Feb 
meeting of the Eastern New Engla 
Guild of the American Gem Society 
limited to the attendance of four 
sons: Forrest Davidson of Thomas 
Co., Harold Partridge of Trefry &F 
tridge, Howard Preston of Long’s a 
Gus Hennings of Kennard & Co, 
speaker of the evening, Bjareby Gun 
member of the Boston Mineral Club, d 
not deliver his scheduled address in 
of the limited number present, but wi 
return ‘at a later time for the purpe 
4 While stay-at-home New Englande 
were wallowing through one of the wor 
blizzards in years last month, many 
Boston’s jewelers were basking in # 
warm sunshine of Florida. Among & 
were Adrian Lesperance, president 
Bigelow, Kennard & Co.; S. M. Nath 
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of Fitchburg, who was vacationing in 3] 


Petersburg; Mr. and Mrs. Arth 
Kelly of Norling & Bloom Co., Edwai 
Cotter of Prince Cotter Jewelry Store 
Lowell, who was visiting at Palm B 
and James McLeod of Woodbury, 
Leod of Haverhill, Mass. 

4 Some of the out-of-town buyers & 
in Boston last month were: 
Moran of Springfield, Mass.; Leo M 
sat of Rutland, Vt.; Mr. and Mrs. W. 
Schwind of Rumford, Vt; 
Hartman of Worcester, Mass.; 
Victor Remillard of Adams, Mas 
Lewis Kometz of Comets J e 
Pittsfield, Mass.; Sid Johnson of Be 
quet’s Jewelry Shop in Wore 
Mass.; Mr. and Mrs. A. J. La Roet 


of Rochester, N. H.; Emile Langlais @ 


Berlin, N. H.; Si Searles of Newp 
Vt.; Bert Holland of Brandon, 
J. Franklin Sullivan of J. P. He 
Keene, N. H.; Emile Vaine, We 
socket, R. I.; M. A. Noury, of Mar 
ter, N. H.; Dewey Richmond of 
chester, Conn.; A. M. Mit 
Thompson, Conn. 
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STRANGELY ENOUGH 


by Walter Gaill 
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FE OF CHRISTOPHER COLUMBUS --- 


AFTER HANGING THE SAILOR ASA L 
THE ADMIRAL ORDERED 
MORER TO SuAP ate THE POINT OF 
EVERY KNIFE AGOARD ..-.ccee- 
THIS ACT HAS BEEN PER- 
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THE MODERN TABLE KNIFE ff 
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The WEDDING RING AS WE 
KNOW IT TODAY-- 15 ALL. THAT 
REMAINS OF WHAT WAS ONCE ASIX- 
INCH WRIST SHACKLE BY WHICH 
THE BRIDE WAS CHAINED TO HER 
HUSBAND AND FORCED TO FOLLOW 
HIM MEEKLY ON FOOT AS HE RODE 
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acl os the late Bernard Boas. Frank 
& Bateman has been named treasurer 
i general manager, while Harold W. 
Mghes has been appointed secretary 
i store manager. Leo J. Abisch, with 
store for 24 years and well- known 
city as head of the store’s watch 
ment, has resigned to join Kap- 
another Providence jewelry store. 
mi sentences were imposed in Provi- 
Keon two men found guilty of robbin 
miry plants. One received tota 
hees of 21 years while another was 
' ed to eight years. Meanwhile, the 
of robberies continues apace. 
ry was stolen from the Jaeckel 
iufacturing Co. plant on three suc- 
bs hights with a total value reported 
The loss, covered by insur- 
atte, included dozens of sets of earrings, 
we Kae pins, bracelets, and costume 
Ml Biewiry, according to S. J. Feldman, 
Bpresident. Thieves gained entrance 
‘Ome office of the plant of the O. R. 
mson Jewelry Co. in Auburn, stole a 
Ot ornamental stones and a quantity 


‘ 
am 
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of radar equipment. Migley Co., Inc., of 
Providence reported jewelry valued at 
$1900 stolen from its plant. 


Silver Situation 


(Continued from page 221) 


ware, nor will the use of other brass mill 
products for flatware be permitted. 

The nickel situation is also difficult, 
but WPB officials believe that enough 
nickel will be available to meet table 
flatware manufacturers’ essential needs. 
Representatives of the Consumers’ Du- 
rable Goods Division, WPB, emphasized 
the importance of silver-plated flatware 
in the maintenance of adequate food ser- 
vice in war plant cafeterias, hospitals 
and other public eating establishments. 
They said every effort would be made to 
provide sufficient material to fulfill the 
approved flatware program, designed to 
meet minimum essential needs. 
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The highest grade of work Kae jeeewan - 
ers requiring the best 
ROYAL DIAL & REFINISHING co. 


116 Nassau St. New York 7, %. ¥. 
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PLATING 


Silverware Repaired 
Equal to NEW 


Removing of Engravings 
Wil HenTeL & Co. INC. 


Silversmiths & Platers 
17 W. 45th S#. 
New York City 

“26 years at the same 

eddress” 


(Before ) 
(Afeer ) 








For immediate delivery! 
THE NEW W 44 DESK SET 
A Masterpiece in Hand Carved Maple 
50% trade discount—order today! 
STATIONERS SPECIALTY CO. 
19 West 2lst St., New York 10, N. Y. 
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We can’t cut a 
lady in half 


but we can ‘help you to cut down 
your diamond buying problems. We 
have a large collection of 


Princess 
DIAMONDS 


% LOOSE % IN SINGLE MOUNTINGS 
IN MATCHED SETS 


Princess Diamonds 
Y .. . with complete 
assurance that they will satisfy your 
most exacting customers. 
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J GENUINE WATCH MATERIALS 
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O SILVER PLATED FLATWARE 

O SILVER PLATED HOLLOWARE 
O TOILET WARE 


MAX KOHNER 


WHOLESALE JEWELERS - Est. 1885 
An Institution of Dependability 
21 West Baltimore St., Baltimore, Md. 











q Jay Engel, president of J. Engle & 
Co., Inc., wholesaler at Baltimore Street 
and Hopkins Place, is vacationing in 
Florida. 

q The Baltimore Jewelers’ Association 
held a meeting and dinner-dance at the 
Lord Baltimore Hotel on Tuesday, Feb- 
ruary 27. 

4 At Columbia, S. C., Secretary of State 
W. P. Blackwell issued a business char- 


.ter for Kosch and Gray, Inc., a $100,000 


jewelry firm at Spartanburg. 


q Emanuel Kohner, head of Max 
Kohner, wholesaler at 21 W. Baltimore 
Street, spent a week in New York this 
month searching for supplies. 


q A window of the store of Leland Lem- 
kuhl, 2006 N. Charles Street, Baltimore, 
was smashed with a brick by a thief who 
got away with $1,200 in watches and 
other items. 


q Maxey E. Stone of Blackstone, Va., 
has bought the store of G. B. Corrie in 
Crewe, Va., and is doing business in 
both locations. Mr. Corrie will continue 
in business as an optician. 


q Jack Roberts, president of Roberts 
Credit Jewelers, with stores at 402 North 
Howard Street, and 2112 East Monu- 
ment Street, Baltimore, has gone to 
Miami and expects to return some time 
in March. 


q Until recently the town of Aberdeen, 
Hartford County, Md., the site of one 
of the army proving grounds, was with- 
out a jewelry store. This need has now 
been met by the opening of the Martin 
Jewelry Company. 

q Ned Cohen and associates, jewelers, 
with headquarters at Greensboro, North 
Carolina, have acquired their nineteenth 
retail outlet, located on Flagler Street, 
Miami. The store will continue to be 
known as the Rogers Jewelry Company. 


q Millard S. Braun, who conducts a 
retail store at 538 North Gay Street 
under the name of Braun’s, announces 
in a large display ad in Baltimore papers 
that he is prepared to repair the watches 
of men on the fighting fronts free of 
charge. The servicemen need only ship 
their timepieces to Braun’s and wait 
their turn. . 


q We hope that S. Judson Mealy’s lucky 
star begins shining for him again. It’s 
been very dim lately, hidden first by a 
robbery of his store last month, and now 
by a sinus attack which is keeping him 
in the hospital. Mr. Meaty, a former 
president of the Maryland-Delaware- 
District of Columbia Jewelers’ Associa- 
tion, runs a store at 10 N. Charles 
Street and has been in business for 48 
years. His friends wish him a speedy 
recovery. 


q Among retailers who visited Baltimore 
recently to call at the showrooms of Al- 
bert S. Smythe Company, 5 Hopkins 
Place, were Linwood Roberts of Mar- 
tinsburg, W. Va.; Mrs. D. R. Morgan of 
Farmville, Va.; Floyd Turner, Brewer 
Jewelry Company, Suffolk, Va.; Vernon 
P. Hess, Orange, Va.; Raymond R. 
Smith, buyer for the Brown Jewelry 
Company of Danville, Va., and Mr. 


Lutts of the Lutts Jewelry Company of 


Richmond, Va. 








4 While the A. G._ Schultz Co, of 
East Lombard Street, has been en 

in war work since the entrance of the 
United States into the war, the of 
silversmithing establishment is t 
maintained against the time when th 
white metal will again be procurable jj 


quantities adequate for “sng a 









purposes. The equipment is being 

in a serviceable condition and can 
used at short notice to resume flatway 
and hollowware production. Frequent 
inspections are made by Arthur M, Stig 
man and associates. 


q Retailers in the smaller towns and rm. 
ral districts of Maryland are flocking to 
Baltimore and other centers in the 
that personal appeals will be more ¢f. 
fective than solicitation by letter. It hay 
been possible, by holding out offers of 
watches as a kind of premium, to bring 
retail customers into wholesale establish. 
ments and thus afford an opportunity ty 
dispose of other items. This meang of 
stimulating trade, however, is on the de 
cine. The great demand for diamonds { 
balanced by a decrease in supply. 

q It is the unanimous opinion among lo 
cal jewelers, both wholesale and 
that there will be a decided decrease in 
goods available this year, and that even 
the articles obtainable will undergo more 
rigid rationing than before. It is f 
believed that gold filled and p 
goods will be more difficult to get. 
silvers released for manufacturers is ab 
together inadequate to meet the demand 
Wholesalers’ shelves, according to 4 
J C-K correspondent, present an 
pearance of bareness never before 
perienced, even during the first W 
War. The character of the stock has 
dergone a change which even the 
observant of visitors cannot miss 
Elaborate glassware, for example, is 
ing shown extensively to draw a 
away from the increasing paucity 
more expensive articles. Prices, our 
formant adds, “are generally su 

of the war and unsettled conditions.” 



























= 


WE WON'T GIVE UP... 
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The Providence Jewelers, Inc., manu- 
facturers and importers of silver and 
novelty jewelry, have opened a show- 
room in Philadelphia. Ralph Destino, 
treasurer of the company, announces 
that the office is located in the Washing- 
ton Square Building, Seventh and Chest- 
aut Streets. A complete line of sterling 
silver costume jewelry is on display in 
Philadelphia. The firm’s home base is at 
511 Westminster Street, Providence. 


4q S. Korff & Son, Manufacturing Jewel- 





ers, 900 Chestnut Street, will move on or 
about March 1 into the modern eight- 
story concrete building located at 914 
Walnut Street, which they recently pur- 
chased. The building is a corner prop- 
erty with ample windows to insure ex- 
cellent daylight. The firm will occupy 
the entire second floor comprising about 
7500 square feet. With the addition of 
new machinery and modern office ‘equip- 
ment they will have one of the most up- 
to-date factories of their kind in the 
industry. 





DIAMOND SUIT 
(Continued from page 215) 


E*si st FBR Tee Se FR eRSS 


it is pointed out that there is no such 

thing as diamonds of which that is true, 

since even the very poorest grade can be 
_ used as crushing bort. 


2 


ARE DIAMONDS VALUABLE? 


While the suit seems to be aimed pri- 
marily at industrial diamonds, jewelers 
are, of course, more interested in its 
bearing upon cuttable stones, which are 
also referred to. Perhaps the most as- 
tonishing statement in the whole com- 
plaint is the one to the effect that the 
purpose of the DeBeers advertising is to 
make the American public “believe that 
diamonds are naturally rare and valu- 
able.” Does the -U. S. Attorney General 
believe that they are not, or that the 

ublic didn’t think so till DeBeers began 

advertising campaign, it was asked. 

‘The further statement that the prices 
uoted in the ads are “several times 
i which would prevail under com- 
petitive conditions” also betrays a lack 
, of knowledge of the facts. To say that 
Hing, the operations of the diamond producers 
$ and the Diamond Trading Co. have 
ation caused retail prices that are “several 
y off — times what they would be otherwise,” 
r just doesn’t add up. 
ast The cost of rough is naturally one of 
” the elements that affects the final retail 
| price of the polished stone, but it is only 

one of them, and by no means the 
largest. 

» It was also pointed out that DeBeers 
| does not set the retail prices of cut 
' diamonds which are quoted in its ads, 
» but merely prints the range which retail 
jewelers report as their selling prices, 
)and that whatever increases have been 
‘made in the prices listed in the ads have 
been due solely to the insistence of the 
retailers themselves that the quotations 
‘should be raised. 


IEACTION IN THE TRADE 


General reaction of the trade to news 
of the suit appeared to be a mixture of 
@) puzzlement and indifference. “Just what 

does the Government expect to gain by 
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it?”’, and “Granting that there’s a 
monopoly, what can the U. S. Govern- 
ment do about it, since none of the com- 
panies named in the suit do business in 
this country?”, were typical comments. 

JC-K found no dealer who felt that he 
had any cause for complaint because of 
the Diamond Trading Company’s opera- 
tions—all of them in fact seemed to feel 
that its influence was beneficial to the 
trade as a whole, and none of them ex- 
pressed any desire to see it abolished. 

Nor would any of them hazard a guess 
as to the probable effect of the suit 
upon diamond prices, except to say that 
if the sale of stones to this country were 
shut off it would naturally result in an 
acute shortage that would probably 
cause prices to skyrocket. 

Prices, during the month since the suit 
was filed, have simply remained firm at 
about their previous levels, with con- 
tinuing good demand but no apparent 
“panic buying.” 


ASSETS FROZEN 


Upon the filing of the suit in the U. S. 
District Court. on Jan. 29, the court 
granted a temporary restraining order 
freezing all assets in this country of the 
defendants and their agents pending the 
hearing of the motion for a temporary 
injunction against the defendants. This 
was originally set for Feb. 2, but at the 
request of Robert T. Swaine, of Cravath, 
Swaine & Moore, attorneys for DeBeers, 
who stated that he needed more time to 
communicate with his clients because of 
their location in South Africa, a post- 
ponement was granted to Feb. 16. On 
that date a further postponement was 
allowed, with the “freeze” order remain- 
ing in effect. 

Effect of the freeze, said Mr. Swaine, 
was to “effectively stop the buying of 
industrial diamonds for the United 
States in London.” It was also believed 
that a further result of the freeze would 
be to restrict the production of dia- 
monds through preventing the purchase 
and shipment of urgently needed mining 
machinery and thus defeat the very pur- 
pose that the suit seeks to accomplish. 
Nevertheless the freeze order stood, 
though it has been modified in such a 
way as to apply only to assets already 
owned by the defendants at the time 
that the suit was filed on Jan. 29, and 
permits payment to go through to Lon- 
don for goods received by dealers in this 
country subsequent to that date. Thus 
the likelihood of shipments being cut off 
has been averted, and it is understood 
that American cutters are making ar- 
rangements for further purchases at 
future “sights.” 
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JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES . 


We hace served the trade 
since November I, 1894 











UNDER NEW OWNERSHIP 
S. GOLDIN & CO. 


124 South Sth Street 
Philadelphia, Pa. 
Watchmaker’s 

Tools and Materials 

Jeweler’s Findings & Supplies 
Bessie Goldberg Possoff — Oscar Goldberg 


WITH OUR COMPETENT STAFF 


Frank Di’Nunzio — Bobby Rhueban 
Aaron Isreal 














BYARD F. BROGAN 


Manulecterer of Distinctive Diamond 
805 Sansom Street Philadelphia 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA, 








CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 


Watch Materials — Jewelers Supplies — 
Watch Cases and Dials to Match 
134 So. Sth Street, Phile. 7, Pa. 
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THE NEWALL 
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Silverware 


REPAIRED & PLATED LIKE NEW 


Swartz & Co. 


10 S, Wabash Ave. CENtreal 6089." 
@UR WORK COSTS NO MORE THAN 
oR ORK a 
































DINARY WOR 
BECKER-HECKMAN CO 
E. Madisoe St. CAICAGO, ILL. 


232 


& 
q.W. E. Blueford, formerly with Dan- 
iels’ in Lansing, Mich. and who re- 
cently, received an honorable discharge 
from the Army, has opened a new store 
at 93 Grand River, West, in Detroit, and 
will operate as Blueford’s. 


q Morrey H. Feldman, well known in 
the wholesale trade in Chicago, recently 
opened his own wholesale business with 
a general line of jewelry for the retail 
trade, with offices and show room in the 
Pittsfield Building, 55 E. Washington St. 


q Joe Byrne, of J. P. Byrne & Sons, 
wholesalers of Omaha, Neb., spent a few 
days with friends in the trade here last 
month as he and Mrs. Byrne returned 
home from Sea Island, Ga., where they 
visited their son, John J., a lieutenant in 
the Marines. ’ 


q Valentine Jones, of Jones & Baum- 
rucker, president of Chicago Credit 
Jewelers Association, returned from 
Miami recently where he and Mrs. Jones 
had been visiting their daughter, Mrs. 
Wm. McCarthy, and getting acquainted 
with their granddaughter born on New 
Year’s day. 


q Lee E. Erzoff, who has been associ- 
ated with the jewelry industry in Chicago 
for the past 10 years, recently pur- 
chased the fixtures of the Naples 
Jewelry Co., operated at 1150 S. Hal- 
sted St., by the late Charles Alberti. 
Mr. Erzoff has remodeled the place and 
installed a completely new stock of mer- 
chandise and will operate as Lee’s 
Jewelers. 


q David E. Newman, manufacturer of 
wedding rings, 10 S. Wabash Ave., is 
liquidating the business established by 
his father 65 years ago and to which he 
succeeded upon his father’s death. The 
plans of Mr. Newman, who has been 
prominent in association and trade ac- 
tivities, are indefinite except that after a 
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tive part in the industry. a 

At the annual meeting of The Jewel.” 
ers Club of Chicago, held in the eluh. | 
rooms in the Pittsfield Building on Fe, | 
20, the members unanimously approved — 
the ticket proposed by the nominating — 
committee and elected: President, Vin. | 
cent J. Newman, Jewelers Board of | 
Trade; vice-president, Al Wahlen, Thos, ~ 
J. Dee & Co.; treasurer, Sol Cogan ~ 
Manheimer Watch Co.; secretary, Her : 
man Kramer, Lossau &, Kramer. 


vacation he expects to return to an ag | 


q Tolchin Company, wholesale jewel 
and material house, 5 N. Wabash Ave, 
announces the establishment of offices 
and warehouse facilities in Los An 

from which the coast and far westem 
states will be supplied. Philip Tolchin — 
will be in charge of this western office 
while Al Tolchin will direct the opera. — 
tions of their main office in Chicago. Ed 
ward M. Nisberg has been designated a © 
sales manager and will direct the efforts — 
of all salesmen covering territories from 
Pennsylvania to the West Coast. 


q Syd W. Prague and Ed. W. Kurtz, Jr, 
each having attained their majority, 2 
ness, 
ave opened their own business in Hous: 
ton, Tex., and will operate as Prag 
Kurtz Co. Both are well known in 
South, since Mr. Prague hails original 
from New Orleans and Mr. Kurtz hi 
had his entire business experience | 
Houston where he has been manager’ 
the C. & E. Marshall Co. business 16 
several years. Mr. Prague has bee 
sales manager for C. & E. Marshall @ 
in Chicago. a 


q One hundred sixty-two members a 
friends of the Chicago West Side Jewe 
ers enjoyed a turkey dinner, dance 
vaudeville show at the New Chateau i 
Lyon on the evening of Feb. 7. In add 
tion to the fine entertainment arranged 
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WRITE FOR OUR FINGERPRINT CATALOG AND a 
PRICE LIST i” 

Diamonds, all sizes and qualities, new watches. Complete line . 
of Watch Cases and Dials, Specialty Lapel Cases, Watch Straps, 
and J-B Watchbands, Watch and Ring Boxes, Cocktail, Baby, 
Wedding and Birthstone Rings, Cocktail Cases with and without 
Diamonds, Spray and Rhinestone Pins, S. Gold and G. F, Ear- 
rings. Identification Bracelets, Anklets, Wallets, Window Dis- 
plays and Trays, Findings, Stems, Staffs and Mainsprings. Send 
your movements, we will rebuild them with latest style Cases 
All above tnerchandise in stock for imme- 


and modern Dials. 
diate delivery. 





EINSTEI 


WATCH MATERIALS & SUPPLIES, TOOLS & 
OPTICAL GOODS 


JOBBERS 
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by E. R. Miller and his committee, the 
installagion of new officers took place. 
are: President, John Jonas, Ner- 
3156 W. Cermak Road; vice-presi- 
aurice Goldblatt, 10 N. Cicero; 
Oscar Seidelmann, Richard L. 
n Co., 2615 S. Pulaski Road; 
James Kuba, 4052 W. 26th St. 





ads’, 
dent, M 
secretary, 
Seidelman 
treasurer, 
he absence of President Valentine 
(us vacationing ‘in Florida, Vice- 
President Phil Martin presided at the 
February dinner meeting of the Chicago 
Credit Jewelers held at the Standard 
Club on Feb. 7. The attendance was un- 
usually large, nearly 100, and all were 
well repaid by the instructive and illu- 
minating talk on income tax given by 
Pp, B. Heller, of Phillip B. Heller Co., 
certified public accountants. Mr. Heller 
ve a brief history of income tax laws 
in this country from the first unsuccess- 
ful attempt to enforce such an act in 
1812 through 1913 when the 16th amend- 
ment was adopted. He gave a detailed 
explanation of the 1944 bill. During the 
routine business session a vote of appre- 
ciation was given M. A. Mead & Co., 
who donated a Boulevard Service Watch 
which was presented to the 15,000,000th 
service man to enter Service Center No. 
3 in Chicago. The award was made on 


Feb. 10. 


, 
BSE ys eS: 


ee. Ses 


ee 


~*~ 


PEF RFR EST 


See RR iy eS 


Bek rere ere sera 





All officers of the Jewelers’ Security 
Alliance were reelected at the annual 
meeting of the organization held in New 
York on Friday, Jan. 26. They are: 
Walter Eitelbach, president; Victor A. 
Lambert, Lambert Bros., vice-president; 
A. H. Arnstein, Arnstein Bros. & Co., 
treasurer; Bert Young, Jules Franklin, 
and Richard C. Murphy, executive secre- 
tary. 

Aiso reelected were all members of 
the Executive Committee, to which 
Roland A. Gsell was added to fill the 
vacancy left by the resignation of Wil- 
liam Elder Marcus several months ago. 
The present make-up of the Executive 
Committee is, in addition to the officers: 
Roland Gsell, Henry I. Jacobson, Jacob- 
son Bros.; Wm. B. Ogush; Daniel Price, 
Wm. S. Hedges & Co.; W. Waters 
Schwab, J. R. Wood & Sons, Inc.; 
Nathan J. Stern, Stern Bros. & Co., Otto 
D. Wormser. 

The annual report of the Crime Com- 
‘mittee, headed by Otto Wormser, points 
out that during the past year 75 thieves 
who had committed crimes against JSA 
members were convicted and sentenced 
to prison terms aggregating over 200 


Roland Gsell Is Named to Executive Committee of JSA; 
Entire Staff of Officers Reelected at Annual Meeting 
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‘ue a. employe to be shifted under 
gt new icy of the War Manpower 
1 Gmmiddton was a New Jersey jewel 
“f Wehanic who was shifted from the All- 
| 9 %pp-Stellar Co. 81 Warren Street, 
Newark, to the Weston Electrical In- 
frument Company. The worker, 52- 
far-old Edward Richard, switched 

his jeweler’s lathe to similar work 
the war plant. 
¢ entire transfer was a voluntary 
me, stemming from a need in the New 
rsey area for 20,000 workers in war 
+ More than 5,000 owners of less 
ential industries were sent question- 
Wires on their personnel by WMC and 
commission combed the lists to find 
who could be most expediently 
Witched to more critical work. 
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MR. RICHARD GOES TO WAR 








Newark News 


om Edward Richard, left, working at his jeweler's lathe in the Allsopp-Stellar Co. plant in Newark 
ist before switching to critical war work. His former boss, Arthur Stellar, looks on as Richard 
does his last piece of jewelry work. 


According to Arthur Stellar of All- 
sopp-Stellar, the plan is an excellent one, 
but will not greatly affect his plant since 
Mr. Richard was the only craftsman 
whose talents could be easily adapted to 
critical war work. Although the workers 
and employers are only requested to 
make the change, the answering of the 
questionnaire itself is compulsory. Fail- 
ure to comply, according to the area 
director of WMC, will result in penalties 
by other government agents. 

Mr. Richard, the father of Capt. Rob- 
ert E. Richard, with the 349th Infantry 
in Italy, commented that “if my work- 
ing in a war plant will bring him and 
the other boys home sooner, that’s where 
I belong.” 





years, in addition to several other sen- 
tences which were suspended or were 
for indeterminate terms, or to Military 
Prisons. In addition, 18 other crooks 
whose cases have been pending during 
the previous year, were sentenced to 
terms totaling another 88 years. The 
Jewelers’ Security Alliance, Mr. Wormser 
stated, is living up to its reputation as 
an nemesis of jewelry crooks. 

Other reports were presented by Vic- 
tor Lambert, chairman of the Member- 
ship Committee; William B. Ogush, 
chairman of the Insurance Committee; 
A. H. Arnstein, and the Pinkerton De- 
tective Agency. 





IDENTIFICATION BRACELETS 
Shy Fone Oniginals ™ 


AVAILABLE NOW 


Morrey H. Tildman 


CHICAGO’S NEWEST OLDLINE WHOLESALE JEWELERS 
J 


55 EAST WASHINGTON STREET 
CHICAGO «- 2 














ATTRACTIVE 

, JOB ; 
mrs \ ENVELOPES 
| IN COLORS. 


SPACE FOR 
YOUR NAME 


H. PAULSON & CO. 


WABASH A 












WATCH DIALS 


REFINISHED 
MICHIGAN DIAL REFINISHING CO. 


‘612 METROPOLITAN BLDG. 
DETROIT, MICH. 











CH CO. 


Kcme WAT 








5S S.WABASH AVE 


USED WATCH 


CAGC 





USED MOVEMENTS 1 | 2 
Good Condition 
Good Dials 
oe om. 
altham 
Erm toga ehh nod 
ze Hunting, 
Elgin, Waltham NEW MATERIALS 
7J,$1.25—15J, $1.75 
"18 Size O.F. Nat Wed SPugs ry 
ats be ge bee all watches. 
7J3,$1.50— f° 
6 Size Elgin, Wal- Send sample of 
tham, Hunting what you want! All 
7J,$1 ogre » $2.00 Guaranteed! Remit 
ect. ly if satisfactory. 
63, $2.00—155,$2.50 | ny 'f satisf 











7 
mi 
cd 
Q 
7" 
oO 
= 
= 
r— 
rf 
° 
@ 




















Harry Greenwold Co. 
VIRGIN Diamonds 
CELLINICRAFT Jewelry 


HAMILTONS (Zones 

Lines of quality and style that give you pro- 

tected profit. You can recommend these lines 
te your customers with confidence. 
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PROMPT SERVICE ALWAYS 


GERWE-BROWN C0. 


Wholesale Jewelers 


CINCINNATI 








WE specialize in special 
order work. Send us your 
specifications. We'll sub- 
mit a design without 


obligation. 
THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 E. Third St. Cincinnati, Ohio 











DIAMOND-CUTTING 


EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 








KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 





ENQUIRER BLDG. CINCINNATI, O. 
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q Robert Seifert of Albert & Seifert re- 
turned last month from a buying trip in 
the East. 

q Miss Pat Bessler was hostess to fel- 
low-workers of the Gerwe-Brown Co. at 
a house party in her home, Jan. 17. 

q Sympathy of the trade was extended 
last month to Thomas Golden, engraver 
for the Frank Herschede Co., upon the 
death of his wife. 

q Retiring as president of the Central 
Vine Street Business Men’s Association, 
Al Esberger, Vine Street jeweler, was 
host at the organization’s annual party 
Feb. 7. 

q Two new names on the Town Criers’ 
roster are those of George Posner and 
Ed Sauer, both of A. Sauer & Co. They 
became members after the annual meet- 
ing in January. 


q Arthur Westrich (Peoples Bank Bldg. © 


jeweler) and his wife plan to visit their 
son, Robert, at Camp Pendleton, Calif., 
in April. He is one of the recreation di- 
rectors at the camp. 

q Letters have been received from Rich- 
ard Hug, former Hartwell jeweler, and 
Howard Kleier, son of George Kleier, 
manager of the Wagner Jewelry Store. 
Both men are now in England. 


q Jack Gerwe was welcomed back last 
month by fellow-employes of the 
Gerwe-Brown. He returned here on a 
brief leave with his wife from Wilming- 
ton, Del., his Army station. His wife 
remained in Cincinnati. 

Two jewelers, George P. Griesser, 
Cheviot, and Carl Leser, Northside, are 
back at work after being ill, while John 
Schira (Schira Bros. Co.) is still on the 
Sick list. Mr. Griesser’s son in the Air 
Corps was home on leave while his 
father was convalescing. 
4q Tragedy entered the home last month 
of Louis E. Flanagan (Flanagan Kovac 
Co.). His 24-day-old daughter died Jan. 
81 in an epidemic of enteritis which 
claimed the lives of 10 new-born children 
at Cincinnati within a two-week period. 
His child was the seventh victim. 
4q Morris Reis (Harry Greenwold Co.), 
who returned to this country several 
months ago after serving with the Army 
84 months in the South Pacific, received 
a medical discharge and is now back at 
his old job with the firm. The surprise 
news came as he was enjoying a fur- 
lough with his family. 

q A group of Cincinnati jewelers met 
last month in New York by coincidence 
and celebrated the event with a dinner 
party. They were Louis Grassmuck 
(William Grassmuck Sons, Inc.), Sam 
Young, Town Crier; Edward L. Spitz- 


| nagle (George Newsted & Co.) and 


Thomas Reed Botts, who travels in this 
section for Jacques Kreisler Co. 


4 Corp. Ralph C. Lewis, formerly of the 
Gerwe-Brown Co., has a new trick with 
which he is entertaining audiences in 
Europe by feats of magic. He places a 
number of razor blades and a string in 
his mouth and when he yanks on the 
cord the blades come out tied to it. He 
is giving servicemen’s shows with Pvt. 
Joe Allen, 
Duck, Disney cartoon character. 


q Jack Getz (Getz Jewelry Co.) was 











among the nearly 1000 jewelers who 


gathered in New York last month t 


plan the “ideal postwar watch.” At the 
meeting, sponsored by the Lazrus broth. 
ers, makers of Benrus watches, th 
“tailor-made watch of the future” wa 
conceived. It was decided it would cog 
$37.50, would be conservative in g le, 
have a white dial and Arabic rather Rie 
Roman or stick numbers. 


q Mrs. Henry Von Unruh has gs 
into the shoes of her husband, the late 
Henry Von Unruh, both on operation of 
Von’s Jewelry Store and also in affairs 
of the Walnut Hills Business Men's 
Association with which he had bee, 
identified with for many years. She wa 
one of the hosts at a dance given 
the organization Feb. 6 in Hotel Alms, 
Carl Wagner and Mrs. Freida Wagner, 
also local jewelers, were among guests 
attending. 


q Adolph Wiebell, Vine Street jeweler, 
is making preparations for the retum, 
after the war, of his son, Edward Wie 
bell, from military service, at which time 
the elder Wiebell will go into semi- 
r tirement. He has purchased the build- 
ing at 1735 Vine Street, across from his 
present location at 1780 Vine. By the 
first of March he expects to. have his 
store transferred there. It will provide 
more space and will fit in with his post- 
war plans. 


gate Cincinnati’s weather wasn't 
the attraction, but wholesalers v4 
the past few weeks have reported 
great increase in the number of visitor 
here on buying trips. Many of them 
were from the South and they braved 
the snowstorms and bitter cold that hat 
lagued this area since December. 
owever, commented that the contrast 
was. “not unpleasant.” Most ed 
that their stores had “barren fl 
after the holiday rush. Two of te 
wholesale houses reporting an extraordk 
narily large number of visitors were 
Klein Brothers and Gerwe-Brown Co. ~ 
4 Sam Young, who travels in the South 
for the Elgin American Mfg. Co, 
stopped off in Cincinnati last month @ 
route and visited his friends. Other 
out-of-towners seen included | 
Heinzle, Tell City, Ind.; Sam Pappania, 


' Hazard, Ky.; Mr. Disted, Corbin, Kyi 


Roy Drury, Fulks & Drury, Chillicothe; 


H. B. Bailey, Murray, Ky.; Charles D § 


Smith, Brookhaven, Miss.; P. J. Armenj, 
Baker & Co.; Fred Swindell, Western 
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Co.; Elmer Zeisler, Chillicothe, 
and Sam Neuman, New York diamond 
galesman. Mr. Neuman reported that 
his son, Wallace, is in the Panama 
Canal Zone with the Signal Corps. 

Because the two dogs of Randolph L. 

adsworth, treasurer of the Wadsworth 
Watch Case Co., are named “Fels” and 
“Brau” respectively and because a local 
radio station advertises a beer with a 
name of startling similarity, both ani- 
mals are safely in Mr. Wadsworth’s cus- 
tody. They were lost for a time, then 
one was found. Efforts to locate the 
other were to no avail until the matter 
came to the attention of a commentator 
for the radio station. He didn’t over- 
look the plug he could give the sponsor 
while at the same time doing the watch 
case company official a favor. Within a 
few hours his appeal brought results. 
4 George E. Brown (Gerwe-Brown Co.) 
may rightfully be called “King of the 
Irish” in Cincinnati. He has been elected 
resident of the Friendly Sons of St. 
Patrick and in that capacity is helping 
to arrange appropriate festivities for 
honoring Ireland’s patron saint on 
March 17 in Netherland Plaza Hotel. 
He announces that among the honored 
guests will be Ohio’s new Governor, and 
Frank J. Lausche, and Bishop William 
T. Malloy, newly-installed head of the 
Covington diocese. It will be the Gov- 
ernor’s first visit to Cincinnati since his 
election. A special table will be pro- 
vided at the affair for out-of-town and 
local jewelers attending. 





Ostby and Barton Sold 
To American Associates; 
No Change in Policies 


The sale of Ostby and Barton, one 
of the oldest and largest jewelry manu- 
facturing firms in Rhode Island, was 
consummated on February 16 when it 
was announced that virtually all of the 
stockholders had accepted an offer made 
by the American Associates, Inc., an in- 
vesting concern. The offering price was 
not disclosed but JC-K’s correspondent 
was told that it was “a good one.” 

American Associates, Inc., is headed 
by Royal Little, prominent Rhode Island 
textile man. Little said that his firm 
is acquiring the stock solely for invest- 
ment purposes and that the change of 
stock ownership will not in any way 
affect the operations or policies of Ostby 
and Barton. The business, he said, will 
continue under its present management, 
headed by the company’s president, 
Royal J. Gregg. 

stby and Barton Co., now engaged 
to a large extent in war work, is in 
peacetime one of the largest makers of 
gold and silver rings. First established 
in 1876, it was incorporated by Engle- 
hart C. Ostby, Nathan B. Barton and 
Arthur O. Ostby. The latter died early 
in February, shortly before the sale was 
made. 

Announcement has been made of a 
board of directors of five men, three 
of-whom have been on the board for 
some years. They are Royal J. Gregg, 
who will continue as president and trea- 
surer, Eugene A. Kingman, George A. 
Ingleby, Alfred Buckley and Lawrence 
Green. Mr. Buckley and Mr. Green 
are the two new members. 


Help them keep up the good work... 
Give to the Red Cross—March 1 to 31. 
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More Materials Expected 
From Switzerland Soon, 
Expert Tells N. Y. Horos 


German influence on Swiss commerce 
was blamed for the shortages of watch 
parts in the United States by Samuel 
Greenglass in a lecture before the Feb. 
5 meeting of the Horological Society of 
New York. Mr. Greenglass, head of the 
watch material department of the New 
Jersey Jewelers’ Supply House and one 
of the country’s leading experts on Swiss 
watch materials, said that Germany, 
fearing that the parts would be used in 
instruments to be used against them, 
used economic and political pressure to 
prevent their export. 

Conditions reached such a critical 
state several months ago, Mr. Greenglass 
said, that a special Navy plane made the 
trip into Switzerland for the purpose of 
obtaining the precious supplies. The fu- 
ture outlook is brighter, however, he as- 
serted, predicting that most shortages 
would be relieved as the war progresses. 

Swiss-made parts are not the watch- 
maker’s only problem, according to Mr. 
Greenglass, who is consultant to the 
State of New Jersey Critical Materials 
Procurement Division. American main- 
springs are also growing rare because 
one of the leading companies producing 
them is now engaged entirely in war 
production. 

Difficulties stemming from the watch- 
maker himself were pointed out by the 
speaker. He urged the watchmakers to 
learn the correct names for the parts of 
the watch. “Unfortunately,” he stated, 
“you know what you want but you don’t 
know how to order.” He also suggested 
the universal adoption of the metric sys- 
tem and the use of a micrometer. 

Also on the meeting’s agenda was the 
appointment by President Morris Klein 
of a committee on the revision of the 
group’s constitution. Among the plans 
to be considered are the enlarging of 
“The Horologist’s Loupe,” official organ 
of the New York society. 





Jewelry for the Army Air Force 
Presented by Washington Workers 


Good luck tokens, charms and brace- 
lets for the fliers of flying fortresses 
are proving as popular on the flying 
front as on the home front where they 
are worn with all manner of little ster- 
ling souvenirs for the absentees. A whole 
tray-load of bracelets for the future 
crew of a big super fortress was pre- 
sented late this January as the gift of 
Lake Washington shipyard workers to 
the boys who will bomb Tokyo with one 
of the large super-fortresses, or B-29’s 
freshly turned out by the Boeing Air- 
craft Company of Seattle. The trayful 
of bracelets to fit thé wrists of the crew 
of a recently completed big bomber was 
presented by the shipyard workers to 
Col. H. S. Jones, the Army Air Force 
representative receiving the new plane 
for the air force. Words of the presen- 
tation were: “May the Goddess of Good 
Fortune ever smile on you as the wear- 
ers of these Good Luck bracelets.” 

Dwight K. Fisher has been chosen 
president of the Wilkes-Barre . Credit 
Bureau, Inc., of Wilkes-Barre, Pa. Mr. 
Fisher is connected with the Frank 
Clark Jewelry Store, 68 S. Main Street. 
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Wholesale Jewelers 
GENTS’ GENUINE HEMATITE 
RINGS $11.25 to $30.00 


503-7 Hippodrome Bidg. 
CLEVELAND 14, OHIO 
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why do you pay 2/3 more 
for your fire insurance when 
the Jewelers’ Own Company 
makes this great saving for 
you 


we insure stock, buildings, 
dwellings and household 
goods 

* 


Write to-day.to 
NATIONAL JEWELERS 


MUTUAL FIRE 


INSURANCE COMPANY — 
Jewelers Insurance Building 
NEENAH, WISCONSIN 


“savings & protection since 1916" 
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AMERICAN 
China and Glass 
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ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 


D. &. CORCORAN, Vice Pres. 


DE LUXE TABLEWARE. 


for the 
SP ins CHINA TRADE 
* MADEIN AMERICA - MADE OF AMERICA 


212 Fifth Ave., New York, N. Y. 








THEODORE HAVILAND 


FINE CHINA DINNERWARE 
MADE IN AMERICA 


All Decorations Are Exclusive 
THEODORE HAVILAND CO., INC. 


28W.23rdST. 1550 MERCHANOIGE MART 
WEW YORK CITY 
NOVELTIES 


CHICAGO, ILL. 
Made in Americe 


LENOX 
LENOX,INC. Trenton, N. J. 








LENOX CHINA 
SERVICE PLATES 
DINNERWARE 








“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Bottles 
and Smoking Accessories 


Send for Mestroted Catalog 
ENRIGHT-LE CARBOULEC, INC. 
New Yerk City 


160 Fifth Ave. 
CHelsea 2-5558 sy 


rune CRYSTAL ano BENT GLASS 


Giftware of Distinction 








KENSINGTON, ING. NEW KENSINGTON, PA. 








JEWELRY GIFTS ACCESSORIES 
URIE F. MANDLE CO. 
Shew Reoms, 411 Fifth Avenue 

NEW YORK 16, N. Y. 


MUrray Hill 3-9107 














HAWKES CRYSTAL | 
GLASSWARE 
for discriminating 
people—WRITE 


T. G HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 Sth 
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OBITUARY 
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© Carr. Rosert W. Anpnraz, only son of 
Mr. and Mrs. William Andrae of So. 
Orange, N. J., was reported killed in 
action December 30, 1944, presumably in 
Alsace. William Andrae is vice-presi- 
dent of Forstner Chain Company. At 
the time of his death, Capt. Andrae was 
serving with U. S. Army. Intelligence 
working with General Patch’s 7th Army. 
© Ser. Wuu1am P. Noa, Jr., was killed 
in action in France, December 31, 1944. 
The son of Mr. and Mrs. William P. 
Noa, of the Noa Jewelry Store, El 
Dorado, Ark. Sgt. Noa was a graduate 
of Texas A & M College and had served 
overseas since April, 1944. 

@Joun Srerren, formerly employed. at 
the Gruen Watch Company, was killed 
January 17 in a plane accident in Eng- 
land. A B-17 pilot, he had been sta- 
tioned in Europe for the past two 
months. 

Craupe S. Benwnerr, Atlanta, Ga., 
jeweler, died suddenly of a heart attack 
on January 17. Active in the work of 
the ANRJA, Mr. Bennett started as a 
bookkeeper for Ewing Brothers and 
later established Claude S. Bennett, Inc. 

DanrortH K. Barrett, Providence 
manufacturing jeweler and diamond ex- 
pert, died recently at Rhode Island Hos- 
pital. 

Dunitey T. Facan, for many years a 
salesman with International Silver Com- 
pany, Meriden, Conn., died in New 
Haven on February 10. Mr. Fagan was 
well known to jewelers in the New Eng- 
land and New York state areas, having 
represented International there since 
1925. 


WuuusM A. Fisuer, Buffalo diamond 
expert, died recently after an illness of 
several weeks. He was lately associated 
with the Star Ring Manufacturing Com- 
pany. 

Joon W. Friar, retired jeweler of 
Binghampton, N. Y., died at the age of 
89 on January 80. He had been a part- 
ner in the firm of Friar, Woodworth & 
Schenck until 1889 when he went into 
business for himself. Mr. Friar retired 
a few years ago. 

Georce Curist1an GEBELEIN, silver- 
smith of Boston, died January 25 at the 
age of 66. He came to this country 
from Bavaria and joined a Boston con- 
cern as silversmith apprentice in 1893. 
He worked for Tiffany’s for a time be- 
fore establishing his own business. Mr. 
Gebelein’s work is represented in art 
museums and galleries throughout the 
United States. 

Harry Goopison died on January 18 
in Meriden, Conn. Mr. Goodison had 
for many years represented International 
Silver Company in the Middle West. 
Since 1942, he had been devoting himself 
to the production of war materials at 
International. 

Gaze Hausmann, 72, vice-president of 
Hausmann Jewelers, Inc., and one of 
New Orleans prominent business men, 
died January 80 at his home. Until he 
retired three months ago, Mr. Hausmann 
had been vice-president of the firm estab- 
lished by his mother many years ago. 

Burr C. Cumann, 69, founder and co- 
proprietor of Ohmann Brothers Jewelry 
Store in Lyons, N. Y., near Rochester, 
died January 28. 
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ROYAL DOULTON 


English Bone China and Earthenware 


IRISH BELLEEK 


The original production 


WM. 8S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, WN, Y, 








JUSTIN THARAUD, Ine. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 


MYOTT’S 
English Staffordshire Ware 








PAUL A. STRAUB & CO., Ine. 
19 East 26 Street, New' York 
Importers of 


China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Marray Hill 38-5460 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Ine, 
162 Fifth Avenue, New York City 











. EDWARD BOOTE 
35 & 37 W. 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 








MADDOCK & MILLER, INC. 
English China and Earthenware 


CROWN DUCAL Dinnerware 

MASON’S Ironstone China 

COALPORT Bone China and Kingsware 

ROYAL CAULDON Bone China and Earthenware 
WELLINGTON Bone China Teaware 


129 Fifth Avenue, New York 3, N. Y. 








ENGLISH CHINA 


Smoking accessories, lustreware pitchers, Toby 
Jugs, Teapots, Sugars and Creamers, Individ- 
ual Breakfast Sets 


TEDMAN IMPORTING CO. 
225 Fifth Ave. Room 829 New York, N. ¥. 








Importers of 
ENGLISH CHINA 


and 


EARTHENWARE 
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— IT PAYS TO KEEP UP YOUR LIGHTING, TOO! aT 


Good house-keeping is just good business! Dust and dirt on your light- 
ing fixtures can cut your light as much as 50% ; rob you of 20% in only 
six months. Burned-out lamps not only mean less light but help create 










a “don’t care” impression. 


Get full value from your lighting . . . get all the light you pay for. Have - 
your fixtures cleaned regularly. But even more important for lighting 
value, replace burned-out lamps promptly. And be sure the lamps 
are G-E! Because the constant aim of G-E lamp research is 
to make G-E lamps... 





G‘E MAZDA LAMPS 


GENERAL QQ ELECTRIC 


BUY WAR BONDS AND HOLD THEM 


Hear the G-E radio programs: “The 
G-E All-Girl Orchestra”, Sunday 
_ 0:00p.m. EWT, NBC; “The World 
. Today” news, Monday through 
Friday 6:45 p. m. EWT, CBS; 
| “The G-E Houseparty,” Monday 


: through Friday 4:00 p.m. EWT, CBS. 
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The Watehmaster: Pro and Con 





The debate on electric watch recorders introduced by JC-K last October 


has brought forth several interesting diseussions. Here, the author, 


an experienced watchmaker, gives his views on both sides of the picture. 


by P, BUFORD HARRIS 


HAVE no desire to become involved in what, on the 
surface at least, appears to be a private feud be- 
tween the Research Department of the Elgin National 
Watch Company and Mr, Charles Purdom. But I think 
I have a few worthwhile ideas to contribute to the gen- 
eral melee. 

From years of experience with watches and watch- 
makers both with and without Watchmasters I think I 
can back up any statement I may make. As further 
background I am the author of a book on watchmaking 
and for the past fifteen years I have written thousands 
of words on the subject from time to time and these 
pieces have been published in various jewelers’ maga- 
zines including the JCK. First of all I want to unburden 
myself with a slight variation on an old bromide—to 
wit: From where I sit it seems to me that the R.D. of 
the Elgin National Watch Company cannot see the 
forest for the trees; Mr. Purdom cannot see the trees 
for the forest. This is an honest effort to see both with- 
out prejudice. 2 





HOW TO PUT WATCH IN BEAT IMPORTANT 


The first subject each tried to cover—and failed dis- 
mally—is putting the watch in beat. All agree that this 
is essential, but neither explains why, or correctly how. 
First, let it be stated that a watch does not have to be 
perfectly in beat. It should be very close at all times. 
‘Only your good judgment can tell you when it is close 
enough to leave. However, if it is too much out of beat 
but making a straight-across rating on the Watchmaster, 
it will lose just a. little time when being carried. That 
is why “in beat” is so essential to correct adjusting. Now 
comes the matter of putting it in beat. 

One suggested noticing which way the balance 
“pulled” when there was power on the train, and turn- 
ing the collet'so as to compensate for it. The other was 
equally vague regarding the proper manner to accom- 
plish this important point. As for noticing which way 
the balance is inclined to “pull,” this is very good as 
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far as it goes. An experienced man may eventually get 
a watch in beat this way if he has a Watchmaster to 
show him how good a guesser he is. But why take all 
that time? Here is what he will have to do. 


PUTTING IN BEAT IS LONG PROCESS 


First he determines the watch is out of beat by try- 
ing it on the Watchmaster and getting two lines. Then 
he removes the balance after seeing which way it “pulls,” 
moves the collet to correct it and places the balance 
back in the watch. Again he tries the watch on the 
Watchmaster. Again it is out of beat so he removes the 
balance from the watch after trying to see which way 
the balance pulled, moves the collet again and places 
the balance back in the watch and then places the watch 
back on the machine. If it is still out of beat—and it 
probably is—he goes through the above routine again 
only to find that he has probably moved the collet too 
far and now it is out of beat the other way. So he con- 
tinues the routine outlined above until by accident he 
gets just the right spot more by accident than by de- 
sign. 

Then he glances at the clock and finds that putting 
the watch in beat has consumed fifteen or twenty min- 
utes. Any watchmaker who values his time will appre- 
ciate a faster way of doing this job. 


QUICK, CERTAIN WAY IS POSSIBLE 





As Mr. Purdom says, nothing is worth a d if 
you cannot prove it. Well that is exactly what he did 
not do except through an elongated process as outlined 
above. But there is a quick, certain way to put it im 
beat and prove it. It never fails. If you follow instruc- 
tions closely for a few times you can be sure the watch — 
is in beat every time, even if you have no machine. 
Listen, Mr. Purdom. 

When the watch is in good running condition other- 
wise but is out of beat, it is ready to be adjusted to 
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EMAND for clocks — for Sessions Clocks in 
particular — will let go like a gusher when 
Uncle Sam pulls the stopper. 

No telling how high that demand will rise when 
that day comes . . . especially when the new 
Sessions line moves into your store! 

For this new line of Sessions Self-Starting Elec- 


tric Clocks will really be something! It will in- 


"He’s selling raffle tickets on a postwar SESSIONS Clock!” 





























clude everything from popular-priced alarm and 
household clocks to elegantly-styled Westminster 
Chime models. And when it’s ready to be launched, 
the launching will be preceded and accompanied 
by a fanfare of national advertising and merchan- 
dising designed to bring clock-starved customers 
into your store iw droves! The Sessions Clock 
Company, Forestville, Connecticut. 


essions (locks 


“The House of Westminster Chimes” 
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positions and regulated. The first move is to put in beat, 
granted. Is it in beat? Maybe it is. Maybe we don’t 
have a machine. Well, let’s see. 


Release the power on the train. All of it. Let the 
balance swing free until it comes to rest at whatever 
position it will. With the dial off so you can use the 
peep-holes to look at the pallet stones, lay the watch 
flat on a movement rest. Observe the stones with a 
loupe while using a tweezer point to catch an arm of 
the center wheel and place just a little pressure on the 
train. Notice the position in which the escape tooth 
strikes the pallet stone. Pay no attention to the posi- 
tion of the roller jewel in relation to the line of centers. 
Pay no attention to which way it may or may not pull. 
Simply observe the escape tooth and the pallet stone. 
First the R stone. With the balance stopped dead with 
the watch in static beat, the escape tooth should strike 
the IMPULSE face of the R stone exactly in the center 
of the impulse face. 

If it should strike fore or aft of the center of the 
IMPULSE face, switch the tooth on by and try it on 
the L stone. The situation there will be exactly re- 
versed. That is, if it strikes the R stone before it has 
reached the center of the impulse face, it will strike the 
L stone AFTER the tooth has passed the impulse face 
of the L stone. Or, if it is much out of beat, it may miss 
the stone entirely. It is obvious, then, that the rela- 
tionships of these two impulse faces have something to 
do with the beat of the watch. Actually they have every- 
thing to do. Try it on a watch you know to be out of 
beat right now and see that you understand the point. 


ACHIEVING "IN BEAT” IS SIMPLE 


Now, how to achieve “in beat.” It is simple. Change 
the position of the collet until the escape tooth strikes 
the R stone directly in the center of the impulse face. 
When this is done—if the escapement is in good con- 
dition, the L stone will be struck by the escape tooth 
just slightly PAST the center of the impulse face. Move 
your collet and hence the position of the roller jewel 
until the above condition is obtained. A slight pressure 
on the center wheel of a free train will enable you to 
watch the tooth approach the stone and observe the 
exact position at which it strikes. Simply move the 
collet until the exact condition outlined above is ob- 
tained. It is infallible. And it is the only way to be 
certain that a watch is in beat at all times. 

Now, what is wrong if your escape teeth strike the 
two stones exactly as described above, yet when the 
watch is changed to PU or PD it makes two lines on 
the record? 


That is just another adjustment that must be made. © 


As Mr. Purdom explained, this may be and often is 
caused by the banking pins being improperly set. Per- 
haps, too, the regulator pins are too wide: These are 
just a few of the things the machine will show you that 
you probably would never know without the machine. 
However, it will not show you how to do the job. That 
knowledge you must acquire elsewhere. 

A good rule to follow on the banking pins is to bank 
the watch to drop. That is, set the banking, pins up 
until the fork strikes the pin at the exact instant of 
escaping. Thus leaving absolutely no slide or draw. Do 
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this with both banking pins. Then back off on each 
an equal amount, and that-amount should be just enough 
to give the tooth visible slide. That is, enough slide th 
it can be seen with an eye loupe when the wheel ese 
No more than that. Now place the watch on the 
chine and, other things being correct, you will get one 
line across the record in every position. It is in hes | 
Everytime. If there is some other trouble the m 

will show you what it is. 

This is what the pedantics refer to when they speak 9 
of DYNAMIC beat. It is really the only beat there js 
The so-called STATIC beat is a term that has no req) 
meaning. It refers to the roller jewel resting on ig 
center and is of no practical importance. 

For the sake of those who would like to argue the 
matter, if there be any, I will say this: If a watch is 
a very high grade and everything about it is PERFECT, 
then when the roller jewel is on dead center with the 
power off the train, the watch will most likely be ip 
perfect beat. But how many watches do you see in the 
shop that are in perfect condition? Very few, I'd say, 


{ 
I 
' 


FULL VOLUME NOT ALWAYS NECESSARY 


The claim has been made that the machine is equipped. 
with a volume control, but the control should always. 
be used at full volume. Now from a logical standpoink} 
I should like to ask, if the machine MUST always be’ 
used at FULL volume, why have a control at all? ro : 
a practical standpoint, if a watch is new and every f 
in perfect working order as a new high grade watch 
should be, you will get a good recording at full vou 
But even then you can get an equally good recording 
at half volume. “Wh 

However, I disagree with those who will show 0 ‘ 
effort to compromise. Things are not always black or 
white. Sometimes things are gray or one of many in 
between colors. And the volume control, or so it seems 
to me, is just like that of your radio. Some prograiis 
and some stations will require all the volume. Others. 
will come in clearly with greatly reduced volume, For} - 
each station the volume may be adjusted for the d 


reception. The same is true of the Watchmaster. 





















































COMPENSATES FOR BAD FACTORY JOB 


A new machine with all new tubes will frequ 
have so much volume that you can take a good Wat 
and get a perfect rate with full volume, then turn® 
volume back a fourth or an eighth turn and still g 
perfect rate. With a bad factory job, or a badly wi 
watch, however, experience has shown that in 2 
cases the full volume will react just as a full volun ne on 
certain radio stations—the reception will be anything ® 
but good. But by turning the volume down and corre §- 
ing all possible errors and removing all possible 
noises you may get a good rate on a bad watch. Ti 
does not prove the machine bad. Far from it. It pi pA if 
it good enough, adaptable enough to compensate for 
very bad factory job, and is, in my opinion, one of # 
very valuable features of the Watchmaster. It begs 
weed out the difficulties and get the best possible t Ny 
sults on every job, your good judgment assisting. 3 

Let me hasten to make myself entirely clear that they 

(Please turn to page 244) 
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RESERVED FOR 
ESSENTIAL USERS 


Please limit your sales of Tele- 
chron alarm clocks to those who 
need them most—preferably war 


workers. 


ALARM CLOCKS are vitally needed! 


Alarm clocks are at the top of the War Production Board list of essen- 
tial civilian items in critical short supply. That’s why WPB has requested 
us to produce a limited quantity of Telechron electric alarms. We’re ait 
making them without interfering with Telechron’. vital war production 
... to help America’s war workers keep on schedule. And we're doing 
the best we can to get this limited production distributed as fairly as 
possible to help you meet the tremendous consumer demand. 


The Telechron “Cordial” (shown) is one of the distinctive clocks 
Telechron will be making after Victory. 


; The Telechron “Dispatcher,” in ivory color plastic case, is now 
{ available in limited quantities. 


Telechron 


REG. U.S. PAT. OFF. 


ELECTRIC CLOCKS 






pont apheresis 


WARREN TELECHRON COMPANY - ASHLAND, MASSACHUSETTS 


' FOR MARCH, 1945 
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ILENCING CLOCK—A customer wanted to buy a 
“Silent Ben” alarm clock; explained that she can’t 
sleep well using a clock that ticks loudly. Since we now 
can’t furnish a new clock of noiseless kind, is there a 
way to fix up an ordinary alarm clock to silence it? 
(Question No. 5700) F. W. E. 


Answer—The loudness of the ticking of a clock is 
influenced by the action of the case, with an effect that 
is like that of the sounding-board in a piano. In the 
latter, the vibrations of the strings are communicated to 
the great area of the wood sounding board, which am- 
plifies them and in its turn vibrates the atmosphere and 
produces much louder sounds than the strings themselves 
could. In the clock, the faint sounds of escapement ac- 
tion are amplified by the great area of the case in con- 
tact with the atmosphere, if there is full metallic con- 
nection between movement and case. But if you will 
place felt or similar washers at all possible places where 
a screw or nut holds case to movement, this will reduce 
the vibrations reaching the case, and proportionately 
silence the ticking of the clock. Where a screw or pillar 
shoulder is small in diameter, metal washers should be 
put on, to enable large enough felt washers to be used. 
The more of these felt washers that can be placed be- 
tween metallic contacts, the greater will be the silencing 
effect on the entire job. 


OLORING SOLDER—You needn’t think I am a 

“soft-solder artist,” but sometimes we have to use 
soft solder on costume jewelry, etc., and when this must 
be, is there any way to color the white solder yellow, or 
make it less offensive to look at? (Question No. 5701) 
E. H. 


Answer—Dissolve sulphate of copper (“blue vit- 
riol”) in water until some of the crystals remain undis- 
solved: Spread this solution over the solder. Touch 
the place wet with solution, with an iron wire; the solder 
will become copper-plated. If light in copper-color, re- 
peat the operation. Mix one part sulphate of zinc and 
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two parts sulphate of copper, crushed to powder; dis- 
solve some of this in water, all that will-dissolve. Wet 
the coppered place with this solution, then touch it with 
a piece of zinc. This will precipitate brass, coloring the 
soldered spot yellow. 


pede there any difference between oven ds = 
banking and rebanking in the lever escapement? | — 
(Question No. 5702) H. H. a 


Answer—Yes. Rebanking is the result of having wale 
much impulse power for the weight of the balance, when 
the balance travels around too far, until the roller jewel 
strikes against the outside of a fork-horn and reboun 
from it. Overbanking is the result of insecure or ij 
sufficient guatd or safety-action, which may allow ¢ 
fork to pass over to the wrong banking so that it is 1 
in position to receive the roller jewel and unlock 
escapement, causing the watch to stop running. 

















HIME TONES—In a tubular chime clock we re 

paired, the tone of: the chimes is complained om y 
the customer, as not being the same as before; he says 
they sound “hard and not as mellow as before.” Pie < ‘. 
advise, (Question No. 5703) I. T. A. - | 


Answer—Some of the causes of undesirable ton 
quality in tubular chimes are: (1) the leather of th 
pads of the hammers may have become hard, from som 


thing used in cleaning, or from long use; which ¢ 












‘remedied by means similar to that used by pianc rane! 





in “voicing” pianos. Set about a half-dozen 
needles in lathe-cement in an empty small cartri 
shell, or similar tube. With this, jab and “pick” # 
hard leather repeatedly, until the hammer pads 
softened. (2) Hammers may be found to be rik 
glancing blows against the tubes, and should be 8 

strike square at the centers of the tubes. (3) A ue 
may “come to rest” too close to, or even against the tum 
after its blow has been struck. Its resting position shows 
be adjusted, by taking up or letting out the pull-cord, # 
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Not Manufacturers 
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| Let your post-war planning include the disposition 
of unnecessary scrap—filings and sweeps. Quicker 
of Jewelry turn-over means larger profits and more efficient 


management. Make a thorough cleanup. 


Kastenhuber & Lehrfeld 


21 West 46th Street Tel. BRyant 9-1060 New York 
We solicit your Sweeps—Filings—Scrap Gold and Platinum, Metals 
Your Old Gold shipments will receive special attention 
BACK THE ATTACK—BUY MORE WAR BONDS 











CROSSCURVED MAINSPRINGS 


WATCH-MOTOR MAINSPRING CO., inc. 
Manufacturers 


NEW YORK 





77202 
Aid still moire 
ts needed 


Buy the We are asking our invasion 
Wares aster forces to do their utmost. Can 
laser we at home be content to do 


with these savings less? 
American Time Products 


580 Fifth Ave. Inc. New York, N. Y. 
Distributors of Western Electric Watch-rate Reeorders 
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be just as close to the tube, after a blow is struck, as will 
permit the tube to vibrate without the slightest contact 
with the hammer. (4) Something in the clock case (a 
piece of paper or the like) may be found touching a 
tube; or some tubes found touching each other slightly. 
Even if not touching when quiet, they may be so close 
together that the vibrations cause slight contact, causing 


a clashing tone. The tubes must be hung with maximum 
equal spaces between them when hanging, not vibrating, 
Finally, the hammers, when at rest, should stand at equal 
distances each from its tube. 


RESERVING POLISH—We have a fair amount 

of work to do on these fine French clocks, with 
highly polished brass plates, which we always repolish, 
as this makes a fine appearance of something the cus- 
tomer sees, and likes. But it struck me we might lac- 
quer the plates after polishing, which would avoid doing 
the work every time the clock is cleaned. What kind 
of lacquer would be good for this? (Question No. 5704) 
J.O. 


Answer—It would be very risky to lacquer the clock 
plates. Any of the kinds of lacquer that are suitable as 
to appearance of the work, contain ingredients that ex- 
perience shows have a damaging effect on clock oil; 
thickening it after a short time. Even when care is taken 
not to get any lacquer as close to the oil as into the 
countersinks of pivot holes, lacquers seem to exhale a 
vapor that affects oil badly, even though there is no 
direct contact of oil and lacquer-coated surface. 


TAR-WHEELS—Does it hurt much to leave the 

star-wheels off the barrel of a clock, or where they 
are outside the frame of some clocks with mainsprings 
not held in barrels? (Question No. 5705) C. M. 


~ Answer—Yes, it would be throwing away a very im- 
portant part of these clocks, to do away with this stop- 
work. Usually its presence indicates that the clock has 
relatively thick powerful mainsprings; stop-work takes 
out of action the power as when the spring is fully 

d up, and when nearly run down; leaving the more 
uniform power in use, between the extremes. Without 
stop-work, the clock would not keep as good time 
throughout its run. So the “star-wheels” should be 
left on. 


THE WATCHMASTER: PRO AND CON 
(From page 240) 


above observations in no way reflect on the value of 
the Watchmaster. It is one of the finest machines the 
workmen ever had. But when repairing certain watches 
one has to use all the tricks he knows plus all the tricks 
of the Watcliinaster to make certain watches keep time. 
T am sure Mr. Purdom will understand that remark. 

I should’ ‘like to add that although “beat” was dis- 
cussed somewhat by all of us, it is not the most im- 
portant thing to know. It is important when the watch 
is in good condition otherwise. But it is more important 
to have the watch in good condition in every other re- 
spect, and that is where so many watchmakers fail. Some 
for lack of knowledge; others because they refuse to 
accept''a new idea such as the eaasptmaraeitie and still 


‘he has struggled over a watch for hours or even days 


‘the too strong spring. Many workmen, not having 4 





4 


others because they have never really learned to use 
the Watchmaster as an aid. : 

If one has the fundamentals and the basic “kypy 
how” then a few months working with the Watchmagtes 
will make an excellent watchmaker out of him. With” 
out such background he probably will not work with 4 
in the first place and certainly will not know how fy 
interpret its recordings. May I add that he also wij) 
not be much of a watchmaker on today’s watches? 

With Purdom I agree that no watchmaker can make 
a good watch of certain makes. It is not necessary ty 
name these makes. All good workmen will recognig 
at least some of them without my mentioning name 
All who have tried to get either good ratings or good 
service from certain models will understand. 

As to correcting rates, the needle with the hairspring 
will work wonders. It will clear up ragged recordings 
make position adjustments, smooth our rough edges, 














WATCHMASTER SHOWS UP MAINSPRING CONDITION 


Still another important thing which neither the Elgin 
Research article nor Mr. Purdom mentioned is the abil. 
ity of the Watchmaster to show ‘up a too weak or tog 
strong mainspring. Certain American made watches 
have notoriously poor mainsprings. They frequently be 
come “set” within a few days or even a few hours after 
being placed in the watch, even under the best of con- 
ditions.. Any watchmaker can remember the many time 


to get it to rate in positions. only to find a new main 
spring would correct the source of the trouble. In other 
cases he has found the watch running with an excellent} ; 
motion only to gain several minutes a day. . 

The Watchmaster quickly shows up the former asa 
spring that is too weak. One or two ratings made within 
minutes often saves hours of labor. Perhaps a watth 
rates well DU or DD positions but not in PU or PD. 
All efforts to correct it with the hairspring are to m0 
avail. A too weak mainspring is indicated. So also with 


Watchmaster to guide them, replace springs with strong 
ones to force the watch to run and overcome other 
troubles not corrected. This may be easier than cor 
recting train or escapement troubles; it may even make 
the watch run, but it will not make it keep time. The 
Watchmaster quickly shows up the too strong spring 7 
registering the rebankings. 4 
Rebanking, of course, is the roller jewel swing g in 
a too long arc and striking the horn of the fork on i 
back side before the arc is reversed. This natural 
gives it a quick stop and kicks it back the other ¥ 
only to repeat the performance on the other side. ' 
condition frequently will make a watch gain as mt 
as twenty minutes in twenty-four hours. A sli 
weaker spring is indicated and will correct this pa 
lar trouble. The Watchmaster will show it up in | just 
30 seconds whereas it might take considerable time 
find it without the machine. Many workmen nm ve 
such conditions. ie 


All in all the good ecamenet with the Watchm 





























watch. Can the Elgin Research Department ach 
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BUSINESS OPPORTUNITIES—Cont. 





: WANTED to purchase well located 
jewelry store in town of 10,000, or 
N to larger, located in Kentucky, Ten- 
will nessee or Alabama; will pay cash up 
to $12,500; please give reasons for 
selling; all correspondence confi- 
dential. Address “C., 804,” care 
pe ce. it in Philippi 
AR opportunities in ppines ; 
Aah known, financially responsible 
firm, established in Manila since 1873 
expecting to resume when conditions 
it, seeks for its wholesale depart- 
ment and retail store, additional rep- 
resentations of substantial manufac- 
turers of jewelry and gift store mer- 
chandise. Address “S., 723,” care 


J C-K. + 

DIAMONDS; New York diamond 
house, with first hand sources of 
supply wants to make contact with 
merchant or salesman _ covering 
southern territory; would dike to co- 
operate toward developing southern 
business together. Address “B., 
7102,” care J C-K. 

ARE YOU GOING out of business? I 
can rantee you the cost of your 
caiah odie plus the expense of 
running a sale, with my personally 
eonducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or ae pe yprore bre for 

proposition, correspondence 

days confidential “ of a 
i out past years, Herman 

i Nathan, 5 S. Wabash Ave., Chicago, 

ul. 
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lent | ~WOULD YOU like to retire from busi- 
ness, if you were given a respon- 
sible guarantee, that your entire 


ae stock, fixtures, material, lease and 
vithin accounts would be sold for much 
watch more than the actual wholesale 
’ cost; our service will find you a 
PD, cash buyer for your store as it 
to no stands today in bulk, or as a going 
with concern; do you realize your good 
will is an asset that will bring you 

ing a cash the same as your stock: Write 
trong us for complete details, you will 
oll not be obligated, references from 
' many jewelers who have had us 
liquidate their business recently will 





be sent you along with unques- 
tioned bank references; no store 
too large or too small. Write at 
once to McRae & Shaw, Sixth Floor, 
168 N. Michigan Ave., Chicago, IIl. 


rrr ct 
Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 






















| ONE engraving block, Frank A, Bridge 
og & Co, 215 S. Fifth St., Springfield, lll. 
rnwy ‘KOHLHUSCH diamond balance or any 
‘ grade balance. D. N. Duffield, 
i * P.O. Box #231, Chillicothe, Ohio. 

4 WANTED, Hoover electro plater, 115 AC 
Volts 50-60 eyelets, good condition; 
State price. Sommer Jeweler, Inc., 1524 

ver Ave., Pittsburgh 12, Pa. 
Sere to purchase, out of print and 
f ign books in the field of horology, 
technical and historical at a fair price. 

s “D., 777,” care J C-K. 
/WANTED to purchase well located jewel- 
» Ty store in town of 10,000 or larger 
in East Texas, Louisiana or Missis- 

Box 1311, Alexandria, La. 

! TO BUY jewelry store for cash, 
~ in small town up to 50,000 population. 
























































WANTED, Western Electric watch re- 
corder ; state price and condition. a. W. 
roe 2 90 Grand Ave., New Haven 13, 

onn. 





WANTED, New Century engraving ma- 
chine in good order; give lowest cash 
price and particulars. Address “D., 
841,” care J C-K. 


LARGE, fireproof safe, preferably A or 
B label steel safe, with round door, 
burglar-proof chest; will consider any 
a offered. Address “T., 810,” care 








WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Ernest Linick, 29 E. Madison 
St., Chicago, Ill. 


WANTED, complete shop or equipment 
for manufacturing imitation stones; 
colored glass; spindle grinder; edging 
machine; give description and prices, 
Address “A., 731,” care J C-K. 


WANTED in next few months, or at 
once, going jewelry store in town be- 
tween 25,000 and 60,000 in Virginia, 
Tennessee or Carolinas; not interested 
in any premium deals; if you want to 
sell and proposition is right, we will 
buy. Address “L., 859,” care J C-K. 


TOP PRICE paid for engraving blocks, 
any make, any condition; state 
make and price; these are wanted 
for our own engraving students. 
A. W. Thacker Company, School 
Jewelry and Engraving, 2003 Jen- 
kins Arcade, Pittsburgh, Pa. 


STORE wanted in southern city; will 
purchase for cash, stocks, fixtures and 
accounts of going business, or will take 
over lease and tures if owner does 
not want to sell stock; do not reply 
unless you mean business; we are not 
professional stock buyers; send your 
reply to “H., 560,” care J C-K. 


WANTED, sterling or plated silverware, 
used or new, odds and ends or sets; 
flatware and hollowware, engraved or 
not; we buy as merchandise not by 
weight; please send list or merchan- 
dise; cash by return air mail. Vro- 
ane 520 W. 7th St., Los Angeles 14, 

alif. 


DICHROSCOPE, Shipley’s Polari- 
scope, Tully refractometer, dia- 
mondscope, interested in all instru- 
ments useful in identifying gems; 
must be highest standard and meet 
with A. G. S. approval. D. Fleming, 
2412 Ponce-de-Leon Blvd., Coral 
Gables, Florida. 


























Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional .words, 5 eents a word 





SPECIALIZING in repairing of chrono- 
graphs and all kinds of fine watches 
for the trade. I. Altay, 22 W 48th St., 
New York 19, N. Y. 


CLOCKS repaired, all makes, foreign 
and domestic, spring weight and elec- 
tric; prompt service; wor FR. 
Gem Clock Service, 1344 . Division 
St.. Chicago 22, Til. 


CAREFUL, honest watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St, New York City. 
Phone Bryant 9-5065. 

CAREFUL watch repairing, skilled work- 
manship; good service for out-of-town 
customers. Frederick Lowey, 48 W. 
48th St., New York City. 


ELECTRIC clock specialists; authorized 
repair station for Sessions (self-start- 
ing) Clock Company and Jaeger auto- 
mobile clocks; one week service on 
most General Electric and Telechron 














INCREASED facilities.at our new loca- 
tion enable us at present to handle the 
watch repair needs of a few more ac- 
counts; our workmanship is guaran- 
teed and our service is prompt; over 
50 retail stores throughout the coun- 
try send us work regularly; price lists 
sent upon request. Dependable Watch 
Co., 1382 Nassau St., New York, N. Y. 


Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additienal words, 5 cents a word 





H. & I. Jewelry Polishers and Lappers, 

pert, an gel and Slain “Seay | 

on gold and platinum ; 

mail us your work to be polished; 

prompt service guaranteed 

JEWELRY AND WATCH repairing: 
since 1914 we have repaired 
for the trade; all 


finished 1} . 
ike “new. Hasenjacger Bros. 


Jewelry Co., 
PEARL and bead etme 24 








Louis, Mo. 

hour 
service; genuine and cultured pearl 
necklaces our specialty; gold and. sil- 
ver clasps always in American 
Bead & Novelty Co., 71 Nassau: 8t., 
New York 7, N. Y. 


eerie intent item 
Lost & Found 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





LOST Dec. 30, 1944,-at Du Pont Pomp- 
ton Lakes Wi ladies’ diamond 
wrist watch; 
M & §, also stock number which in- 
cludes letter F; $25 reward; good in- 
definitely, for recovery. Address “C.,” 
P. O. Box 148, Pompton Lakes, N. J. 





Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 
Adential ‘dvice-lterature: fesister Your 
en ce-literature ; 
trademarks. Z. H. Po ek, roaiures 
a ae Gee 1234 - 
way, New Y City. 


Aaa ASC Um  tmammn min 
Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





LEARN WATCH repairing by doing it; 
thorough training under expert instruc- 
tors. For information write Standard 
Watchmakers Institute, 2061 Broad- 
way, New York City. 


WATCHMAKERS: increase your ability 
through the highly recommended books ; 
“Rules. and Practice for _Adjus 
Watches” and “Practical Balance 
Hairspring Work” by Walter Kleinlein. 
Your jobber or trade journal. 











ANNOUNCING the removal of our 
school of engraving and jewelry re- 
pairing to our most down- 
town headquarters in the heart of 
Pittsburgh Golden Triangle; day 
and evening classes; all students are 
furnished engraving blocks to use; 
very careful and personal attention 
given to each student; arrangements 
may be made for commuters vicin- 
ity Pittsburgh. A. W. Thacker Com- 


Address “L,, 2513,” care Jewelers’ Cir- models. W. J. Shatas & Co., Water- ny, 2003 Jenkins Areade, Pitts- 
E cular-Keystone, — ‘ bury 85, Conn, ore Pa. 





. ; Marcu, 1945 
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Air Force Pays Tribute 
To Hamilton Watch Company 





The United States Army Air Force 
has paid special tribute to the Hamilton 
Watch Co., Lancaster, Pa., by dedicating 
a recent broadcast of their program, 
“Salute To Industry,” to Hamilton and 
its employees for their contributions to 
the winning of the war in the air. 

The cast forthe program included, 
(left to right in the photo above), Harry 
C. Pfeffer, veteran of the African and 
Italian campaigns now working on 
Elapsed Time Clocks at Hamilton; Mrs. 
Jane Schoenberger of Hamilton’s Flat 
Steel Dept., and the first person in Lan- 
caster County to donate two gallons of 
blood to the Red Cross; Miss Betty 
Hurd of Station WCAU in Philadelphia, 
producer of the “Salute to Industry” 
program; R. A. Preston, Hamilton’s 
Director of Pesonnel; and Lt. Haig Cos- 
tikyan of the 15th Air Force, and veteran 
of 51 missions over Europe as navigator 
of a B-24 bomber. 


Korff Moves to Own Building 


S. Korff & Son, manufacturing jewel- 
ers, Philadelphia, Pa., will move on or 
about March 1 into the modern eight- 
story concrete building located at 914 
Walnut Street, which they recently pur- 
chased. The building is a corner prop- 
erty with ample windows to insure ex- 
cellent daylight. They will occupy the 
entire second floor comprising about 7500 
square feet. With the addition of new 
machinery and modern office equipment 
they will have one of the most up-to-date 
factories of its kind in the industry. 


Robinson Holds Sales Conference 


A preview of the 1945 advertising 
campaign for Robinson Reminders, 
Westfield, Mass., was presented to the 
company’s salesmen last month at a 
conference of the sales staff in Spring- 
field. The campaign is centered around 
the company’s new billfold, called “The 
Guardsman,” which is fitted with a gold 
filled chain and handsomely boxed. 

National advertising will be run in 
leading magazines, and dealers will be 
offered a display floor cabinet, a plastic 
counter unit, a plastic display fixture, 
and window display cards. 

The consumer booklet “How to Re- 
member by Forgetting” will again be 
featured in a new enlarged edition. 

1944 was the biggest sales year in 
Robinson’s history and the company is 
aiming for another new record in 1945. 
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. theft, or wilful damage. 





Manufacturers’ News| 


Sheaffer Changes Guarantee Policy 


An important change in the terms of 
the guarantee on Shaeffer. “Lifetime” 
fountain pens has just been announced 
by the manufacturer, the W. A. Shaeffer 
Pen Co., Fort Madison, Iowa. 

Since 1924, the company has warranted 
the entire pen—pen point, barrel, cap 
and filler—for the entire life-span of the 
first user against everything but loss, 
This policy, 
says the announcement, has led to a 
situation in which some pen manufac- 
turers, for competitive reasons, have 
gone too far in their guarantees, to the 
detriment of the industry. 

Shaeffer, therefore, on its new “Life- 
time” models, is guaranteeing only the 
pen itself for the lifetime of the first 
user, and restricting its warranty on 
barrel, cap, etc., to covering the pur- 
chaser against defects in material or 
workmanship. 

Only a relatively small quantity of 
Shaeffer pens is available to the civilian 
market at the present time, the bulk of 
the production going to the armed.forces. 





Bulova Workers Hear Soldiers’ Plea 





Workers in Bulova’s Philadelphia war 
plant listened one day last month to a 
personal plea for greater production as 
the home-front’s contribution to the as- 
sault which General Eisenhower must 
continue to make on fortress Germany. 

It was a plea made by men who had 
been over there—men who fought in 
the Eisenhower team all the way across 
France. The men, a captain and four 
enlisted soldiers, are touring war plants 
throughout the country to urge ever 
greater production for victory. Their 
first stop in Philadelphia was at the 
Bulova Watch Co., 58th and Market 
Sts., where fuses and shell boosters are 
made. 

After Bulova, the schedule called for 
visits to the Midvale Co., the Ocean City 
Mfg. Co., the Phileo Corp., the E. G. 
Budd Mfg. Co., and an organized labor 
rally in Irvine Auditoridm, 34th and 
Spruce Sts. 





New Firm to Deal in Stones 


Julius Herzfeld and Leo Goldberg, 
formerly with Dreher Bros. & Wider, 
announce the formation of a new part- 
nership under the name of Stone Craft 
Importers, carrying a complete line of 
precious and semi-precious stones. 


Offices of the new firm are located at 


48 West 48th St., New York City. 








New Sales Representatives 
for Longines-Wittnauer 








GEORGE NACOL THEODORE TOWVIM 


Three recent additions to the Longines 
Wittnauer Watch Co. sales organization 
are Theodore Towvim, George Naeol, 
and Stanley Kirk. 

Mr. Towvim one of the best known 
men in the watch business in New En 
gland, will represent the company in | 
that section. Ted Towvim has served 
the jewelry industry for more than 8 
years and has built many warm friend 
ships through his knowledge of the prob- 
lems of the retail jeweler. 

George Nacol, whose home is in Baton 
Rouge, La., understands the problem 
of the Southern jeweler, where his ex 
perience in the watch business has cov 
ered more than a dozen years. He will 
cover several states of the Southwest. 

Stanley Kirk has been appointed sales 
representative for Colorado, Utah, 
Wyoming and adjacent territory, with 
headquarters in Denver. In addition to 
the mountain states, Mr. Kirk will cover 
most of the State of Missouri. 





Mat Service for Laguna Pearls 


Royal Craftsmen, 36 West 32nd St, 
New York, announces that they are now 
distributing to retail jewelers the spring 
edition of the “Laguna Pearl” mat ser 
vice for local newspaper adverti 
The Laguna line of simulated pearls # 
distributed exclusively through wholesale 
jewelers. 





Everlast Corporation Honored 


The Everlast Metal Products 
has received two citations from & 
United States Treasury Department # 
recognition of its role during the : 
Sixth War Loan Drive. ¥ 

The honor was awarded to the cor 
pany’s personnel for having raised sut- 
ficient funds among themselves by 
individual purchases of war 
buy one medium Navy bomber, 
trucks and a 2%-ton Amphibian. 
plane will be named “The Everlast,” 
will be signed by every employee 
executive, all of whom purchased 
during this campaign for a to 
more than $167,000. 

Another honor recently accorded ® 
Everlast is a letter from Rear 
R. L. Binser praising the firm’s fine pie 
duction record in the manufacture 
rock projectiles for the Navy. 
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The "Five Married Daughters” 


Get Their Wedding Rings 

The “Five Married Daughters” of 
“Bloomer Girl,” currently playing at New 
York’s Shubert Theatre, have received 
their wedding rings—at last. Although 
the comely young ladies are featured in 
the musical comedy hit as young ma- 
trons, vintage 1860, they didn’t wear 
wedding rings. They wore the tradi- 
tional hoop skirts and bustles of the era 
but not the wide thick gold bands typi- 
cal of the middle nineteenth century. 
And since modern wedding rings would 
be inconsistent they didn’t wear any 


at ail. 
nA one worried too much about it un- 
til the other night W. Waters Schwab, 
president of J. R. Wood & Sons, Inc., 
the country’s oldest wedding ring manu- 
facturers, attended a performance. He 
was so chagrined that he ordered made a 
special set of 14-karat gold wedding 

of the exact style of those his own 
firm was manufacturing nearly 100 years 
ago. They are 10 millimeters, or nearly 
half an inch wide. 





In photo above, Mr. Schwab is shown pre- 
senting the rings to the "five married daugh- 
ters.” From left to right they are Toni Hart, 
Nancy Douglass, Eleanor Jones, Mr. Schwab, 
Arlene Anderson and Claudia Jordan. 





Ayer to Handle 
Waltham Advertising 


Ira Guilden, president of Waltham 
Watch Co., has announced that N. W. 
Ayer & Son has been retained as the 
company’s advertising counsel. This is 
the first time in the 95 years of Walt- 
ham’s business that the company has 
used the complete services of one of the 
largest advertising agencies. “It signi- 
fies,” Mr. Guilden said, “a determination 
on our part to make Waltham, the first 
American watch, the leader in the watch 
industry.” 

Advertising and promotion plans, to 
some extent dependent on the date when 
Waltham can shift from their present 
all-out war performance to the manufac- 

_ ture of consumer goods, are already un- 
der study and consideration. 





Warren Telechron Appoints 
Warren Telechron Company, Ashland, 


EA Massachusetts, announces several new 
Tt oe W. J. Haggerty, associat- 


with the company for many years, 


"has been made Manager of Industrial 


Sales, Colonel W. F. Bigelow, now on 

ve duty, has rejoined Telechron 

as Sales Office Manager, and E. J. Hol- 

long a member of the organization, 

_ has been appointed Manager of Special 
Clock Sales. : 


FoR Marcu, 1945 





W & S Appoints Southern Rep. 


CHARLES B. PERRY 





Woifsheim & Sachs, Inc., prominent 
New York manufacturers of window 
displays, showcase trays .and boxes, 
announce the appointment to their sales 
staff of Mr. Charles B. Perry. Mr. 
Perry will cover several Southern states, 
and will make his headquarters in At- 
lanta, Georgia, where he resides. 

Mr. Perry has only recently received 
an honorable discharge from the Army. 
Prior to serving in the armed forces, he 
was a representative of a manufacturer 
of nationally-advertised watches. 





Campaign of Fashion Advertising 
for Imperial Pearl Syndicate 


Dave Goldstone, manager of the New 
York office of Imperial Pearl Syndicate, 
has announced a new schedule of full- 
page advertisements in the fashion mag- 
azines. The theme of the campaign, 
which will reach millions of style con- 
scious women, will be the versatility and 
beauty of cultured pearl jewelry. It is 
believed to be the most extensive pro- 
motion devoted exclusively to cultured 
pearls that has ever appeared in national 
magazines 

The use of the $20,000 exhibition neck- 
lace of Imperial Cultured Pearls is also 
offered to individual retailers to aid them 
in their own promotions. Recent men- 
tion and picture of this fine necklace in 
a full-page ad by Marshall Field & Co., 
brought thousands of interested people 
to the exhibit. Additional help to jewel- 
ers is available in the form of easel: dis- 
plays showing the current advertise- 
ments, which may be used either on the 
counter or as a unit to build a feature 
window showing of the pearls. 


Wm. A. Rogers, Ltd., Appoints 


Les 









R. Y. DOWNS 


R. Y. Downs, former Pacifie Coast 
Manager for Oneida Ltd’s. Wm. A. Rog- 
ers, Limited, Division, has been placed 
in charge of the Wm. A. Rogers Chicago 
Office. F. H. Yaeger, former Wm. A 
Rogers representative located at Cleve- 
land, Ohio, will replace Mr. Downs as 
Pacific Coast Manager. He will be lo- 
cated at San Francisco. . 





Parker Watch Adds Boston 


to Radio Coverage 


Starting with Monday, Feb. 5, the 
Parker Watch Co., ew York, has 
added Station WHDH, Boston, te the 
list of stations carrying the newscasts 
of Johannes Steel, w known news 
analyst, foreign news editor and author. 
Mr. Steel’s program is on the air from 
6 to 6:15 P. M., Mondays through Fri- 
days. 

His new series will cover a 52-week 
period as part of the Parker program 
featuring outstanding radio featues in 
key cities thoughout the country. 





Jewel Box Package 
Gives Added Sales Appeal 


In presenting “Victoria Pearls in the 
Jewel Box,” S. Nathan & Co., Inc., 610 
Fifth Ave., introduces a new merchan- 
a angle for simulated pearl neck- 
aces, 


This combination idea offers Victoria’s 
best quality of simulated pearls pack- 
aged in a handsome jewel case designed 
for permanent use. The pearls are dis- 
played on a white satin tray which, when 
removed, discloses four compartments of 
different sizes to accommodate pins, .ear- 
rings, brooches and other pieces of jewel- 
ry. The box is especially good looking, 





in plain neutral imitation leather to go 
with any bureau fittings, and with no 
advertising, the Victoria seal is stamped 
in gold on the satin inside lining of 
the cover. 

Since the sale of most jewelry is for 
gifts, this packaging is expected to have 
tremendous consumer appeal. Patents 
have been applied for, and the new 
box, now in production, will make its 
appearance during March. “Victoria 
Pearls in the Jewel Box” will be sold 
only through wholesale distributors. 

A national advertising campaign is 
planned for the late spring and fall pre- 
pared by Frank Best & Co., Inc., ad- 
vertising agents for S. Nathan & Co. 
Inc., with whom this packaging idea 
originated. 





Goldberger Gives Talk 
To Advertising Students at N.Y.U. 


Maurice M. Goldberger, Bulova’s Asst. 
Adv. Mgr., addressed the advertising 
classes of New York University on 
February 16 for the second time within 
the past three years. The topic of the 
address was “The Background of a Na- 
tional Advertising Campaign.” 

The speaker attended the evening ses- 
sion of New York University some years 
ago and is, therefore, well known to the 
professors and student body of this in- 
stitution. 
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Kaplan Joins David Sarkin, Inc. 


GOODWIN KAPLAN 


In line with its plans for postwar ex- 
pansion, David Sarkin, Inc., New York 
City, has appointed Goodwin Kaplan 
of Chicago as sales representative in 
Illinois and sections of Indiana, Wiscon- 
sin and Iowa. The Sarkin line includes 
men’s and ladies’ stone rings and mount- 
ings, wedding rings of all types, cocktail 
rings and diamond merchandise, and has 
pioneered in the popularization of palla- 
dium for jewelry. The combination of 
the company’s broad line and Mr. Kap- 
lan’s excellent background should prove 
popular with dealers in this section. 


An Attractive Ring Display 


This handsome little ring display fix- 
ture is the creation of Virginia Dixon, 
display consultant of Tue Jewexers’ Cir- 
cunar-Keysrone, and is offered by her 
to the retail jewelry trade on a basis 
of one store in each community. 

Three flower shaped tables of graduat- 
ed size make up the fixture, together 
with a background of plexiglas on which 
is painted a dainty feminine figure that 
appears to be selecting a ring from the 
pieces displayed. The tables, which are 
made of wood, are finished in blue and 
white and the painting on the back- 
ground is in full color. 

Overall measurements are 18 inches 
wide, 184% inches deep, and 14% inches 
high. Price is $14.95. Inquiries or or- 
ders should be addressed to Virginia 
Dixon, 21 Jones St., New York. 


Palladium Featured for 
Bridal Jewelry 


Romantic hostess gowns and white 
palladium jewelry were highlights in 
spring trousseaux, according to a presen- 
tation of fashions by a bridal ' business 
clinic at the Ritz Carlton, New York, 
on Jan. 9, sponsored by Bride’s Maga- 
zine. 
The more than 400 bridal secretaries 
and department store buyers attending 
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were shown. jewelry fashioned from 
white palladium, as an added touch of 
glamor to gowns in pastel satins, bro- 
cades and laces. 

Created by Marc Koven, prominent 
Parisian designer, now in New York, the 
jewelry collection included unusual new 
bridal rings with three rows of diamonds 
set in broad palladium bands, “star- 
burst” earrings with a matching clip 
with pearl centers and radiating spokes 
of diamonds, a “snowflake” clip of pal- 
ladium set with baguette and round dia- 
monds, and diamond and ruby clips of 
gold and palladium to be worn either on 
the gown or as a hair ornament. 


Head of Watch Strap Firm 
Returns from the Army 


- Wally W. Miller, partner and founder 
of the 20th Century Watch Strap Co., 
has returned to active duty as head of 
the firm once more, having received a 


WALLY W. MILLER 


medical discharge from the Army Air 
Force, as a result of a serious accident 
which occurred in advanced training. 

Staff Sergeant Alvin A. Miller, Wally’s 
brother and a partner in the firm, is now 
serving with the Air Force, somewhere 
in France. 

Two of the firm’s salesmen, Jerry 
Cohen and Dewey Moore, have also been 
in the service for more than two years. 
Mr. Cohen, now a corporal, is an instruc- 
tor teaching advanced radar in the Signal 
Corps. Mr. Moore is a coxswain in the 
U. S. Coast Guard and the latest word 
received from him was from Leyte Island 
in the Philippines. 

Since 20th Century’s entire male per- 
sonnel was entirely composed of young 
men, every one of its masculine em- 
ployees has been serving in the Armed 
Forces. The complete operation and 
management including the sales repre- 
sentation has been carried on during 
their absence by women. 


Seymour Epstein Commissioned Major 


Seymour Epstein, son of Samuel P. 
Epstein, vice president of the Bulova 
Watch Company was recently commis- 
sioned a Major in the Signal Corps. 
Major Epstein’s rise in rank was un- 
usually rapid, rising to Majority from his 
enlisted rank as private in three years. 

For the past two years, Major Fypstein 
has been stationed in the South Pacific. 
He is a graduate of Penn State and was 
studying law at Harvard at the time 
of his enlistment. 

Major Epstein is the Communications 
Officer with headquarters unit. In the 
army since July, 1941, Major Epstein 
is authorized to wear the Asiatic-Pacific 
theater ribbon with battle stars symbol- 
izing participation in the northern 
Solomons campaign and another in the 
Bismark Archipelago. 
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: CAN WE LET. THEM DOWN? 


IF you HAVE a son, or a brother, or a dear friend in 
one of the battle zones, and if that boy were wounded 
and you could be the means of saving his life, would you 
count the dollars that it would cost? 

Then remember when you're asked this month to give 
to the American Red Cross, that your gift may mean 
the difference between life and death to some boy on the 
Western Front or in Italy or the Pacific—perhaps that 
very boy of yours. 

It’s only as our gifts make it possible, that the Red 
Cross can provide the blood plasma, the ambulances, 
the trained and skilful care that have saved the lives of 
so many of our men—that have meant the difference 
between sorrow and rejoicing in so many American 
homes—perhaps your own. 

Shall we make it possible for this great work to go 
on? Or shall we let American soldiers, sailors and 
marines suffer and die for lack of the things we could 
have provided if we had been a little more generous? 

Your gift to the Red Cross is your answer to that 
question. We leave it to your conscience. 


FICTION VS. FACT 


Tue surr wuicu the Attorney General’s office has in- 
stituted against DeBeers and other diamond interests 
presumably is intended to benefit American business, but 
in our opinion it is actually doing American jewelers a 
decided dis-service. 

For one thing, it has served to revive the old myth 
that if it weren’t for the Machiavellian operations of the 
Diamond Trading Co., diamonds would be so cheap that 
everyone could own a bushel or two. 

When not only radical irresponsible journals, but even 
a periodical which is usually so careful of its facts as 
Time, says, in reporting the news of the Attorney Gen- 
eral’s action, that “U. S. businessmen have long’ been 
aware that if this cartel could be splintered, diamonds 
might become cheap enough to weigh down their wives’ 


fingers”; and a columnist of such conservative leagings 
as George EB. Sokolsky of the N. Y. Sun comments, 
“were diamonds not kept off the market by the cartel .. . 


they would have little value,” and, “if diamonds were 
poured on the market freely, they would not be worth 
more than rhinestones”—it raises a doubt in the minds 
of the public that undermines the very foundations of 
the whole jewelry industry. 

Such statements are of course utterly contrary to the 
facts. Diamonds very possibly might be somewhat 
cheaper—at times—if they were thrown upon the mar- 
ket as fast as they were mined—(just as they might 
also be somewhat higher at those times when current 


production was small, if there were no reserve stock to 


\ 


256 


draw upon). But to say that several tons of hard’ 
could be mined deep in the earth, treated, crushed, 
sorted to get one carat of rough diamonds out of w 
one carat in five is suitable for jewelry—and the ; 
half of that in the cutting process, beside paying 
ent day cutters’ wages, and still sell diamonds for 
price of rhinestones—well, you figure it out. | 

If anyone, under those conditions can sell d 
for rhinestone prices, we'd say that they’ve just 
hauled off and passed a miracle. 

We hold no brief for DeBeers, but we do objed 
these wild statements that belittle the. value of the 
eler’s goods. In our opinion, it’s time an effort’ 


made to correct such misconceptions. Perhaps a @ 
paign by the Jewelry Industry Publicity Board is cal 


for. 


CAN YOU DE 


MANUFACTURING JEWELERS very naturally wa 
keep their names and products in the minds of their 
tomers, even in times like these when few of them i 
any actual merchandise to sell. ; 

One of the simplest and most economical w; 
achieve that purpose is to keep on advertising, 
one can quarrel with these suppliers for doing so. 
they, in turn, have an obligation to make clear the 
on which they are advertising. If their purpose is 
to keep their customers and future customers ren 
of their goods and services, the advertising should ; 
be of a kind that will lead people to believe that 
are offering goods for delivery. 


’ This point has been brought to our attention by se er 


letters we have received recently from retail j 


mentioning certain firms who have been advertising la 


JC-K showing pictures of specific items with style 1 
bers and prices, and apparently soliciting imme 
orders. Yet when the retailer orders the merchan 


he is informed that the supplier cannot accept o 


because of the shortage of materials. 
That doesn’t make sense. It wastes the retailer's t 


irritates him, and thus, instead of building good will fi 
the advertiser, merely creates antagonism, and 808 
feats the very purpose for which the advertising ism 

Most advertisers are careful to see that they dom 


give a wrong impression, but there are still a few i 


are careless. They too, should take the trouble t 


tion. 


Editor 
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that their ads are in step with their merchandise siti 





